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Follow the Department 
Stores 


Volume of business is the life-blood of the de- 
partment store. It must appeal to the greatest 
possible audience. It must make this appeal con- 
tinuously, and with certainty of results. 


For many years Chicago's leading department 
stores have found the advertising columns of The 
Chicago Daily News the quickest, surest and most 


economical avenue of appeal to the great buying 
populace of Chicago and suburbs. The table below 
gives abundant proof of the leadership of The Daily 
News in this field. 


Other advertisers should follow these stores. 
Their advertising is scientifically placed and must 
prove effective. 


a 
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TOTAL DISPLAY ADVERTISING IN CHICAGO 
NEWSPAPERS USED BY CHICAGO DEPART- 
MENT STORES DURING THE YEAR 1921 


The Chicago Daily News 

The Daily Tribune 

The Sunday Tribune 

The Daily Herald-Examiner 
The Sunday Herald-Examiner 


1,604,512 


1,219,438 

784,547 
2,618,758 
1,791,408 


THE CHICAGO DAILY NEWS PRINTED 


3,790,828 lines more than the next morning daily paper. 
2,776,582 lines more than the next evening paper. 

3,045,534 lines more than the morning daily papers combined. 
2,545,274 lines more than the Sunday papers combined. 
2,160,200 lines more than.the next daily and Sunday paper. 


THE CHICAGO DAILY NEWS 


First in Chicago 


(Figures furnished by the Adr 


ertising Record Company, an independent audit service 


subscribed to by all Chicago papers.) 





10c Per Copy 
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We sold more machines last 
month than in any previous 
February. 


We shipped more machines last 
January than in any previous 
month in our history. 


INTERTYPE 


CORPORATION 


General Offices, 805 Terminal Building, Brooklyn, N.Y. 
Middle Western Branch, 548 Rand McNally Building, Chicago 
Southern Branch, 301 Glaslyn Building, Memphis 
Pacific Coast Branch, 301 Aronson Building, San Francisco 
Canadian Agents, Toronto Type Foundry Co., Ltd. 
British Branch, Intertype Limited, 

15 Britannia Street. King’s Cross. London W. C. 1. 
























A ene a OTT 


tes eer 


Fifteen Model C Three-Magazine Intertypes Ready for Shipment to the Post-Intelligencer, Seattle, Washington 
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UNITED STATES 


The Montreal Star 


publishes daily 


PUBLIC LEDGER 


Foreign News 


ORD ATHOLSTAN, publisher of the 
Montreal Star, says of Public 
Ledger Foreign Service: 


“The Star has now been a client of this service for a 
considerable time and is glad to say that the Ledger’s 
forecasts of events are usually very close to the mark 
and its cables of news developments abroad are always 
interesting, non-partisan and written with a broad out- 
look and absence of narrow nationalism. The daily 
outlines of happenings of world importance are explained 
and vivified by expert Ledger correspondents who, 
judging by their work, are men of unusual breadth of 
view, education and journalistic ability. 


“In widening the scope and maintaining the excellence 
of its foreign news department, The Star believes the 
Philadelphia Public Ledger’s foreign cable service has 
been of material assistance. 


(Signed) ATHOLSTAN” 





That a great Canadian paper, in ad- 
dition to all its direct afhliations in - 
Europe, should look to Philadelphia 


for foreign news, is high praise. 


The Public Ledger “‘credit line?’ on 
a dispatch or article in any newspaper, 
means that it is something worthy of 
careful reading. 


Through the Ledger Syndicate, news- 
papers may obtain exclusive city rights to 
the Public Ledger Foreign News Service 


LEDGER 


PHILADELPHIA 

















al of Philadelphia) 


The Goodwill of the 
Philadelphia Retailer 


| Create dealer action and goodwill in Philadelphia 
through The Bulletin. 


Advertise in the newspaper which the retailer reads 
and uses for his own advertising. He knows the 
value of its direct local contact with the consumer. 


Dominate Philadelphia 


Create maximum impression at one cost by concen- 
trating in the newspaper “nearly everybody” reads— 


| 
The Bulletin 
| 


Net paid daily average circulation for February 508,439 copies a day 


| No prize, premium, coupon or other artificial methods 
of stimulating circulation are used by The Bulletin 


The Circulation of The Philadelphia Bulletin is one of the largest in America. 


(Copyright, 1922, W. L. McLean) 
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THILE 1 was hurrying through the 
lobby of a Grand Rapids hotel one 
yy, | happened to hear one man say to 
another : 
“And you know, the Grand Rapids 
Press has a wonderful circulation—more 
an 75,000—the population of the city is 
only 137,000, so you can see—” 
Now that fragment piqued my curi- 
aity, and I went right up to the Press 





fice and asked for the circulation man- 
ager. 

‘Is it true,” I asked him, “that you 
tave a circulation of over 75,000?” 

‘It is true. And what’s more, we 
dallenge any advertiser who doubts that 
ye have a circulation to saturation in- 
ide the city of Grand Rapids to go into 
ay hundred homes picked at random in 
this city, and find more than two out of 
te hundred who don’t get the Grand 
Rapids Prefs !” 
“How do you do it?” 

In answer, Paul ©O. Sergent, circu- 
tion manager, merely smiled and said, 
‘Suppose you come around at 3:30 to- 
morrow afternoon, and I believe we can 
how you how it’s done.” 
Now this was on a Saturday morning, 
ad I couldn’t imagine why Sunday after- 
won at 3:30 would be a good time to 
jan the “why” of the Press circulation. 
it I took Mr. Sergent’s word for it, 
ad showed up the following afternoon, 
al curiosity. 
Mr. Sergent met me at the door, and 
ld me through devious passages to a 
mow doorway, through which he 
pushed me with the words, “Just sit 
down there anywhere.” 

There were several people seated there, 
#1 walked out to a bench and sat down 
and found myself on the very front of 
the stage of an auditorium that held eight 
it nine hundred people! And of those 
wople, more than half, packed solid in 
two of the three sections of seats, were 
happy, wiggly, noisy small boys! 
Newsboys, of course. 

And a cleaner, keener, better-dressed 
wunch of youngsters I never saw. In 
age they ranged from six to sixteen, but 
most of them were about twelve years 
id. Alongside of them, and in the bal- 
my, and on the stage with me, were 
thers and mothers and friends and lit- 
te sisters, all expectant, waiting for 
wmething to start. 

“Haven't you ever been to ‘Happy 
our’ before?” asked a man on my right. 
So that was what they called it—Hap- 
® Hour! 

Just then there was a hush, and hun- 





reds of little heads were bowed to say 
% Lord’s Prayer. 
Then with a crash a 52-piece news- 












hy’ band, right down in front, began 
» blare 





Ifyou ever want to see a sight that 
vl bring your heart right up into your 














By D. S. KNOWLTON 


throat, come to Grand Rapids and see 
that newsboys’ band. There are two rows 
of cornets, all piping together; there is 
a row of trombones, eight strong, with 
an awful blast of melody on one end and 
eight small boys with red faces and 
puffed-up cheeks on the other; there are 
woodwinds and drums and all the rest of 
it, and right in the middle sits such a 
little chap with such a big horn that one 
is afraid he will fall into it some day and 
lose himself. And back of the band is 
a whole cross-section of young America, 
heads up, keeping time, and oh, how 
happy! 

The band was playing the Star Span- 
gled Banner, and up the aisle came four 
boys; one carrying the flag of the United 
States, one with a snare drum, one with 
a fife, and one with the flag of the State 
of Michigan. They marched to the 
stage, and when they had lined up by 
the footlights the band swung into “My 
country, ‘tis of thee,’ and everybody 
sang. This is the “Flag Service,” a 
standing feature of the program. 


E. W. Booth, the general manager 
of the Press, presided. He announced 
the speaker of the day—Lemuel S. 


Hillman, of the Old National Bank—and 
for twenty minutes the audience listened 
to a vivid account of the boyhood strug- 
gle of Booker T. Washington to obtain 
an education. Then followed several 


jazz numbers by a group of professional 
singers. When this number was over, 
Mr. Booth stepped to the front of the 
stage, and said, 

“Now we have quite a little time left 
this afternoon—are there any of you boys 
who have anything to offer to the au- 
dience? Anybody have a speech to make, 
or a song to sing, or a poem to recite?” 

If the presiding officer of a chamber 
of commerce meeting, or a club, or a 
church social, or any other event where 
men or women get together in a public 
way, were to spring any such question, 
how many volunteers do you think would 
be clogging the aisles to get up to the 
platform ? 

Well, no sooner had Mr. Booth pro- 
nounced the word “speech” when up 
jumped small boys all over the house 
and began to race for the stage. The 
first eight were the lucky ones—the oth- 
ers had to be sent back. 

They weren’t any bigger than a minute, 
any of them—but there they stood in an 
eager, self-confident row, each one wait- 
ing his turn to do his stunt. Most of 
them spoke pieces, but one youngster es- 
sayed to play a selection upon the clar- 
inet, and ended up in an awful squawk. 
Whereupon the audience laughed. 

Mr. Booth protested. 

“T don't think it’s very 
laugh at this young man 


nice of you to 
here,” he said. 





It’s the heart underneath that makes the newspaper. If it is beating true, the response 


is reflected in the size of crowds that clamor for news of 


their dear ones in time of 


great disasters, the cheering multitudes that gather at its door to hear the baseball 


score or the equally large crowds that will gather at its call to take 
activities which it sponsors. Here we have a picture of Grand 


part in community 
great armory 


crowded to the doors during a musical memory contest held under the auspices of 


the Press. 


INTO THE HEART OF A SUCCESSFUL NEWSPAPER 


Behind Circulation There Must Be the Human Element and Desire to Serve Others—The Spirit 
Must Reach Even the Small Boy Who Daily Cries “Paper, Mister’’ 


“Lf there are any of you who think you 
can do better, come up and try it.” 

And then it started—midgets sprang up 
all over the hall, carrying trombones, and 
flutes, and cornets, and they lined up on 
the stage—and a director bobbed up, and 
behold the Junior Band rendered a selec- 
tion! 

I have a hunch, just between you and 
me, that this Junior Band affair was a 
put-up job, especially as after it was all 
over the lad with the clarinet who had 
started the fuss, played his piece through 
without any squeaks or squawks, in a 
true musicianly style, just to show he 
could do it. 

I wondered why they called it the 
Junior Band—it seemed to me that the 
large band of 52. pieces down in front 
was about as junior as a band could be. 
But it seems that this Junior Band is 
composed of the younger boys, who 
thereby receive musical training and prac- 
tice, and eventually graduate into the 
regular newsboys’ band. 

After the stunts were over, Mr. Booth 
called the volunteers together on the 
stage and gave them prizes—the best per- 
former getting the highest prize. Al- 
bert Nicoletti—I take his name from the 
Monday write-up of the affair in the 
Press—got the high prize among the 
speakers: fifty cents. But the lad who 
introduced the Junior Band left the stage 
with a greenback in his fist and a smile 
from ear to ear. 

The affair broke up with a band exer- 
cise in which all the brass players climbed 
up onto the stage and ranged in line, fill- 
ing the hall with such a rhythm that the 
audience simply had to get up and march. 
But most of the boys stayed on to see 
the motion pictures. 

A happy hour it surely was—and this 
Happy Hour has been an established part 
of the weekly program of the Grand 
Rapids Press for twenty-five years! 

But it seemed that the newsboys that 
I had seen at Happy Hour were only a 
part of the newsboy force of the Press, 
and that Happy Hour was only a part 
of the work which the Press is doing 
for these newsboys. 

Altogether the Press has twelve hun- 
dred newsboys in the city of Grand Rap- 
ids. In the downtown districts, of 
course, the boys are placed upon corners, 
but in the residence districts most of the 
boys own their own routes, and build up 
their own businesses. Any boy may 
start a route by buying four papers—the 
minimum—and selling them to his broth- 
ers, cousins and friends, adding custo- 
mers to his list wherever he can find 
them. He may “cop off” new residents 
in his district, or if he has a sense of 
business he can buy some other boy’s 
route and take it over. In short, the boy 


is “on his own” at a very early age, and 
(Continued on page 38) 
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ARGUE SHOP RULES FOR 
N. Y. PRESSMEN 


Manton Award Stands— Joint Con- 
ferences Seek Agreement on Work- 
ing Plan—Radical Element of 
Union Talks Snap Strike 





No agreement had been reached by 
Friday, March 10, between the New York 
newspaper publishers and their pressmen 
on shop rules which will apply under 
the contract recently handed down in 
arbitration by Federal Judge Martin T. 
Manton. Six days of the ten that were 
agreed upon March 3 have been spent 
in discussion of the shop rules, the union 
committee submitting its draft after three 
days of joint conference with the pub- 
lishers. Since then the publishers have 
been trying to arrive at a compilation 
of rules that will conform to the Manton 
award and operate equitably for both 
parties, 

Number of men to be used on each 
type of press, schedule of shifts to be 
worked, and the rate to be paid for Sun- 
day work are the chief points under 
discussion. On the first two the Man- 
ton award leaves final decision in the 
hands of the publishers. Judge Man- 
ton supplemented his decision this week 
by awarding double-time pay to men em- 
ployed on Sunday afternoon papers, but 
did not decide what would be paid men 
reporting for work before Sunday mid- 
night on Monday papers. The publish- 
ers contend that the original award, by 
providing straight pay for work on morn- 
ing papers done before midnight, does 
away with the practice of paying double 
time for such work. 

This point was the subject of a con- 
ference between the publishers and Judge 
Manton being held as Epitor & Pus- 
LISHER went to press. 

During the ten days’ conference period, 
the number of men on each type of press 
refnains as before the award, the pub- 
lishers suspending temporarily the shop 
rules posted on March 1. 

Prior to the decision on Sunday pay 
by Judge Manton, David Simons, presi- 
dent of the local union, ordered members 
to report as usual for Sunday work 
with the proviso that if the publishers 
did not pay double-time, the difference 
would be made good by the union. This 
was done, it was explained by the union 
officials, to prevent any unnecessary 
trouble pending the outcome of the con- 
ference and as a testimony of good faith 
in recognition of the fairness of the pub- 
lishers in the joint discussions, 

Despite this attitude of the union offi- 
cers, local and international, there were 
many rumors afloat on street corners 
and in elevators that the radical element 
in the union would attempt to force 
favorable action on their demands by a 
walkout on Saturday night, crippling the 
Sunday papers. 

This “bloc” in the union attempted 
to rush through a strike vote on March 
1, and did succeed in delaying the de- 
cision to accept the award until it was 
too late for morning paper pressmen to 
report for work, but it is doubted by the 
publishers that the radical members can 
swing a sufficient number of their fel- 
lows to a complete break with the news- 
papers. 

In the event of an illegal walkout, it 
is probable that suspension of publi- 
cation will be the only recourse of the 
newspapers, though no publisher would 
comment on this eventuality. The Pub- 
lishers’ Association is proceeding on the 
assumption that every member of the 
union will live up to its officers’ agree- 
ment to abide by the arbitrator’s decision, 
but one newspaper executive, who is in 


Editor & Publisher 


close touch with the union members, 
shook his head when questioned and 
answered, “We're living right now on a 
volcano.” 


Official Returns Confirm Berry 


Major George L. Berry, president of 
the International Printing Pressmen’s and 
Assistants’ Union, and all of his associ- 
ates in the recent general election were 
re-elected, according to the official re- 
turns received March 7. The vote fol- 
lows: For President, Berry, 298%; 
Dominick Farrell, 117%. First Vice 
President, John Brophy, 292%; A, B. 
Bruton, 123%. Second Vice President, 
William H. McHugh, unopposed. Third 
Vice President, S. B. Marks, 315; F. B. 
Kinney, 100. Vice President for Canada, 
G. R. Brunet, 305%; R. J. Prendergast, 
96. Secretary-Treasurer, Joseph Orr, 
301%; R. J. Prendergast, 96. 


POSTAL CONFERENCE MONDAY 





Southern Publishers to Be Represented 
at Meeting Called in Washington 


The joint committee of publishers’ or- 
ganizations, representing newspapers, 
trade papers and magazines, which has 
agreed to ask Congress as a unit to re- 
duce second class postage rates to the 
zone charges of 1919-1920, will hold a 
meeting in Washington, D. C., on Mon- 
day, March 13. On this occasion the 
Southern Newspaper Publishers Associa- 
tion, which has not been a participant to 
other committee conferences, will be rep- 
resented. 

That the Southern association in- 
tends standing with the other organiza- 
tions was made plain by Urey Wood- 
son of the Owensboro (Ky.) Messenger, 
chairman of the S. N. P. A. legislative 
committee, in the following telegraphic 
statement to Epiror & PUBLISHER on 
March 8: 

“The legislative the 


committee of 


S. N. P. A. will, of course, gladly co- 
operate in the effort to secure a re- 
duction of the zone rates on second 


This committee will be 
represented at Washington next week 
by Alfred Sanford of the Knoxville 
Journal & Tribune and myself.” 

Among the associations expected to 
participate in the Washington meeting 
are: The American Newspaper Pub- 
lishers Association, the Southern News- 
paper Publishers Association, the Inland 
Daily Press Association, the National 
Editorial Association, the National Pub- 
lishers Association (the magazines) and 
the Associated Business Papers, Inc. 


class postage. 





To Address Sphinx Club 


Joseph B. Mills, director of publicity 
of the J. L. Hudson Company, Detroit, 
and William R. Hotchkin, advertising di- 
rector for Abraham & Straus, Brooklyn, 
will address the Sphinx Club at its din- 
ner at the Waldorf-Astoria in New York 
March 14 on “This is a fighting year for 
the department stores. What must we 
do to win out?” 


California Ad Men at Carmel 


The semi-annual convention of the 
California Advertising Service Associa- 
tion will be held at Carmel, Cal., Mar. 
19, 20 and 21. A. Carman Smith, presi- 
dent of the association, has stated that 
it aims to raise the standard of adver- 
tising agency service. 


Nicoll’s Team Exceeds Quota 


Daniel Nicoll, publisher of the New 
York Evening Mail and captain of the 
publishing and advertising team of the 
Jewish Relief Fund, has reported that 
his team with a quota of $35,000 has 
raised $38,000. 


for March 11, 
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SEEKING ANTI-DUMPING 
VIOLATION ON PAPER 


Treasury Department Officials Start 
Sudden Activity on Complaints 
Against Canadian Newsprint 
Shipments 





(By Telegraph to Evitor & Pustisuer) 

WasHincTon, D. C., March 9.—Cus- 
toms officials, acting upon information 
from appraisers on the Pacific Coast and 
in New England and on complaints from 
American newsprint manufacturers, are 
investigating paper shipments from Can- 
ada, alleged to be at prices in violation 
of the Anti-Dumping Act. 

Anti-dumping notices have been issued 
by the customs appraiser at San Fran- 
cisco on paper shipments reaching there 
invoiced at 24 cents a pound as against 
an alleged Canadian market price of 
newsprint of about 5%4 cents. The no- 
tice was filed with the Treasury Depart- 
ment, but sent back to the appraiser for 
additional information. 

Pacific Coast newspapers to whom the 
shipments were consigned asserted the 
paper was being brought in under ten- 
year contracts executed before the war. 
Judgment of Treasury officials is being 
withheld pending more light on the con- 
tracts and information as to price of 
Canadian newsprint at the time the con- 
tracts were made. 

However, newspaper publishers with 
paper contracts for less than the current 
market prices, officials said, need have 
no fear of falling afoul of the Anti- 
Dumping Act, providing the contracts 
were made when the cheaper price pre- 
vailed, or the amount of paper to be 
shipped under the terms of the contract 
warranted a lower price than might ob- 
tain in the open market. 

Investigations of various complaints 
during the last few months have failed to 
reveal any real evidence of Anti-Dump- 
ing violations, it was said. 

McClure Host to Philip Gibbs 

C. T. Brainerd, president of the Mc- 
clure Newspaper Syndicate, and Mrs. 
Brainerd entertained at their apartment 
in Sherry’s on March 8 in compliment 
to Sir Philip Gibbs. A number of writ- 
ers and friends of the guests were present 
to bid farewell to Sir Phillip who sails 
March 11 for England. Among them 
were W. F. Bullock of the London 
Times, T. B. Wells, editor of Harper's 
Magazine, Cosmo Hamilton, Dr, Alex- 
ander Black, Henry Irving Dodge, and 
Frances Hackett. 


No Receiver for Athens News 


Petition for a receivership for the 
Athens (Ga.) News, bought by T. J. 
Simmons following alleged cancellation 
of a contract by the paper, was denied 
by Judge W. L. Hodges in superior 
court at Hartwell, Ga. The court ruled 
that the petitioner did not show sufficient 
cause, while five stockholders appeared 
and testified they were worth approx- 
imately $300,000 together and would be 
responsible in event of any suits being 
won against the paper. 





Walsh Advertising Director 


A. L. Walsh has been appointed ad- 
vertising director of Thomas A. Edison, 
Inc., Orange, N. J. This company has 
combined its recital and advertising de- 
partments. 





Newspaper Women Organize 


Organization of the New York News- 
paper Women’s Club was effected March 
8 at a meeting of 30 newspaper women 
at the Hotel Vanderbilt. Miss Martha 














Coman of the Herald was appoints 
temporary chairman and empowered 5 
appoint several committees which a 
report March 15. Membership yiyj , 
limited to women actively engaged “ 
New York newspapers. . 
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Meetings yj 






























be held weekly at the Vanderbilt Mie Di 
Emma Bugby of the Tribune, Miss Gy 
man, and Miss Jeanette Grant of ty 
Times were instrumental in Organiin 
the club, ry 
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Revival of Privilege Might Boost Cin, § ™ * | 

lations, He Says, But 90 Per Cent lt aga 

of Midwest Managers = * 

Don’t Agree - 4 . 
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gould b 

(By Telegraph to Evitor & Pustisan) “My a 

Kansas City, Mar. 9.—Returns wes tie east 

discussed almost all day by fifty ane wers al 

bers of the Midwest Circulation Mag 2tmoniz 

agers Association at their meeting at i gnal sal 

Hotel Baltimore which began yesterijm m0 P 

The first day’s sessions began a the c 

discussion of returns led by M, yg Which 
Holmbacher, circulation manager of tJ 

Oklahoma City Oklahoman, and Rigi. 

Seaman of the St. Louis Globe-Demoeg! cot 

Seaman led the argument for retynis fane—t 

and was opposed by Holmbacher, Practic: 

was brought out that news buted pl 

purchase direct from the newspapers qe style : 






each run sometimes five times as m 
as the news companies take. It was 

ported also that railroad news companig 
would not handle papers unless they gi 
















returns, leagth, 
Ninety per cent of those present we wal 
against the return privilege. P 
Returns had been allowed by the 9“ ™ 
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Louis papers to put over the new prio 
they recently announced. 
E. W. Chandler, chief auditor of tx 
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Audit Bureau of Circulations, said a pyrin 
vertising agencies were looking m@Byore | 
favorably on returns as a means hie mea 
greater circulation, as agencies worl inj ca] 






only with net paid circulation. If 
turns brought more circulation and t¥ 
newsprint price was lowered, the pra 
tice might be revived as a_promoti 
method, Mr. Chandler said. 

A live discussion took place on # 
proposition that the A. B. C. divide i 
bulk classification into city, suburiz 
and country totals on the first pag 
of reports and audits. Mr. Chandld 
explained the cost of this operation a 
also told what books and blanks an 
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member would need and how may... 
clerks would be necessary to do Uv the , 
work required by the Audit Bureat. Boyhod. 

Harold Hough, circulation managet % gin. 










the Fort’ Worth Star-Telegram, 
sponded to the address of welcome hyoiq 
W. W. Symon of the Kansas Ujja.y ;, 
Chamber of Commerce. He spoke latins ton 
on “What’s Doing in Texas—How @f in. , 
Why,” reviewing activities of the Teton 4, 
Circulation Managers Association.  Bising } 

Roy Bailey of the Salina (Kafy,,..j. 
Journal led a discussion on “How haat , 
Get Circulation without Spending Dots These 
of Money.” His answer was “Trait hong 
carriers. Have carrier contests ®t  , 
make the mail subscriber pay ™@ ®B stip 4 
vance.” j 2 posit 

Much stress was laid on using Sasi. 
press transportation at 1 cent per POH user: 
instead of mail at 2 cents. . BB The: 

Sidney D. Long, manager of busi. 4 
and circulation of the Wichita tt that 
gave an address on the Eagle's expe ir the 
ience in its recent automobile ™ Ts up 
Yourself Club.” 2) att 

The members lunched with the Good 
ber of Commerce and _ heard a tr the 
demonstration by the Kansas City tt 
The banquet was held at six 0® zing 
followed by a theater party. tert 
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fFFICIENT METHODS OF ADVERTISING 
BRING BUYER RESULTS 









There Is No Excuse for Waste of White Space by Ineffective 
Display and Appeal—Even Position of Smallest Ad- 
vertisement Should Be Arranged With Care 
























o r. Ford is stor o 
ee eit Ma oe gee Rd of Eqrten sé s 
articles on “Advertising Errors and Their Correction 
by Mr. Ford on Modern Advertising, the other 
N the face of severe public criticism 
of advertising policy at the present 

t Corll i ? criticism that partakes of a re- 

1 ait against present business methods 

Coa efious enough to become an actual men- 
xe in some fields, a question might be 
aised as to what your advertising aim 
sould be. 

SHR) *My aim is to sell the most goods for 

Ts wenf tie least expenditure in publicity, an- 

ty an! owers a large group in chorus. _And this 

ua Vox gmonizes with the obligato of the per- 
ng at th nal salesmen, “We aim to sell all the 
resterta: fy 9048 possible, regardless of the needs 

Zan ai the customer. : J 

M. wig Which is the equivalent of saying, “My 
er of thy oe 
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vy the & ltem in a mail-order catalogue showing both 

: Bidcencies and merits of the article 
ew pri 

im is to get rich by the destruction of 
tor of iti ablic confidence.” 

, Said #4 During the past year, more than ever 

iN MH store, business men have been learning 

means “hte meaning of the term, sales resistance. 
cies WOH Ind sales resistance is closely related to 

n. lftsertising resistance. Advertising re- 

nm and tl stance means that you must push more 

the prac mpenditure into advertising to get a re- 
Promo xm of the same amount of sales. 

§ How many of us have stopped to ask 
ce On Whiow close sales resistance is to a de- 
divide 1 toyed public confidence? I believe we 
_suburba a find the answer to that question by 
hrst MFeamining the methods of various busi- 

Chandle ms concerns in America. I am sure 
ration ai tat the breaking of sales resistance, 
nks @ (Hi yught about by whatever method, must 
10W MBB accompanied by a public consciousness 
to do Uh the uprightness of American business 

Sureaw. Bothods. 

manager "H Since advertising is becoming the rec- 

gram, “Benized all-powerful force in the business 

velcome "Horld, the field of publicity can wield no 
ansas Ctl nay influence in correcting the methods 
spoke lath say tend to destroy confidence. The ef- 

—How "Borts of certain publishers to exclude 

the Tesi com their columns all unreliable adver- 
ation. Bing has been a policy that should be 
=. Mpreciated by every man in the legiti- 

b How “Bnate business world. 

fing Dotty These efforts, however, have not been 

Trait harried far enough. There is need for 
mtests “Bah a critical test of advertising as shall 
pay  “Eittip the evasive, slippery salesman into 

, ‘psition when he can no longer destroy 
using a nile confidence toward straightforward 
per PO B*ertising methods. 

dm ‘te American newspaper editor, today. 
of . ‘ids this power in his hands. He must 
hita a that every advertisement in his paper, 
gle’s ‘the strictest standard possible, meas- 
bile ™ "Sup to the test of fitness for volun- 

Chas 7) attention. 
by ii Sood Housekeeping Magazine offers 


‘the public tested advertisements. To 
mw that the policy of this magazine is 
emg a wholesome effect, some of its 
Mettisers have discovered that the 
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“star” has publicity value. Some of these 
concerns, in carrying the advertisement 
into other publications, find that the men- 
tion of the Good Housekeeping “star’’ is 
a sales asset. 

It unfortunate that honest adver- 
tisers do not make more use of some very 
valuable means of securing the maximum 
of public contidence. The very style of 
their advertisements suggests, often, the 
evasive, unconvincing method the 
faker. 
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lor instance, a great number of adver- 
tisers of automobiles say something like 
this: You should buy our car because 
it has endurance with small upkeep. You 
do not spend the cost of the car in re- 
pairs. Ten or fifteen from 
it will still be a good car. 

That would be a good argument, if it 
were not for the fact that too many ad- 
vertisers are using the same statements, 
whether they are true or not. If just 
one advertiser uses this statement with- 
out being able to prove his point, it makes 
a possibility that all the others using 
this statement will be viewed with sus- 
picion. And the truth most of the 
public is claiming to “come from Mis- 
souri.” 

But 


years now 


1s, 


there 
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columns: In 1907. Mr. Adolph 
, Flatbush avenue, Brooklyn, bought 
from us. He has used this same 
month in the year over long 
distances, sometimes in the trails of the 
\dirondack Mountains, and 
once been stalled. 

This argument becomes convincing for 
two 


car 
car every 


has never 


reasons. It becomes specific as to 
actual facts, and it offers an argument 
that can't be criticised as being an ex- 
aggeration. The customer wants facts 
that can't be exaggerated and that can't 
be argued away. On the basis of per- 
formance the Essex motor cars 
were pushed into the front ranks for 
motor car sales. Some of the recent ad- 
vertisements of the Buick show the same 
tendency. The advertiser who uses this 
sort of an advertisement can’t be beaten 
since the prospective customer can easily 
verify the claims. 

But it should be noted that these ad- 
vertisements give the customer real, hon- 
est information, and as such it is fit for 
voluntary attention. 

Now, let carry our theory far 
enough to ask, is it ever justifiable for 
the merchant to tell the customers the 
deficiencies of the goods as well as the 
merits ? 

\ certain automobile is advertised in 
this way: Our car has a powerful en- 
gine, light of construction, and 
therefore quick in responding, flexible 
under all circumstances. To which the 
reader immediately replies, “Yes, light of 
construction means it wears out quickly 
and is in the garage most of the time 
for repairs.” This advertisement wastes 
the customer’s time, and destroys his con- 
fidence. 

Should the deficiencies be published? 

Let us look for our answer in actual 


tests, 


us 


is is 














comes, now, a company advertising practice. 
which puts this statement in their adver- The average small city newspaper 
Jan. 31,1922 The Evening News Page 8. 
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In the above example of make-up we have the systematic appearance of the well-kept 
business desk 


. 


throughout the United States is the orgat 
of the retail dealer, and the opponent of 
the mail-order corporations. As such it 
has the interests of the local merchant at 
heart. Year after year these small pa- 
pers have adopted every argument pos- 
sible to prevent local customers trading 
with the mail-order but with 
little avail. They appealed to civic pride, 
saying that the existence of the town 
depended on the support of the local 
merchants. They played on the privilege 
of the customer to personally examine 
the goods before buying. They tried to 
show that the cost of transportation in 
small shipments was. really against any 
saving by the mail-order method. Yet it 
must be admitted that the mail-order 
corporations have been growing. 

Since the local newspaper did not ac- 
cept the advertising of the mail-order 
concern, there was just one advertising 
method possible, the large catalogue with 
lists of descriptions of commodities. 

What were the advantages of this 
catalogue over the methods of the local 
newspapers? Why did the mail-order 
concern thrive in the face of newspaper 
advertising for the local dealers? 

Note these advantages: A large assort- 
ment of goods; a well indexed catalogue, 
a timesaving device for the customer ; the 
advertisement always at hand when need- 
ed; unexaggerated and minute description 
of the points of value in the goods; the 
privilege of return in case of dissatisfac- 
tion; and the prices always printed. 

One of the most revolutionary prac- 
tices to be taken up by the largest mail- 
order house in Chicago, however, is that 
of telling the customer the deficiencies 
as well as the merits of their goods. For 
instance, in describing a fabric in a cer- 
tain men’s suit they say, “This material 
is a loose-woven cheviot, 38 per cent 
wool, the balance cotton.” The next de- 
scription of a higher priced suit says, 
“This material is 95 per cent wool.” 

This mail-order concern has acquired 
what Mr. Hamilton has been asking for, 
voluntary attention directed to their ad- 
vertising. When the display material in 
the ‘average newspaper acquires the ad- 
vantages of mail-order advertising, there 
will be, then, a chance of the tide turning 
in favor of the local merchants. An as- 
sociation of dealers might find many rich 
suggestions in the publication of a “com- 
munity catalogue’ which should 
operate with the newspapers. 

Any change in advertising methods that 
will bring about the advantages of acces- 
sibility, and real information value in an 
advertisement will be an advance. 

The classified advertisement is probably 
the most efficient in the whole paper 
from the standpoint of sales returns. 
We should note that the classified ad- 
vertisement resembles an indexed. cata- 
logue and possesses the advantage of ac- 
cessibility. It is not necessary for me 
to waste my time reading about goods I 
do not want. 

But the classified advertisement pos- 
sesses the fault of being very lacking in 
descriptive points. It is too brief to con- 
stitute real information to the reader. 

The display advertisement, on the other 
hand, possesses every chance in the world 
for descriptive points, but has very poor 
accessibility. 

It has been noted, several years ago in 
fact, that there would be a great advan- 
tage if the display advertisement could be 
classified, thus combining accessibility 
with descriptive value. Some newspapers 
placed all grocery advertisements in one 
section, all clothing in another, furniture 
in anothes, and hardware in another, etc. 
But what should be done with the ad- 
vertisement of a department store that 
sold everything, to say nothing of the 
advertisement of varying sizes and 
shapes. The whole system became so 
clumsy as to cause its discontinuance 


concerns, 


co- 
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by most of the newspapers. There was 
still the possibility for the small adver- 
tisement to be hidden down in some 
obscure corner, thrown into gloom by the 
glory of some huge department store 
sale! 

At least one prominent magazine in- 
dexes the display advertising as a means 
of producing accessibility. This has been 
but partially successful, due to lack of 
definiteness on the part of the displays. 
Accessibility loses its value if the ad- 
vertisement itself does not have a worth- 
while reading value. Readers will lose 
interest if they find that their quest for 
the useful is unavailing. 

The fact that systems of indexing and 
classification have fallen into disrepute 
does not indicate in the least that such 
methods have no value. If the adver- 
tisements contain a forceful enough ap- 
peal, then the public will use the index. 

In order to see how such an index sys- 
tem might be made effective, let us create 
a hypothetical newspaper on new and 
perhaps radical plans as pertains to ad- 
vertising. 

We will suppose that this paper com- 
poses its page eight columns wide, a 
common width for the average newspa- 
per. We will place the reading matter in 
the center of the advertising pages to 
stimulate involuntary attention to the 
marginal advertising matter. We will 
suppose that there are two columns of 
this reading matter, leaving three col- 
umns on each side for the advertising 
displays. On this particular page the 
editor will insist that all advertisements 
be three columns wide, but of varying 
lengths. To this extent the size of the 
advertisement will be compulsory. 

On another page there may be four 
columns of reading matter with marginal 
advertisements only two columns wide, 
each advertisement the same width, but 
varying lengths. Other pages might have 
full, or half-page advertisements. Still 
other pages might have the first column 
a series of advertisements each one col- 
umn wide, then two columns of reading 
matter, then a series of advertisements 


five columns wide and any desired lerigth. . 


It will be possible to number these ad- 
vertisements from top to bottom of the 
page, now, and from beginning to end of 
the newspaper in successive order. It 
will give a symmetrical appearing page 
and permit an index system which will 
give immediate access to any advertise- 
ment in the newspaper. Each advertise- 
ment retains a high involuntary attention 
value, since it borders on reading matter, 
and the possibility still remains for a 
considerable variation in size. 

It many ways it makes the composi- 
tion of the paper more difficult, possibly, 
but not impossible. Co-operation on the 
part of the advertisers will aid greatly 
in bringing the plan into actipn. 

The paper now takes on an orderly, 
systematic appearance of a well kept 
business desk, instead of the astonishing 
mess and mixture of large and small ad- 
vertisements that appear in the large 
metropolitan newspapers. 

Indexing should be done from the cus- 
tomer’s viewpoint. I mean by that not 
to list the advertisements by the names of 
the concerns only, but by the names of 
the articles of merchandise. After the 
names of the articles there may be placed 
the names of the brands and the concerns 
selling them. 

The index should be placed in the 
same place in the paper every day, so 
that any reader may become accustomed 
to its location and find it without loss 
of time. One day out of every week 
there may be a digest of the week’s ad- 
vertising in the form of a condensed in- 
dex, but accompanied by general state- 
ments concerning changes in market con- 
ditions during the course of the week. 


Editor & Publisher 


We have one condition yet to consider : 
to see that each advertisement contains 
useful information to the customer. Un- 
fortunately many concerns prefer to ar- 
range their own advertising matter and 
resent any suggestion whatever from the 
publisher. If these concerns could be 
brought to see that their advertising re- 
flects on the reputation of the paper, that 
the policy of the paper really is of im- 
portance to the advertiser, there might 
be a chance for real co-operation. The 
employment by the publisher of an ad- 
vertising expert whose sole business is 
to offer advice on advertising problems 
might encourage wayward business con- 
cerns to correct unseen and misunder- 
stood errors in publicity methods, trying 
constantly to make the advertisement 
more readable, more personal in its ap- 
peal, more informative in character. 

A really competent advertising method 
ought to be made so useful, so interest- 
Jaa. 31,1922 The Bresing Sows 
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Here is another example of orderly arrange- 
ment that gives every advertisement oppor- 
tunity to appeal to the reader. 


ing, so necessary to the average reader 
that it would not be necessary to beg him 
to voluntarily attend the advertising 
sheets of the papers he reads. The fact 
that the average reader has the tendency 
to slight the advertising section is the 
strongest criticism of present practices 
in publicity. 

The scheme of economical advertising 
arrangement I have offered is merely a 
suggestion. Editors of long experience 
ought to have enough ideas to improve 
on our hypothetical newspaper in many 
ways, but by all means it should be a 
progress of systematizing the present un- 
systematic appearance of newspaper ad- 
vertising. 

The public will gain by an increased 
knowledge of what to buy and how to 
buy economically. The saving in adver- 
tising expenditure ought to reduce the 
cost of merchandise to an appreciable de- 
gree. The saving in time for the cus- 
tomer, the conservation of nervous en- 
ergy alone, ought to be a credit to 
American business methods. 

The publisher will gain by the more 
artistic appearance of his publication. 
Greater efficiency in advertising will mean 
greater demand for his advertising space, 
the accompaniment of a wider circula- 
tion. I predict that the future success 
of the daily newspaper is bound up un- 
equivocally with the invention of sys- 
tematic methods of caring for great 
volumes of advertising. 

It is not the care that is given to the 
individual advertisement alone that is to 
be considered, but the attention that is 
given to the whole body of advertising 
as a unit, the publisher’s advertising pol- 
icy that offers the greatest future oppor- 
tunity for advance. It is a matter that 
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is in the hands of each newspaper pub- 
lisher, 

From the standpoint of the dealer in 
merchandise, the matter is worthy of his 
careful consideration, his most willing 
co-operation with the publisher. When 
the dealer gets to the place where a 
dollar spent in advertising has a pre- 
dictable value, there will come that sta- 
bility of sales which will be the cure of 
such events as financial depressions. In 
the final analysis, financial depression 
means a lack of adaptability to changing 
conditions, not a falling off of buying on 
the part of the public. When the adver- 
tising sheet becomes a self-evident neces- 
sity in every man’s daily reading, then 
advertising will have justified its value 
to such an extent that the non-advertiser 
will be an individual of the past. 





THE PICTURE’S THE THING 


First photographs of the marriage of 
Princess Mary caused a near riot on 
board the Olympic as she came up 
the New York harbor this week. 
Representatives of eight competing 
news photo services, U. S. government 
officials and ships officers took part. 
Efforts to get the pictures off the slow 
moving ship and aboard speed launches 
were the cause. 

The Olympic sailed before the cere- 
mony but the photographs were 
dropped on her decks from sea-planes 
that overtook her at sea, two days 
out. 

A special train was chartered to 
carry the pictures from New York to 
Boston in time for Thursday morning 
papers. The cost was $906 and the run 
was made in the record time of four 
hours and twenty-eight minutes, thirty 
minutes better than the time 
of the Knickerbocker Express, 
crack train of the road. 











PUBLISHER LIABLE FOR ADS 


Montreal Court Renders Libel Verdict 
Against LaPatrie Publishers 


That a newspaper must assume full 
responsibility for all matter published in 
its columns, whether reading matter or 
advertising, was the finding of the Su- 
perior Court in Montreal in the action 
of Elie Napoleon Turner against La Pa- 
trie for defamatory libel: Turner sued 
on the ground that the newspaper had 
published statements of a libelous na- 
ture. The paper denied responsibility, 
declaring that the statements had ap- 
peared in a paid advertisement inserted 
on the authority of the Minister of Agri- 
culture of Quebec. The court held that 
the newspaper could not be excused for 
publishing the name of Turner in an in- 
jurious and defamatory article, even un- 
der the authorization of the Minister of 
Agriculture, and granted plaintiff $100 
damages. 


Printers’ School in Dallas 


The Southwest School of Printing has 
been organized at Dallas by a number 
of open-shop printing establishments, for 
the purpose of training operators for 
type-setting machines and printers for 
all kinds of work. The company is cap- 
italized at $40,000, and the incorpora- 
tors are: Fred E. Johnston, R. C. Dyer 
and J. H. Cassidy. 


New Special Agency 

George Donnelly and Kean Donnelly 
have opened offices at 920 Walnut street, 
Philadelphia, as advertising representa- 
tives of fifteen Pennsylvania newspapers, 
all of which are published in Chester, 
Delaware, Montgomery and _ Bucks 
counties. 


Newspaper Ethics at Washburn 


“The Ethics of Journalism” is the sub- 
ject of a new course given by the De- 
partment of Journalism of Washburn 
College of Topeka, Kan., with Prof. A. 
T. Burch, in charge. 


WAR LOSSES ON Papy 
IN TORONTO Court 


Fourteen Western Canada Py}j 
Sue Ft. Frances Co. for $124,136 
and Mill Files Counter Claim 
for $2,449,214 


An echo of the days of newsprint og 
trol sounded in Toronto courts Last weg 
when fourteen newspapers jn We. 
ern Canada sought to secure refund 
$124,136 from the Fort Frances Pulpay 
Paper Company, being the sum alleged y 
have been paid by the newspapers fy 
newsprint in excess of prices fixed by th 
paper control authorities. 

The company, on its part, entered , 
counterclaim for $2,449,214 of whig 
$1,035,749 was claimed from the 
peg Free Press; $447,875 from Winn 
Tribune; $281,432 from Winnipeg Tek) 
gram, and the balance from the ge 
papers. This represented the diffe 
between the price fixed by the paper) 
trollers and the market price allega 
exist at the time, the claim being § 
on the ground that newsprint control) 
islation was ultra vires of the Dor 
Government, = 

Only one witness was called, Je 4 
Imrie, managing director of the Edmm 
ton Journal, and formerly manager 
the Canadian Press Association, 9 
purport of Mr. Imrie’s evidence be 
no market price existed in Canada damm 
the period of paper control, which we 
limited to the duration of the wan” 

W. N. Tilley, K. C., presented the 
gument for the publishers, which, ja 
was to the effect that paper control 
been established as a war measu 
prevent a paper shortage in Canada 
the time the United States, which j 
absorbing 87 per cent of Canadian pip} 
duction, was not in the war and was@ 
suming an increasing supply and Ca 
ada’s supply had to be safeguarded. 

I. F, Hellmuth, K. C., for the company, 
argued that there was at no time jurisdic 
tion for the federal authorities to make 
orders-in-council fixing the price of news 
print. The company had been ordered 
furnish paper to certain western new 
papers, which constituted an interferene 
with civil and property rights derived 
from the provincial authorities and & 
clusively a matter of provincial jurisdic 
tion. 4 

Judgment was reserved by Justia 
dell, who heard the case at Osgoode 


Fake Ad Solicitor in Worcester 
The proprietor of a Worcester, 
Turkish bath establishment, last week 
ported to the police that he paid $18 
advertising to a man who professed to 
an advertising solicitor representing 
Foley Advertising Agency. Officials 

that company branded him as a 
The man is said to have fleeced 
other business firms in Worcester. 
bogus agent is 35 years old, short, st 
and wears a khaki-colored overcoat. 


Cambridge Home News 


The Cambridge (Mass.) Home 
which began publication in Sept 
has suspended publication. The 
ship between Earl C. Deland and Joht 
Wallace has been dissolved. Mr. 
has gone to New York and Mr. Wa 
lace to Texas. The plant has bet 
taken over by the Heintzelman Press. 


Crowley Progress Quits 
The Crowley (La.) Daily Progres 
has suspended and its subscription list 
have been taken over by the Crowlef 
Signal. 
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THEY ARE ALL IN THE DAY’S 














Photo by Edmcnstcn. 


A wide reading public knows him as Robert 
Barry, but in the profession he is just “Bob.” 
He laid away the cares of the chairman- 
ship of the Standing Committee of the Senate 
Press Gallery and the correspondence of 
EDITOR & PUBLISHER and sailed today on 
the Olympic for overseas to study economic 
and political conditions in the principal coun- 
tries of Europe for the Philadelphia Public 
Ledger and associated newspapers. He has 
had six years service as a writer on inter- 
national affairs in the Washington Bureau 
of that newspaper. 


On the right we have a characteristic pic- 
ture of Edward B. McLean, owner of the 
Washington Post and Cincinnati Enquirer, 
— getting in trim to meet President Harding 
Photo by Nea, next week on the links near St. Augustine 
_— Dad!” cried the family of William W. Hawkins, president of the United Press Fla. 
Associations, when the liner Pan-America sailed on her maiden voyage last Saturday. In 
front of Mr. and Mrs. Hawkins, grouped on deck, are George, Ewing and Bill, Jr. Mr. 
Hawkins will spend several months visiting the South America bureaus of the 
U. P. and studying press association and general newspaper conditions in the Southern 
Republics at first hand. He will be accompanied by James I. Miller, South American 
manager of the U. P. Several weeks will be spent at the general South American 
headquarters at Buenos Aires. 





- 
Photo by International. 











Photo by International. 


. it seems, Salvatore Cortesi has been writing 
Popes and Cardinals, wars, politics and kings. That is he in the 
On the right is Monsignor Cerette, Papal delegate to France, in the act 


¢ ming Cardinal | Daugherty (left), of Philadelphia, to Paris om his way home from 


: of the Harding Administration was fittingly celebrated 
tion list tional Press Club and naturally the first newspaper man to occupy the White 
ley guest of honor. Grouped around birthday cake on either side of Presi- 
Crow ing, left to right, Robert Armstrong, president of the club; Walker Buel, of the 
Presiden Karger, of the Cincinnati Times-Star, and George B. Christian, 

the it. 








Photo by International. 
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TYPOTHETA CHARGED WITH MONOPOLY 
IN TRADE COMMISSION COMPLAINT 





Standard Cost System Alleged to Be Instrument for Suppression 
of Competition—Educational Fund Used as Blacklist, 
Amended Charges Aver—Hearings April 18 





HE Federal Trade Commission has 

revived its complaint of unfair com- 
petition against the United Typothete of 
America, J. Linton Engle, of Philadel- 
phia, its president, and other officers, its 
branch and affiliated organizations and 
their members. The complaint has been 
amended and alleges that the establish- 
ment by the respondent of a uniform cost 
accounting system for the use of print- 
ing establishments is not merely a system 
of cost finding but a device, the intent 
of which is to establish a uniform scale 
of prices in the printing industry through- 
out the United States, to suppress com- 
petition and to create a monopoly. 

It is alleged that 5,000 members of the 
Typothete are now using its standard 
cost system and its standard price list. 
The complaint charges further that the 
Typothete has compelled manufacturers 
and dealers in printers’ supplies to pay 
gratuities as a condition precedent to the 
sale of supplies to its members. This 
money is collected ostensibly for educa- 
tional purposes but mainly, the commis- 
sion alleges, to induce employing printers 
to use the uniform system of cost ac- 
counting and the standard price list, so 
that the “evils of ignorant and ruinous 
competition may be eliminated.” 

Hearings have been set for April 18 at 
the Washington offices of the commission 
and the respondent is given 30 days from 
March 1 to file its answer. 

The text of the complaint in substance 
follows: 

“The Federal Trade Commission, having rea- 
son to believe from a preliminary investigation 
made by it, that the United Typothete of Amer- 
ica, its officers, its branch and affiliated local 
organizations and its members, all hereinafter 
referred to, and who are all respondents herein, 
have been and are using unfair methods of com- 
petition in interstate commerce, in violation. of 
Section 5 of an Act of Congress approved Sep- 
tember 26, 1914, entitled “An Act to create a 
Federal Trade Commission, to define its powers 
and duties and for other purposes,” and it ap- 
pearing that a proceeding by it in respect there- 
of would be to the interest of the public, issues 
this amended complaint, stating its charges in 
that respect on information and belief as fol- 
lows: ; 

“That the respondent, United Typothete of 
America, is a corporation organized under the 
laws of the State of New York, with headquar- 
ters and executive offices at Chicago; that the 
respondent is the successor of a voluntary asso- 
ciation of employing printers’ associations and 
employing printers, known as the ‘United Ty- 
pothet2 of America,’ which was organized dur- 
ing the year 1887, and by succession has been 
in continuous existence, and so continues, from 
that date to the present time; that during the 
year 1913, the United Typothete of America— 
the voluntary association—was amalgamated 
with the Ben Franklin Clubs of America, an- 
other associaticn of employing printers, and 
thereafter continued under the name of ‘United 
Typothete and Ben Franklin Club of America, 
until some time during the month of September, 
1917, when the name was changed to the United 
Typothete of America; that thereafter, to-wit, 
on September 16, 1919, the respondent, United 
Typothete of America, a corporation, succeeded 
to and tock over all the rights and privileges of 
the voluntary association known as the United 
Typothete of America, and said voluntary asso- 
ciation thereupon ceased to exist; that the re- 
spective officers of the United Tynothete of 
America and their respective places of business 
are as follows: 

Linton Engle, Philadelphia, president: 
J. €. Acton, Toronto, first vice-president and 
chairman of executive committee; George K. 
Horn. Baltimore, vice-president; B. F. Schriber, 
Pueblo, Colo., vice-president; R. B. Nelson, Chi- 
cago, vice-president; Fred W. Gage, Battle 
Creek, Mich., treasurer; Edward T. Miller, 
Chicago, secretary; that the United Typothete 
of America is composed of numerous branch 
and affiliated Iecal organizations; that there are 
approximately 5,100 persons, firms, associations 
r corporations engaged in the printing busi- 
and located in the various States of the 
United States. the District of Columbia and the 
Dominion of Canada, who are members of some 
one of the branch and affiliated local organiza- 
tions of said United Typothete of America, and 
by virtue of such membership in the branch and 
affiliated lecal crganizations, are members cf 
said national organization, said United Tvpoth- 
ete cf America. and each such member cf said 
branch and affiliated organizations is hereby 
made a respondent to this complaint, although 
the names of the vast maijoritv of such me'r- 
bers are unknown to the Commission, and it is, 





ness 


therefore, impossible, without manifest incon- 
venience and oppressive delay, to designate by 
name all such respondents to this complaint; 
the following, however, are known to this Com- 
mission, and are: Franc C. Sheiry, Washing- 
ton, D. C.; E. F. Eilert, New York; Toby Rubo- 
vitz, Chicago; Earl R. Britt, St. Louis; William 
S. Pfaff, New Orleans; Bert Swezea, Seattle; 
that said respondent, the United Typothete of 


America, through its officers, its branch and 


affiliated organizations and its members, repre- 
sents, directs and controls approximately 80 
per cent in volume of all the commercial print- 
ing business in the United States. 

“That the respondent, United Typothete cf 
America, maintains and operates a school of 
printing at Indianapolis, Indiana, where it pub- 
lishes monthly its official magazine, Typothete 
Bulletin, and causes the same to be sent to its 
various members located in_the different States 
of the United States, the District of Columbia 
and the Dominion of Canada; that the respond- 
ent, United Typothete of America, at its head- 
quarters and executive office at Chicago, and 
at its district offices, which it operates and main- 
tains in the various States of the United States, 
prints, publishes and causes to be circulated to 
its members and to various other employing 
printers located in the different States of the 
United States, the District of Columbia and the 
Dominion of Canada, literature relative to the 
Standard Cost System and Standard Price List 
(Typothete Standard Guide) and various other 
publications and circulars; that many of the 
various members of the United Typothete of 
America are employing printers, engaged in 
soliciting printing throughout the States of the 
United States other than the States of their 
respective domicile, in due course of interstate 
commerce, in direct and active competition with 
other persons, firms and corporations similarly 
engaged, who are not members of respondent 
association. 


“That respondent, United Typothete of 
America, through its officers, its branch and 
affiliated local organizations and its members, 


inaugurated a campaign known as the ‘Three 
Year Plan,’ the object of which is to collect 
assessments from manufacturers and mer 
chants throughout the United States who sell 
paper print presses, type, ink and other sup- 
plies to employing printers, and from associa- 
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tions allied to the printing industry, the money 
so collected to be applied to alleged educa- 
tional purposes, but mainly, to induce em- 
ploying printers to use the uniform system of 
cost accounting and the ‘Standard Price List’ 
compiled by the United Typothetae of America, 
through its officers, its branch and affiliated 
local organizations and its members, with the 
view of teaching the printes how to charge 
adequate prices for his work, so that the al- 
leged ‘evils of ignorant and ruinous competi- 
tion’ might be eliminated, as stated in bulletins 
published by said respondent; that coercive me- 
thods have been used by respondent to obtain 
subscriptions to said ‘Three-year plan’ fund, in 
that there were published and circulated by 
respondent, monthly bulletins containing 
names and addresses of subscribers, in order 
that the employing printers could discriminate, 
in the purchase of supplies required by them, 
in favor of those who had subscribed to said 
fund and against those who had not so sub- 


scribed; that the publication of the lists of 
contributors, as aforesaid, has intimidated 
manufacturers and dealers in printers’ sup- 


plies, and has caused them to contribute to 
said fund, against their will, in order to avoid 
being discriminated against by the members of 
said United Typothete of America in the pur- 
chase of supplies required by them, the re- 
sult of which has been that manufacturers and 
dealers in printers’ supplies have been com- 
pelled to pay a bonus of gratuity, as a con- 
dition precedent to the sale of supplies to 
members of respondent association. 

“That approximately 4,000 employing prin- 
ters, who rae members of the United Ty- 
pothetae of America, have adopted and are now 
using the uniform cost accounting system in 
their respective printing establishments, which 
respondent has established and designated as 
the ‘Standard Cost System’; that respondent, 
United Typothete of America, has compiled 
a ‘Standard Price List’ for the use of employ- 
ing printers in arriving at the prices to be 
charged for their work, which it has desig- 
nated as the ‘Standard Price List’ (Typothe- 
te Standard Guide), and each member of the 
Typothete is furnished a so-called ‘Standard 
Price List’ (Typothete Standard Guide), and 
the respondent, United Typothete of America, 
through its officers and its branch and affiliated 
local organizations is constantly urging its 
members to adopt and use the same, and ap- 
proximately 5,000 members of the Typothete 
are now using said ‘Standard Price List,’ the 
effect of which is to establish a uniform sched- 
ule of prices among the members of respon- 
dent association and the printing industry in 
general; that the United Typothete of America 
is constantly urging employing printers who 
aré not members of the Typothete to use the 
‘standard Price List. (Typothete Standard 
Guide), and that there are now in use in the 
United States, the District of Columbia and 
the Dominion of Canada approximately 6,100 
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spondent is constantly urgin : - 
ters to adopt and use, are ost ip Prin. 
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out the United States, po UStry throug 
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ing business in interstate commerce, yd 
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commerce. Crstate 
“Wherefore, Notice is Hereby Giz 
the said respondents, and to each of ; 
the charges of this amended complaint wi 
heard by the Federal Trade Commission | 
offices in the City of Washington, D, ¢ at iy 
18th day of April, 1922, at 10:30 oils te stomers 
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after as the same may be reached, at whi 
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“And You Will Further Take Notics : 
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New York and Chicago nt an 
The Canadian Business Publishers’ 4s Ia 
sociation is the name of a new pres; ed Sta 
organization recently formed at Toronty gl 
Its members are the publishers of abut op 
twenty-five publications devoted to me. ald be a 
cantile and technical trade and its pu. strained 
pose is to further the interests of thei.” = 
publications by co-operative effort. Iti oh 
proposed to arrange for common repre et the n 
sentation in New York, Chicago -agge™aton | 
other centers and to engage in a publiciy ch rest 
campaign with the object of making degee o! Mat 
business interests, represented by thes he publ 
periodicals, better known abroad, Teme ® 4 
association is quite distinct from tege St! 
Canadian National Newspapers and Pen pe" that 
odicals Association and there is pratt such dis 
cally no overlapping of membership. Tk Ne 
president is Adam F. Penton, Toronto; i 
vice-presidents, E. J. Holliday, Montreal: $2" the « 
John L Jackson, Winnipeg; Wester §p*it fror 
Wrigley, Toronto; secretary, Findlay | $Y mali 
Weaver, Toronto; treasurer, Harold W. B'*: alt 
Thompson, Toronto. h concer 
EE Fe permit 
ids that 
New Owners for Trade Paper eet 
The National Printer-Journalist, pub f to sta 
lished for forty years in Chicago by B. fit of fa 
B. Herbert and (since his death) by B Beate of 
S. Herbert, his son, has been taken over Bis and 1 
by the Trade Publishing Company of Boects th 
Milwaukee. Its personnel, under the new w 
arrangement, will be: President and ed & with 
tor, H. A. Apple; editor-in-chief, B. SB are at 
Herbert; associate editor, E. G. Myers: Buiremer 
managing editor, H. J, Larkin; industrid The ¢ 
editor, E. C. Kratsch; technical editor hnblic 
N. Fahnestock ; vice-president and adver every 
tising director, F. L. Goulston; treasurt §,. 
and business manager, P. C. Treviranws; ay 
circulation manager, W. E. Lenicheck; :. to 
field manager, J. A. Ermitenger. ry put 
Missouri Papers Change Hands ota 
Change in ownership of the followitt® interes 
Missouri newspapers has been effected: [Bch we 
James W. Lacey, of Brookfield, has pu b Affai 
chased the Newton Chronicle from Gi °"*" 
bert E. Norman; the Green City Pres The 
has been sold by Ira Franklin, of Apper | Publi 
son City, to Cecil Morelock, of Milat: fFties, 
the Leeton Times has been, sold by MO Bh Beck 
Mae Bradley to James T. Kennedy, who | Book 
has taken possession. The paper ™# | Thea 
edited for many years by James Bradley. inn 
O'Connell Charged with Shooting fF the 
John S. O'Connell, secretary-treasut The 
of Typographical Union No. 6. er cs a 
York, has been held in $1,00 tal pomime 
charged with felonious assault, arisit pty, 
from an argument at the Linotype C at a 
during which a printer was shot a pert 
slightly wounded. Mr. O'Connell states = a 
that he acted in self defense. siderat 
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G ALL THE NEWS AND KEEPING 
WITHIN THE LAW 








fE:—This 
sor OR awel, . _ the r 
for the Chicago Tribune. 
Tribune, for publication im 
February 25. 
IME was, only a little over a hundred 
vars ago in England, when to censure 
ic officials and governmental policy, 
is done daily in modern times, was 
dered criminal and seditious. Many 
mn had his ears cut off in England 
ying infinitely less about his rulers 
was said with impunity against 
odrow Wilson during his administra- 
Now, however, both in England 
America (but not in many countries 
Continental Europe ) the right of fair 
nt and criticism is definitely recog- 
In fact, the Constitution of the 
ed States, in guaranteeing freedom 
geech and of the press, protects this 
t The term “freedom of the press” 
wid bea mockery if a newspaper were 
strained by fear of criminal proceed- 
$s OF actions for damages, to remain 
tin matters of public importance. 


























val fet the right is not without limits. Its 
ago a tion is the benefit to the public 
public ch results from unhampered discus- 
ing thei °! matters w hich are of importance 
by they the public. While injustice can be, 
er Te is frequently, done to individuals by 
rom i exercise of this right, experience has 
ind Pere ght that in the end the public benefits 
$ pradi such discussion. 
“s The Not CLearty DEFINED 
loom On the other hand, the public cannot 
West (tit from misstatement of facts to it, 
‘indlay | § oy malicious or unfair comments on 
arold W. peters, although the matters be of gen- 
concern. Consequently, the law will 
permit an abuse of the right and 
_ ds that the right is abused if certain 
; irements are not met. It is only 
list, pub fr to state that the law governing the 
go by B Bit of fair comment and criticism is in 
h) by B Bate of considerable confusion in II- 
iken ove Bois and many other states, and in some 
npany O Brects the limits of the right are not 
r theme" Bned with satisfactory definiteness. 
t and ed: with the help of English decisions, 
ef, B.S B are able to set forth at least four 
i. Myers: Buirements : 
re . The comment must be on a matter 
epee public interest. The public conduct 
ae tvery public man (including candi- 
treasure! B.. for office) is a matter of public 
evirants; ‘ ‘ 
enicheck em. So is the management of every 
; lic institution and the conduct of 
ry public body, national, state or 
Hands picipal. An English writer has made 
i pnvenient grouping of matters of pub- 
followit§ B interest under seven different heads, 
| effected: Bich we give here: 
Foe a } Affairs of state. 
“ity Press The administration of justice. 
of - + Public institutions and local au- 
of Milan: ities, 
d by MBB Ecclesiastical matters. 
nedy, who Meche 13 _ : 
vaper ws » pictures and architecture. 
= Bradle. ‘em concerts and other public 
rtainments, 
hooting BF ther appeals to the public, 
y-treasure! The words must be a comment and 
. 6, New Hos allegation of fact. It is one thing 
1,000 tal mmment upon or criticise, even with 
sit, arisig Fty, the acknowledged or proved 
otype Clot of a public man, and quite another 
shot a BPssert that he has been guilty of par- 
nell stats BRAT acts of misconduct. The same 








oe apply where a newspaper 
Tom certain facts an inference 
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t Articles Are Libelous?” Is Question Every Newspaper 
Man Should Be Able to Answer—Most Innocent Sort 
of Mistake May Come Under Head 


By LOUIS G. CALDWELL 


is the third of a series of articles on the subject of libel 
firm of McCormick, Kirkland, Patterson and 


inference 


must be stated as an inference and not 
asserted as a new and independent fact. 
The reader must have a truthful picture 


of the 


conduct condemned, 
may have an opportunity of judging for 
himself. 

3. The comment must be 


ally in litigated cases the 


whether or not a comment 
been submitted to the jury. 
has been done by the courts to prescribe 
exact limits, and, indeed, this would be 
a hard thing to do. 
plied is generally: Would any fair man, 
exaggerated 
said that 


however 


views, 


ions. 


be 


have 
cism has said? 


or 


true. Even then it 
dangerous ground. 
4. Comment must not 


so that he 


fair. 


obstinate 
which this 
Wide latitude is allowed 
to exaggeration and to erroneous opin- 
Sut before a newspaper assigns 
wicked or corrupt motives for the con- 
duct which it censures, it should be cer- 
tain that such motives are at least rea- 
sonable inferences from facts known to 
is treading on 


be 


Usu- 
question of 
is fair has 
Very little 


The test to be ap- 


his 


criti- 


published 
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maliciously. A comment must not only 
be fair but must have been made hon- 
estly. It must be the true opinion of the 
critic, and must not be published to 
gratify personal or other indirect mo- 
tive. There are so many subjects on 
which fair comment may be ‘made that it 
would be impossible within the limits of 
this article to present a representative 
array of examples. We shall cite only a 
few cases. 
Was Herp LisBetous 

It will be remembered that a few years 
ago Roosevelt sued the editor of a news- 
paper in Michigan for calling him a 
drunkard. Although Roosevelt was a 
public man, the charge was held libelous. 
It was an allegation of fact (and un- 
true) and not a mere comment. If it 
had been true and a known fact that 
Roosevelt drank heavily, the editor could 
then safely have stated that the habit 
was disgusting and unfitted Roosevelt 
for office, 

Similarly, an English newspaper print- 
ed an article advising an actor to return 
“to his old profession, that of a waiter.” 
The actor had never been a waiter, and 
recovered damages. The newspaper 
might have said with probable safety 
that the actor “would have made a bet- 
ter success as a waiter than he made on 
the stage.” 

Many people were dissatisfied with the 
jury’s verdict in the first trial of Carl 
Wanderer. A newspaper might safely 
have criticized the verdict as “a miscar- 
riage of justice’ or “disgraceful.” But 
it could not legally state “the jurors 
must have been bribed.” Nor is it fair 
comment to say that an accused, though 








FEBRUARY LINEAGE BEATS 1921 BY 7% 
GREATER NEW 


IN 
YORK DAILIES 








MPROVED 
New York are reflected in the gain 

of 812,476 agate lines of advertising made 
by Greater New York newspapers during 
February, 1922, over the same month last 
The comparison is compiled by 
the Statistical Department of the New 
York Evening Post. 
month was 11,314,366 lines, against the 
1921 total 


year. 


lines. 


Pages——, 


1922 
1,064 
936 
464 
34 
806 
422 
456 
564 
520 
579 
446 
912 
780 
592 
1,254 
792 


994 


912 


1921 
820 
864 

340 


544 
1,090 
750 
880 


10,322 


for the 


business 


month 


\merican 


conditions 


of 


in 


Total lineage last 


10,501,890 
The gain is about 7.5 per cent 
The 1922 total is the largest ever rolled 


up in February, with the exception of 
the boom year of 1920, which is about 
634,000 lines greater. Number of pages 
increased from 10,322 to 11,912 for all 
papers, the increase being partly ac- 
counted for by the institution since last 
February of a tabloid section by the New 
York American and the addition 
Sunday paper by the Daily News. 

Comparative figures for the month in 


of a 


Percentage of 


total space 
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tSun and Herald combined into Sun-Herald Feb. 1, 
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1922 
855,602 
1,918,942 


660,212 
499.044 
839,434 
237,392 
579,492 


673,622 
1,118,392 


11,314,366 


recorded. 


1921 
739,050 
849,009 
223,636 
219,142 
708,444 
446,822 
474,447 
580,848 
457,984 
645,194 
506,364 
859,950 

130,658 
459,898 

+ 


663.821 
1,042,940 


10,501,890 
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1922 and 1921 and from 1922 to 1916, 
follow: 
1922 1921 Gain Loss 
835,602 739,050 116,552 e 
1,018,942 849,000 169,942 . 
243,812 223,636 ee. “aidan 
203,316 p; 5 15,826 
843,128 708,444 Beem” * sécas 
407,514 en! eee 39,308 
297,564 SIR > — evemas 176,883 
662,878 580,848 Same © acowcd 
492,778 457,984 34,794 cases 
660,212 645,194 ee )6=—fst«( weaned 
499.044 ee 7,320 
839,434 Seas ~weeses 20,516 
237,392 *130,658 en | Sweden 
579,492 459,898 | 
1,681,244 1,493,692 187,552 
673,622 663,821 9,801 
1,118,392 1,042,940 75,452 
11,314,366 10,501,890 812,476 


Net Gain 








1922-1916 

1920 1919 1918 1917 1916 
948,760 672,536 612,015 692,000 666,234 
1,027,212 700,924 599,996 658,104 613,906 

) een ye Véxewacs Finuaca \ Ree 

247,024 142,888 128,426 136,017 | ee 
684,126 640,032 472,469 493,770 491,069 
425,162 301,236 335,534 323,142 277,318 
359,164 299 354 264.650 286.469 265.159 
637 ,608 538,396 292,205 388,708 362,374 
522,082 625,818 478,660 562,273 462,063 
637,736 456,648 312,732 376,969 344,767 
623,402 519,260 347,256 405,575 389,940 
931,296 571,108 433,449 560,966 511,358 
683,180 434,374 391,380 430,526 388,365 
Pepe 372.524 237,006 304,214 239,397 
1,889,444 1,202,332 854,249 834,662 740,669 
794,900 405,508 258,980 375,152 269,112 
1,536,668 1,134,946 896,412 1,021,830 851,468 
11,948,764 9,017,432 6,915,414 7,850,377 6,873,199 


1920; name changed to Herald Oct. 1, 1920. 


il 


acquitted by a jury, was really guilty, 
that a particular witness committed per- 
jury. 

It would probably not be libelous to 
say of a new novel that it is “the very 
worst attempt at a novel that has ever 
been perpetrated,” even if the novel were 
a fairly good work. On the other hand, 
it would be libelous falsely to charge the 
author with plagiarism. 

Recently Henry Ford sued the Tribune 
for $1,000,000 because of an editorial in 


which Ford was described as an “an- 
archist.” In our first article we said 
that the Daily News had suffered a 


judgment for damages for calling a man 
an anarchist, but had done so in con- 
nection with the Haymarket riots. The 
word “anarchist” was employed in a 
totally different sense in The Tribune 
editorial. 


Some Fine Points 

Ford had put himself prominently for- 
ward in his fight against military pre- 
paredness and had acquired the status 
of a public man. He committed certain 

acts and made certain statements against 
preparedness which received wide pub- 
licity. The Tribune believed it to be its 
duty to criticise Ford’s conduct because 
of what The Tribune believed to be its 
evil consequences to the community, 
threatened, as it was, with war. The 
editorial and news items previously pub- 
lished made it plain to the readers what 
conduct The Tribune was describing as 
that of an “anarchist,” and readers were 
left free to form their own opinions. 
The size of the verdict (six cents) is a 
strong indication that the jury thought 
the position of The Tribune well taken, 
and that the word “anarchist” was a fair 
comment on Ford’s conduct. 

It has above been stated that the law 
governing the right of fair comment and 
criticism is in a state of considerable 
confusion in the State of Illinois. This 
is true with regard to the decisions of 
the Illinois Supreme Court up to date. 
There has, however, been recently ren- 
dered a decision by Judge Fisher of the 
Circuit Court of Cook County which 
may be regarded as the best considered 
enunciation of principles governing this 
branch of law, and its relation to free- 
dom of speech, that has ever been made 
in this country. 

The opinion was rendered in the course 
of the libel suit recently brought against 
The Tribune by the city of Chicago for 
Ten Million Dollars damages. The arti- 
cles of which the City of Chicago (or 
in reality its Mayor, William Hale 
Thompson) complained were certain 
statements published in opposition to the 
candidacy of one Len Small during his 
campaign for the nomination as Repub- 
lican candidate for Governor of the State 
of Illinois. The Tribune’s opposition 
was largely on the ground of Small’s 
connection with that political group of 
which the Mayor of the City of Chicago 
was alleged to be the dominating figure; 
which group The Tribune charged had 
brought the City of Chicago to a state 
of insolvency. In different terms the 
articles referred to the City of Chicago 
as being “broke,” “bankrupt” and “in- 
solvent.” 

The question was squarely raised as 
to whether under our law defamation of 
a municipality (which is, of course, a 
governmental body) actionable. No 
case had ever arisen in America raising 
this point and there was only one de- 
cision in England, which was not of any 
value as a guide in The Tribune's case. 
Judge Fisher made a very thorough 


is 


study of the principles involved, both 
among all legal precedents and academic 
and historical authorities, and came to 
the conclusion that a municipality had no 
such right; that to give it such a right 
(Continued on page 29) 
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WHEN AMBASSADOR HARVEY WAS 
EDITOR, PRINTER AND PRESS-MOTOR 





“Still an Editor—But Very Still’? He Tells London Advertisers 
in Reminiscences of His Early Journalistic Career— 
Arms Parley an Advertising Triumph, Says Burnham 





By HERBERT C. RIDOUT 


Londen Editor, 


HE American Ambassador in Lon- 
don, the Hon. George Harvey, who 
was an honored guest at the festival ban- 
quet of the National Advertising Society 
on February 13, was in somewhat remi- 
niscent vein on the subject of his news- 
paper days, relating not only incidents 
of his earliest ventures but proudly testi- 
fying to the high journalistic traditions 
of the Springfield Republican from the 
_ time when he was associated with that 
paper in a reportorial capacity. 

The National Advertising Society is a 
benevolent institution for the relief of 
members of the advertising profession, 
both on the practising side and in news- 
paper offices, and it was the latter fact 
that prompted Mr. Harvey's remarks. 

Mr. Harvey said he did not speak of- 
ficially as his country’s representative, 
but informally as a sympathetic colleague 
in journalism. For the first time since 
he had assumed public office he was able 
to feel he had got out of it and away 
with his own kind, and he found it rather 
a happy combination of pleasure and sat- 
isfaction to revert to type. He said he 
spoke frankly and unaffectedly as a fel- 
low-craftsman. He was still an editor— 
very still! 

He added that as an editor, as a pub- 
lisher, as a printer, as a seeker after 
advertisements, he was _ temporarily 
estranged from his normal vocation, and 
in justification he said his acquaintance- 
ship with printers’ ink was formed very 
early in life and continued without ces- 
sation until about a year ago. Mr. Har- 
vey continued: 

“T had the audacity, if the truth must 
be known, to start a paper at the enthu- 
siastic age of 15. The name of that 
journal I cannot now recall. 

“There lives vividly in my mind, how- 
ever, the prideful recollection that an 
edition of seventeen copies was struck off 
a toy press successfully and to this day 
has remained unsold. This achievement 
marked the beginning and the ending of 
a journalistic venture grounded solely 
upon optimism. Happily or otherwise, 
the ill-fated undertaking did not impair 
my resolution and a year later I became 
nominally associate editor and associate 
publisher of a weekly country journal 
whose chief characteristic was timidity 
and whose editor’s tendency was to in- 
dulge in a continuous holiday. Conse- 
quently I very quickly acquired all of 
the prerogatives of editor, publisher, and 
of skilled labor in crucible. It was a 
joyous summer. I was sixteen and pos- 
sessed absolute authority over a distin- 
guished public journal. My staff was so 
ill-fed that it had not the strength to be 
disloyal. I was the staff. The editor, 
who was also the reporter, was an en- 
thusiastic young person for whose dem- 
onstrated energy at that time, somewhat 
vitiated since, I still entertain a profound 
respect. I was the editor and that re- 
porter. Type-setting machines were un- 
known then, but the office contained an 
exceptionally light and airy composing 
room, which was occupied by a thorough- 
ly capable force. I was that composer. 
It was a non-union office; I was the non- 
union labor. The pressroom was the best 
in the building; so was the press. The 
power which moved the machine was 
more earnest than electrical, but it was 
sufficiently effective to meet the require- 
ments. I was the motor. 
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“The utmost ingenuity of the human 
mind could not conceive a greater har- 
mony of working interests. The effec- 
tiveness of what is termed in the sports- 
man’s world team-play could not have 
had a more favorable test; and yet, in 
the interest of veracity, I was obliged 
to admit that the demonstration proved 
less satisfactory to the owner than the 
conditions might have led one to expect. 
At the expiration of a few months the 
public was startled by the announcement 
that the proprietor of the brilliant jour- 
nal had sold out. It was a kindly ex- 
pression of a falsehood. He did not sell 
his paper; he did not even give it away; 
he paid somebody to take it. Whence 
that proprietor came or whither he went 
I know not, but my conscience has never 
been troubled by the suspicion that he 
received less than his just due from a 
long-suffering and helpless public. 

“T served my following apprenticeship 

a famous American journal, the 
Springfield Republican—the schoolmaster 
of journalism in the United States. One 
of the first stories I wrote contained a 
serious reflection upon a_ well-known 
citizen. I had made a thorough investi- 
gation and was confident of my facts. So 
I informed the managing editor, Mr. 
Griffin, when called upon to answer ques- 
tions springing from the proof-sheet. 

“*There is not one chance in a hun- 
dred,’ I declared, positively, ‘that the 
story is not correct in every particular, 
and none whatever that it can be con- 
futed.’ 

“*You are sure,’ 
chance in a hundred?’ 

“Well,” I replied, ‘just about that; 
certainly no more.’ 

“‘Then,’ he said, quietly—and the 
words were chiseled upon my memory— 
‘it may not be true.’ , 

“T reluctantly assented. 

“*T haven't a doubt that it is,’ he said, 
‘and, he added with a grimace, ‘I dislike 
to lose it. But it is serious to take even 
a chance of blasting a personal reputa- 


on 


he said, ‘not one 
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tion. Besides, you see, it is a rule of 
the office never to print anything that 
may not be true.’ 


“The story went by the board. Sub- 
sequently it was fully substantiated. But 
I was reconciled. By that time I had 
acquired too strong a sense of pride in 
the paper I was working for to mind 
what had then seemed to be a sacrifice. 
I might add that forever thereafter, in 
common with others who are reputed to 
have profited from early lessons, I heed- 
ed the injunction thus conveyed. To 
make the assertion would be easy. But 
I hesitate. In fact, I cannot. Alas! it 
might not be true. But enough of per- 
sonal reminiscences. Indeed, I must beg 
you to believe that I have recounted this 
incident, not for the purpose of adorning 
a tale, but of pointing a moral, which 
lies at the very root of honorable jour- 
nalism. 

“T should like to make one further de- 
duction from the same source. The 
elder Samuel Bowles, the real creator of 
this Springfield Republican, was a really 
great journalist—the greatest in many re- 
spects of the remarkable group which in 
his generation individualized the profes- 
sion in America as never before nor 
since. 

“And yet when he did, the newspaper 
itself, though unique in influence through- 
out the country, was not in earning ca- 
pacity a valuable property. It might 
easily have slipped into decadence and 
virtual oblivion but for the sagacity and 
industry of his son and successor, who 
realized that only commercial success 
can ensure enduring power for service, 
and who contributed his talents and en- 
ergy almost exclusively to that end. 
Without the genius of the elder Bowles 
the most extraordinary example of potent 
provincial journalism ever produced in 
America could not have arisen, but none 
the less sturdy, without the unremitting 
business application of the younger 
Bowles, it could not have maintained the 
high position which it won and still 
holds. 

“This second illustration, needless to 
add, is no more, but also no less, than 
exemplification of the fact that not char- 
acter and fidelity to ideals alone, nor 
exceptional organizing and directive abil- 
ities can produce the best in journalism; 
there must be a blending of both attri- 
butes in such fashion that each will sup- 
plement, not quarrel with, the other.” 

Ambassador Harvey, as he resumed his 
seat, was warmly shaken by the hand by 








THE NEWSPAPER MAN’S DREAM REALIZED 








HE thrill that comes seldom even 

once in a newspaper man’s lifetime 
—in being unexpectedly on the ground 
when a_ great 
news story breaks 
—was_ experi- 
enced recently by 
W. G. Naylor, 
traveling repre- 
sentative of the 
Newspaper En- 
terprise Associa- 
tion. Mr. Naylor 
was “on the 
spot” when the 
Roma army air- 
ship catastrophe 
occurred at Nor- 
folk, Va., and was able to help write 
a story that went round the world. Mr. 
Naylor told the following narrative to 
Epitor & PUBLISHER: 

“I was the only newspaper man, I 
think, who was really at the scene of 
the Roma’s fall. I had started for New- 
port News when the Roma passed over 
my head. She began to dip down a little 








W. G. Nayror 


then. (I was at the Pine Beach ferry, 
six miles out of Norfolk.) She had just 
crossed the bay from Langley Field and 
was headed for Norfolk, intending to 
circle the city and go back to Langley 
Field. 

“As she passed over my head she be- 
gan to dip, but her motors were working 
well. She was about 800 feet up. She 
went on 500 yards and then nosed down. 
Then she slackened speed and softly and 
slowly went to the earth. She poised on 
her nose a few seconds, and then leaned 
over toward Norfolk till she touched the 
wires that set her gas bag on fire. Then 
the explosion. 

“T saw it all. I jumped into a tele- 
phone booth at the ferry and called 
the Post at Norfolk and gave it my in- 
formation. 

“T went on over to Langley Field and 
got the list of names on board, then re- 
turned to aid where I could on both 
story and the pictures. An unseen hand, 
as it were! 

“T’ll say I was there! Won’t you?” 

Mr. Naylor is now in Charleston, S. C. 


Viscount Burnham, the chair 
said that the presence of the Ame 
and Mrs. Harvey was Specially 
on the morrow of the Washington ¢, 
ference. For the first time, perha 
two great English-speaking nations 
been able to see one another, not iq, 
cature, but in likeness—“to see one 
other as we see ourselves,” 

“IT think I know the reason,” a 
Lord Burnham. “Ii ever there 
triumph of judicious and well-placed 
vertising it was the Washington 
ence. If you compare it with the 
teur bungling of the Peace Confer 
on the Continent, you see where the 
artist comes in, and I should Not be 
prised to learn that the agent who 4 
up the scheme of advertising was 
Ambassador of the United % 
Whether that is so or not, we cong 
late him most heartily upon its syee 

They felt very proud, too, conf 
Lord Burnham, to have the Amba 
there in his personal capacity as a 
and experienced journalist. It yy 
great thing to be able to say to a 
bassador, “You are one of us.” J 
he was at some school celebration 
other day, he was told of an ay 
given by a small boy who, when 
by the examiner to tell him some 
about the character of Abraham, rej 
“As far as I know it was quite tes 
ble.” That was what they had 
been, quite, but to have an Ambas 
of their number, he thought, had x 
seal of respectability upon them. 


Arms Editorials Win Prizes | 

A prize of $100 has been awarts 
the Pennsylvanian, the daily n 
of the University of Pennsylvania 
the best editorial on the recent 
Conference at Washington, printed i 
collegiate publication. The prize 
given by the National Council for 
Reduction of Armaments. Thirty 
undergraduate publications competed 
prize-winning editorial was writte 
David F. Cavers, of Buffalo. The} 
which awarded the prize consisted 
George Odell, a Washington news 
man; Elizabeth Brandeis, daughter 
Justice Brandeis of the United 
Supreme Court, and Harry Moor, 
rector of the Disarmament 
Committee. Second prize was awa 
to the Daily Iowan of the Universit 
Iowa. Both winning editorials voie 
plea for further conferences. 


duc 


Globe Messenger Robbed 


Willis Litchfield, a messenger of 
New York Globe, was held up by 
armed highwaymen on March 7 
robbed of $9,173, of which $7,980.48 
in checks. The crime took place 
one o’clock in the afternoon outsit 
Globe offices at Dey and Wash 
streets. The thieves escaped in a 


Ad Folks Marry 


Albert V. Mills, of the New Yorks 
of Cone, Hunton & Woodman, and 
Rebecca N. Fearis, of Barbours ™ 
tising Rate Sheets, were married 
ary 27 at St. Stephen’s Catholic 0 
New York. 


New Doubleday Page Pubic 

Doubleday, Page & Company, ™ 
City, N. Y., will issue a new pub 
Radio Broadcast, on April 15. i 
have the same format and 
pearance as the World’s Work. 


Bottomley on Trial for Frawd 


Horatio Bottomley, M. P., form 
lisher of John Bull, is on trial — 
charged with converting funds 
people to his own use. 
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ACTING CHAIRMAN 


OF WASHINGTON CORRESPONDENTS 











Butler had a conference with President 
Harding, discussing the St. Lawrence 
ship canal and the business and political 
He also inspected the new of- 
fices which the Washington bureau of 


ly grate 
ngton 
“al ill Serve as Head of Standing Committee in Absence of Robert 
not in g Barry in Europe—Other Personnel Changes and 
eC One Gossip of the Capital 
On,” INGTON arch 9—Roy A 
HINGTON, March ——Roy A. 
here way is, of the Kansas City Star, 
laced 4s elected unanimously as acting chair- 
~ tT, of the Standing Committee of situation. 
n the g Washington Correspondents, to serve 
Contr «ng the absence of the chairman. 




























pot urles S. Albert, of the New York 


an vorld, dean of the Senate corps, moved 
Ww ’ e 

r i . Roberts. 

ng was a election of “ps Paget s 

ted 


OSMOPOLITAN Service, the new 
Hearst organization, is the latest 
s service to seek representation in the 


'e Congr 
ItS Sucogy 
>, conti 


Ambaceiimbress Galleries of Congress. The num- 
Y as ander of services has grown amazingly 
It yaffpitin the past few years due to the ex- 


ssion of the syndicate idea. Applica- 
in by William Hard on behalf of Cos- 
olitan is pending before the Standing 
gmmittee. 


y to an} 
us.” 1 
ebration 
- an 


when 4 


n somel VERSEAS Writers — Washington's 
ham, role fortnightly lunching club of corre- 
tite tesmpondents who have had overseas ex- 
y had aperience—have elected Frederic William 
Ambaeiimilile, Washington correspondent of the 
. had stiptiladelphia Public Ledger as chairman. 
them, , Wile was chosen by a slight margin 
vt Mark Sullivan, of the New York 
Prizes MEXting Post. Other Overseas officers 

me Charles G. Ross, of the St. Louis, 
1 awartel 


pst-Dispatch, secretary; Frank J. Tay- 

















ly News of the New York Globe, treasurer ; 
sylvan, MEd the executive committee: Richard V. 
recent | Dolahan, of the New York Times; Jay 
printed , Hayden, of the Detroit News, and 
€ prt Beohen Bonsal, of the Westminster Ga- 
uncil for 


tte. Decision has been reached by the 


Thirty 


erseas Writers to establish a non- 
ompeted ident membership list, to cover news 
S writ Briers who served abroad and who 


lo. The} 
consisted 
on news} 


daughter 


wuld be eligible if resident in Wash- 
gion. 
— * 


BYRON PRICE has joined the Senate 


x 


—_ Press Gallery corps to cover the 
ns Oot Monference treaty fight for the Associated 
n dug 


s. “Dick” Probert’s youthful star 
Was aW rather out of his natural element when 
Unive ~mry from the White House, as he has 
rials VOlRen attached to President Harding since 









s. latter’s nomination for the Presidency 

te p June, 1920. Larry Martin is doing 

tobbed ft treaty story for the U. P. and Bart 

senger of empbell is handling it for I. N. S. 

Id up by f pfs 

March 7 WRAFTON S. WILCOX, of the Chi- 

$7980.58 cago Tribune. enjoys the distinction 

k place election to Gridiron Club membership 

on outsie@hout having served the traditional two 

d Washag's as chief of a bureau. With Charles 

ed in an™ Ross, he will be initiated at the 

fe: ing dinner of the club on April 22. 

ery ileox formerly was chief of the A. P 
pitol staff and is one of the most pop 

few York @,. members of the Gallery. 

man, 1 

rbour’s A hye itis 

married MARLOOD transfusion was resorted to 

atholic @ _ this week in an effort to save little 
Ss Sarah Field, daughter of Carter 

_ eld, chief of the New York Tribune 
areau. She suffered from double mas- 
itis and has been in a most critical 

mpany, ition for two weeks. 

is ih * * * 

ty PWARD H. BUTLER, editor and 

Work. 4 pu lisher of the Buffalo Evening 
“WS, spent several days in Washington 


t week. He was a New York state 
"gate to the National Rivers and Har- 
S$ congress and the National Merchant 
arine Association. He was elected a 
tor of the rivers and harbors con- 
8s for the Great Lakes region. Mr. 


















the News has opened in the Albee build- 
ing. 


sa SS 
ILLIAM ATHERTON DU PUY, 
whose daily feature, “They’re Hu- 


man,” was printed widely through the 
Public Ledger Syndicate, has accepted 
appointment in the Intelligence and Liai- 
son division of the International Labor 
Office. Accompanied by his wife, who 
is president of the League of American 
Pen Women, and their twe children, 
he was to sail on the Olympic this week. 
Mr. Du Puy has been in newspaper 
work in Washington for about fifteen 
years. During recent years he devoted 
his time largely to magazine and feature 
work. A farewell party in his honor was 
given at the Racquet Club. 
* * 
US J. KARGER, of the Cincinnati 
Times-Star, went to Cincinnati this 
week to deliver an address on the sub- 
ject of the relations between the corps 
of Washington correspondents and the 
nation’s public men. 
* 


* 


. ca * 


B. COLVER, editor 

* Scripps Newspaper Alliance, who 
has been ill the past winter, has re- 
turned from a two months’ vacation in 
Florida, feeling better, he says, than he 
has felt in years. He added about fifteen 
pounds while away. During his absence 
H. N. Rickey of the Cleveland office of 
the Scripps newspapers held down his 
desk. 

W. H. Porterfield, Washington corre- 
spondent of the Pacific Coast group of 
the Scripps papers, is spending a vacation 
in Bermuda. 

Leonard Hall of the Des Moines News 
has joined the staff of the Washington 
News and is conducting a column called 
the ‘Cherry Tree.” 

* 


in chief of 


* * 


URING the recent visit to Washing- 
ton of former Governor Cox a re- 
union was held between himself and the 
Washington newspapermen who made the 
1920 coast to coast pilgrimage with him 


+ * 
ACOB SCHWARTZ, of the Public 
Ledger; Thomas P. O’Neil, of the 
North American; Allen Davis, of the 
Bulletin; and Thomas Waller, of the 


Evening Public Ledger, came to the cap- 
ital with Mayor Moore of Philadelphia 
to discuss plans for the sesqui-centennial 
to be held in 1926. 
* * * 

RTHUR SEARS HENNING, chief 
- of the Chicago Tribune bureau, is 
the first of the political sleuths to visit 
strategic states for a line on political cur- 
rents in this year of the by-elections. 
His tour covered the Middle West and 
Northwest and New England. 

* * * 

HAT Mrs. Harding reads the news- 

papers was proved by a happy little 
year in the White House. An article 
syndicated by the Philadelphia Public 
Ledger described Mrs. Harding’s activi- 
ties as first lady of the land, her unfail- 
ing grace and hospitality to the greatest 
possible number of people, her good fel- 
lowship with women newspaner writers 
reminiscent of her werking days on the 
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STATE FORESTS URGED 
IN WISCONSIN 
H. C. Campbell of Milwaukee Journal 


Presses Campaign Before State 
Press Association at Winter 


Marion Star. On the day after publica- 
tion, a box of beautiful White House 
flowers was sent to the writer of the 
article, Miss Constance Drexel, in Wash- 
ington for the Public Ledger. The ac- 
companying note stated that if all the 
nice things said of her first year in the 
White House were true, Mrs. Harding 


. Banquet 
felt that the sympathy and understand- 
ing of the newspaper women in Wash- B egraph to Evitor & PuBLisHER) 


ington were largely responsible. Mi_WAUKEE, Mar. 6—The best at- 
* tended meeting of the Wisconsin Press 


* * 


Association for many years was the 

“Ros NORTON of the ae “0 winter session of this body at Hotel 
and “Jack” Marrinan of the Bos- pécter Milwaukee, last Friday and 
ton Telegram were among the corre- Saturday. Addresses were given by 
spondents entertaining “bosses.” Edward cies welt sie to discuss the various 


J. Dunn of the Post, and Richard K. 


i the Tel pane problems of newspaper building and job 
ian —— cegram a severa ” ayS printing and every listener felt that he 
rere. They were interested especially in 4; given many valuable ideas and sug- 
the Senate depates on the Conference gestions 

treaties. a The principal social event was a 


banquet on 
tern room. 


Friday evening in the Ptister 
Henry C. Campbell, assist- 
ant editor the Milwaukee Journal, 
which was host at the banquet, presided 
as toastmaster 

He pointed out the value of the pro- 
gram including state forestry, state 
parks and other constructional measures, 


CQUAINTANCES of his A. P. 

days in Washington and the South 
greeted Sidney Thatcher, now London 
correspondent of the Philadelphia Public 
Ledger, during the few days he spent 
here this week. Thatcher was on leave 
from his post. He visited his parents in 


or 


New Orleans and was to sail on the which the Journal is urging; emphasized 
Olympic. the need for it, declared that it would 
lle bce be of great and far reaching benefit to 

GILMORE !DEN, of the Marine Wisconsin and said that to every editor 

¢ Review, was another former opportunity presented itself to take an 


member of the Congressional Press Gal- 
leries to return to old haunts. He came 
down from New York in connection 
with shipping news. 


important part in the work of achieve- 
ment. 

At the closing 
constitution was 


business session a new 
adopted, the principal 
change being an increase in the annual 
dues. Initiation fee for active members 
is $2 with annual dues of $5 for pub- 
lishers of papers having 1,000 circula- 
tion or less and $5 for each additional 
1,000 up to 4,000. Beyond that figure 
the rate is $25 a year, becoming effective 
this year. 

Indorsement of the Great Lakes-St. 
Lawrence water-way project and the 
Northern Lakes Park, with a demand 
that the Federal government devote its 
land reclamation efforts to the develop- 
ment of cut-over lands in Wisconsin, 
Michigan and Minnesota, instead of to 
arid lands in the west were included in 
resolutions adopted. 

Winners in the prize contest held by 
the association to decide the best weekly 
newspaper in the state were announced 
as follows by Dean Walter Abel, Mar- 
quette University School of Journalism: 


WILMARTH LEAVES EL PASO 


H. D. Slater, Two-thirds Owner, Buys 
His Interest 


J. C. Wilmarth, after 20 years as busi- 
manager of the El Paso (Tex). 
Herald, has retired and will shortly go 
to Europe with Mrs. Wilmarth for an 
extended tour. Mr. Wilmarth has dis- 
posed of his entire interest in the Herald 
to H. D. Slater already holding a two- 
thirds interest and who has directed the 
newspaper for 24 years as editor, pres- 
ident and general manager. No succes- 
sor to Mr. Wilmarth will be appointed. 
Mr. Slater has instituted a managing 
board of seven. The members of the 
managing board now are: news, G. A. 
Martin; circulation. Henry H. Fris; ad- 
vertising, Ralph M. Henderson; typing. 


ness 


Charles S. Ward; printing, John W. Class A—First, Waterford Post, Mrs. 
Harm; accounting, C. C. Gibson; as- ©. Merrill, editor. F 
sistant to the editor, Hubert S. Hunter. Class B—First, Depere Journal- 
Democrat; John A. Kuypers, editor. 
. Class A included papers in cities hav- 
I. N. S. to Move April 1 ing a population of less than 1,500 and 
on : - . ‘lass B, cities of 3 500. 
The International News Service will Class B, cities of more than 1,5 


The officers are: president, John A. 
Kuypers, Depere; secretary-treasurer, L. 
H. Zimmermann, Burlington. 


move to its new offices in the New York 
Press Club building, 21 Spruce street, 
April 1. The three top floors will be 
occupied by the I. N. S. On the first 
of these floors executive offices will be 
located. The operating room will take 
all of the next floor and third floor will 
be devoted to news mat and letter press 
syndicate. On the roof there will be 
radio station. 


Dinner to Charles W. Hoyt 


A birthday dinner will be given to 
Charles W. Hoyt, head of Hoyt’s Serv- 
ice, Inc., at the Hotel Ambassador, New 
York, on March 24. The members of 
the committee in charge of the dinner 
are Alfred C. Gilbert, James O’ Shaugh- 
nessy, Samuel W. Meek. Arthur H. 
Gates, Gilbert T. Hodges and Arthur 
H. Patterson 


To Represent Omaha Bee 


The Omaha Bee’s Western representa- 
tion has gone to Prudden, King & Prud- 
den, who represented the paper both in 
New York and Chicago until June 1, 
1921, and have since represented the 
paper in the East 


Woodbury Decision Upheld 


Dismissal of the action brought by the 
\ndrew Jergens Company of Cincinnati 
to restrain the W. A. Woodbury Dis- 
tributors and others from alleged trade- 
mark infringement and unfair competi- 
tion was affirmed in the U. S. Circuit 
Court of Appeals at Philadelphia last 
week. It is not known whether the An- 


Ad Manager for Studebaker 


William E. Betts has been made ad- 
vertising manager of the Studebaker 
Corporation of America, South Bend, 
Ind. 


drew Jergens Company will carry the 
case to the Supreme Court. 
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AND AD SERVICE 


LEAD N.A.N.E. PROGRAM SUGGESTIONS 





Members Evidence Deep Interest in Demands by Agencies for 
Market Information and Aid to Advertisers—Research by 
A. A. A. A. Committee May Lead to Standardization 





By RALPH PERRY 


THERE are going to be a lot of timely 
topics discussed at the coming 
N. A. N. E. convention in Milwaukee, 
judging from suggestions pouring into 
headquarters as the result of the ques- 
tionnaire sent all members, to develop 
food for thought for committee chair- 
men in charge of details of the coming 
convention. 

Suggestions now being received are 
turned over to the committee chairmen, 
and with the announcement from time to 
time of various speakers, the program in 
‘finished form will present an array ot 
good things. ae. 

Suggestions now coming in are cover- 
ing every possible subject. For instance, 
one member says: 

“Special representatives, in relation to 
newspapers published in cities of 40,000 
population and under. Will a single firm 
or organization of special representatives, 
with offices in Chicago, New York, Bos- 
ton, or other important centers where 
national advertising is developed on a 
large scale, fill the bill better than com- 
peting specials, with a division of the 
field of operations?” 

For that part of the program for dis- 
cussion with the members of the Ameri- 
can Association of Advertising Agencies, 
of which Marcellius E. Foster, of the 
Houston Chronicle is chairman, it has 
been suggested that “should not the A. 
A. A. A. assist the A. N. P. A. in se- 
curing financial statements of agencies’ 
conditions? Each year the A. N. P. A. 
asks for this. Several of the larger 
agencies refuse, which brings up dotibt 
of whether we should force the smaller 
ones and let the larger ones alone. As a 
matter of policy, the A. A. A. A. should 
go on record in one way or the other. 

Merchandising seems to bring forth 
the greatest number of suggestions. One 
member asks “how far should a news- 
paper go on the merchandising question.” 
Another member commenting: on this 
says: 


In connecticn with discussions in the depart 
ment of newspaper executives at the convention 
cf proof of insertion will, I am_ cer 
tain, strike a responsive chord in the 
minds of every representative of a for 
eign department of aily newspapers. 
the A. A. A. A. at Indianapolis two years ago 
were unable to report any progress at Atlanta 
last year. The need of standardized forms of 
convenient size and simplified phraseology is, in 
the writer’s estimation, of the greatest import- 
ance if newspapers are to fulfill all requirements 
imposed upcn them by advertising agencies. 

An intelligent discussion of the old problem cf 
proof of insertion will, I am certain strike a re 
sponsive chord in the minds of every representa 
tive of a foreign department of daily newspapers. 
Thousands of dollars could be saved by news 
papers of the country, if agencies would but 
take it upon themselves to see that demands for 
proof of insertion were at least uniform. As it 
is today, a certain number of agencies, who T 
am inclined to believe are in the majority, are 
demanding proof of insertion by tearout sheet. 
sent first-class mail within a day or two of pub- 
lication. Others are demanding complete edi- 
tions of each issue containing their advertising, 
while still others insist upon complete issues of 
each and every issue, upon the contention that 
all papers are required to check advertising of 
client’s competitors; still others ask that tear 
sheets be attached to invoices at the end of each 
month. Some agencies are insisting on proo! 
of publicaticn to advertiser as well as agency, 
while others ask that clients be eliminated from 
the proof of publication list. A system to mect 
the requirements of all, cannot, in the writer's 
opinicn, be operated along lines of efficiency. 

“Why has no wider distribution been made 
cf ‘the standard of practice’ as it pertains to 
newspaner co-operation. The resolution was 
adopted by newspaper service and merchandis- 
ing departments represented at the Indianapolis 
convention had later approved and adopted by 
the American Association of Avertising Agen 
cies. Within the last year I have asked a 
dozen or more newspaper advertising men for 
their interpretation of the “standard of prac- 
tice.” and 90 per cent of them claimed to have 
no knowledge of the resolution. Volumes could 
be written and orators develeped through the 
discussion of prevailing evils incident to the 





R. PERRY conducts in Eprror & 

PuBLISHER each week (under the 
auspices of the National Association of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
paper advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex- 
pressed and contributions should be 
sent to the office of the president of 
the N. A. N. E., Star-Telegram, Ft. 
Worth, Tex. 











ever-increasing practice of agencies in their re- 
quests for merchandise service. One newspaper 
is spending in excess of $50,000 a year, in 
service that is doubtfully within the scope of a 
newspaper's activities. The question stands, if 
the modern newspaper is to develop and main 
tain an organizaticn of window trimmers, multi- 
graphers, broadside printers, house-to-house or 
store-to-store distributors, census enumerators, 
statistical compilers, specialty salesmen, etc., 


who is to pay the bill?’ 

Headquarters can take issue with the 
statement that the Standard of Practice 
of Merchandising for Newspapers has 
not been given wide publicity. Practi- 
cally every newspaper and advertising 


Pa... ¢5ee 


for March 


magazine has been sent a copy of this 


and it has appeared in public print. 
\gencies have been thoroughly can- 
vassed. 


\nother question which may come up 
is, What success has been attained by 
papers which have put classified adver- 
tising on an exclusive cash basis? There 
is likely to be material discussion on this, 
for in many instances managers have 
stated flatly that no classified section can 
be conducted on a strictly cash basis. 

Here are some pertinent questions : 

Increasing demands for impossible co- 
operation in excess of that which is a 
newspaper's function. 


Are we selling advertising or are we 


competing with each other to see who 
can give the advertiser the greatest 
amount of free service? 

Should newspapers go after daily 


space contracts with reduced rates? 
Can best results be secured by district- 
ing city for solicitors or otherwise? 
What do you want discussed at the in- 
formal sessions of the N. A. N. E. con- 
vention? The chairmen of the various 
committees want to hear from you. 
Bertrand Chapman, who is chairman 
of the committee on merchandising, has 
announced that Brother Hubbard of 
Barton, Dustine & Osborn will talk on 
standardizing our Standard of Practice. 
\. B. Williams of the Postum Company 
has assented to be among those present 








N. A. N. E. NORTHWEST MEMBERS WOULD 
PREVENT RECURRENCE OF EVERETT CASE 








\. N. E. members of the Pacific 
Northwest Newspaper Association 
are lending their influence for a move to 
combat conditions arising from the now 
famous Everett case, and it has been 
broadly hinted from various sources that 
at the coming A. N. P. A. convention, a 
national defense fund may be started to 
prevent the recurrence of the Everett 
situation in other newspaper offices. 

For members not familiar with the 
Everett case, I would recall to your mem- 
ory that Everett is a little Washington 
city of 27,644 population. The interna- 
tional arbitration agreement was in ef- 
fect when the present scale of $7.65 days 
and $8.25 nights was secured by a strike 
on August 5, 1920, while an appeal was 
pending before the international board. 

For more than a year after the strike 
the I. T. U. executive council is said to 
have ignored the demand of the A. N. 
P. A. representatives that the strikers be 
returned to the status prevailing at the 
time of the act and the lawful and or- 
derly process of settlement provided by 
the international arbitration agreement be 
observed. When finally the case did 
come again before the international board, 
the I. T. U. representatives refused to 
join with the A. N. P. A. representative 
in appointing a seventh member to break 
the deadlock. At the last 1921 session 
of the national board a seventh member 
was consented to by the I. T. U. repre- 
sentatives as a result of urgent requests 
by the Pacific Northwest Newspaper As- 
sociation. 

On December 7, 1921, the seventh 
member declared the present scale illegal- 
ly obtained and illegal at the present 
time 

The pubisher, who up to the time of 
the decision had paid the union over 
$8,000 excess wages, gave notice he would 
return on January 1, 1922, to the scale 
prevailing at the time of the illegal strike 

$6 days and $6.50 nights—to which 
status he has at all times been entitled 
by the terms of section 4-b of the inter- 
national arbitration agreement. which, 
for your convenience, is quoted. 


“In the event of a difference arising 
between a publisher having an individual 
arbitration contract and any local union 
a party thereto, all work shall continue 
without interruption pending proceedings 
looking to conciliation or arbitration, 
either local or international, and the 
wages, hours or working conditions pre- 
vailing at the time the difference arises 
shall be preserved unchanged until a final 
decision of the matter at issue shall be 
reached.” 

It is stated by authoritative sources 
that it is the belief that the problem pr>- 
sented by the Everett case resolves itself 
into a need for a new form of publishers’ 
insurance against the enforcement of un- 
reasonable demands. It is admitted by 
regional newspaper associations that the 
job is teo big for them and that it should 
be a national issue. It is claimed that 
on a national scale it can be carried at 
less cost and insure greater security to 
individual members of N. A. N. E. and 
the A. N. P. A. than any plan which a 
regional association can work out. 

Commenting on the proposed national 
defense fund, one of its sponsors states: 

“A national defense fund, while pro- 
viding insurance against the enforcement 
of unjust and unreasonable demands, 
would become self-supporting. It would 
be an asset rather than an expense. In- 
stead of inviting trouble as does news- 
papers’ present helplessness, the very ex- 
istence of the fund would have a sober- 
ing effect upon the radicals in the unions, 
who now contemptuously treat the con- 
tractual obligation as a ‘scrap of paper’ 
whenever it is expedient to do so. 

“As a result, demands upon the fund 
would become few and far between. In- 
vested in good securities and surrounded 
by the usual safeguards, it would rapidly 
reach a level where the income from it 
would carry the expense of such emer- 
gencies as might occur. 

“Its beneficent influence would bring 
back to life that policy of international 
union officers acting quickly and ener- 
getically when contracts underwritten by 
trem are threatened with violation. 


and will offer a subject yet t 
nounced. = 
Local display will be another jn 
ing portion of the program wie 
being looked after in ve 
ble manner 
























by George Burbach oj 


ly probable that this ye 


‘at's program 
be 


a peppy one, because of many . 
mentous matters which have coe 
since last year’s session. : 
- 


A DISCUSSION of net rates anf 
; elimination of agency commis 
is contemplated at the coming conveg 
of N. A. N. E. at Milwaukee, Why, 
has not been definitely decided on it} 
been suggested that a representatin. 
the A. A. A. A. and the A. N 4 
invited to start the ball rolling and 4 
allow the usual informal discussie 
members which always follows the 
talks. 

The suggestion has been Origin, 
made by one of the large eastern aj; 
tising agencies, which states in its lee 

“Please understand that neither 
writer individually nor our firm taks 
definite stand as advocating STOSs or 
rates. We believe that is a problem: 
the advertiser and the agent to Work » 
between them and as far as the 
lisher is concerned a matter of bos 
keeping. 

“I think much good would come ; 

such a joint discussion on_ this y 
ticklish subject, and it would inn 
the respect for newspapers by the a 
if we could get an advertiser to 
the suggestion that the agent can m: 
a much nicer profit from a fat mags 
campaign with a few plates, few bil 
and big commissions than he can oy/ 
a newspaper campaign which has alae 
overhead, though bigger results for s 
advertiser. 
_ “Certain it is that such a joint me 
ing would have much advance public 
and interest and would be the livelst 
session of the convention.” 

In connection with this meeting it 
been suggested from several sources tu 
mectings be not held secretly. Opin 
on this subject seems to be pretty ¥: 
divided and definite decision is witht 
pending the complete expression of / 
those interested. 









On Committee for St. Louis Bond 
Paul W. Brown, editor of Americ: 
Work; George M. Burbach, advertis# 
manager of the St. Louis Post-Disapte! 
G. A. Buder, president, St. Louis Tims 
Flint Garrison, publisher, the Drygoo! 
man; FE. Lansing Ray, president and 
tor, Globe-Democrat; R. F. Place, edi 
Mid-Continent Banker, and John C.R 
erts, owner of the St. Louis Star, 
been appointed members of the comm’ 
tee of 203 to help prepare the progr 
to be submitted and to help in acc 
plishing its adoption in the campaign! 
a bond issue to finance municipal © 
provements in St. Louis. 


Swan Gets Foch Photo 
Carroll J. Swan, publishers’ represest 
tive, Boston, has received a large! 
photograph, autographed by Mars 
Foch, for presentation to the Bostq 
chapter of the Military Order ot! 
World War. 





Biloxi Herald Wins Suit 
In the libel suit of R. W. Price aga 
the Biloxi Daily Herald for damage ® 
$25,000, a verdict was returned in fav" 
of the newspaper March 2. 








Paper Changes Name 

The name of the Creston (Ia.) Advet 
tiser-Gazette. has been changed to ™ 
Creston Daily Advertiser. 
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NUMBER TEN OF A _ SERIES 


VAN HEUSEN COLLAR— 


allied with the 
Boston American’s 








months of 
achievement 


The Phillips-Jones Corporation, mak- 
ers of the Van Heusen Collar, is an- 
other of the many prominent adver- 
tisers to recognize the value of the 
BOSTON AMERICAN in the last 
eight months, by adding the AMERI- 
CAN to its list of Boston publications. 








A surprising number of other prom!- 
nent local and national advertisers 


also added the BOSTON AMERICAN 
to their lists during that period. 




















NEW ENGLAND WHS SS 


Research and Fromotion Departments at Service of Advertisers 
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CLASSIFIED MEN TO MEET IN MILWAUKEE 
JUNE 11-14 DURING A.A.C.W. WEEK 





All Members Will Judge Contest for President’s Cup Awarded 
for Best Classified Accomplishment—Ordinance to Bar 
“Gyp” Dealers Subjected to Referendum 





By C. L. PERKINS, 


Executive Secretary, Association of 


A‘ the recent meeting of the board of 
directors of the Association of 
Newspaper Classified Advertising Mana- 
gers in Chicago, it was decided to hold 
the third annual convention in Milwau- 
kee, June 11-14. These are the dates 
selected by the Associated Advertising 
Clubs of the World for their convention. 


There is no official connection between 


the two organizations. However, the 
fact that one of the classified associa- 


tion’s aims is to create more confidence 
in classified columns by barring fraudu- 
lent or misleading advertising has led to 
very close co-operation with the Na- 
tional Vigilance Committee. By having 
both meetings at the same time it will aid 
in making this co-operation still more ef- 
fective. 


H. C. MacDonald, classified advertis- 
ing manager of the Cleveland Plain 
Dealer, was appointed chairman of the 
program committee. All classified man- 
agers are urgently requested to send at 
once suggestions for this year’s program 
to Mr. MacDonald. 

At last year’s meeting at Atlanta, 
President Boughner announced that he 
would award a cup—to be known as the 
President’s Cup—to the classified mana- 
ger who had accomplished the most be- 
tween the time of the two meetings. 
Every classified manager in the country 
is requested to send to the office of the 
executive secretary of the association be- 
tween June 1 and 10, a list of all his ac- 
complishments during the previous year. 
It has been decided to allow all those 
attending the meeting to act as judges in 
awarding the cup. 


At the last two meetings a few pub- 
lishers have been unfair or thoughtless 
enough to send their classified managers 
to the convention, having them get all 
the benefits of the meetings, and then fail- 
ing to help support the work of the as- 
sociation by not paying the small annual 
dues. To overcome this the secretary 
was instructed to send out bills on May 1 
to all members for the fiscal year begin- 
ning June 1, notifying all members and 
prospective members that no one will be 
allowed to attend the sessions of the con- 
vention who has not paid his dues in 
advance. 


President Botighner read a letter from 
the Vigilance Committee asking the opin- 
jon of the association on the. so-called 
San Diego ordinance. It was decided to 
submit a copy to all the members of this 
association, asking them to come to Mil- 
waukee prepared to endorse or oppose 
its adoption by municipal governments. 
It follows: 


“OrDINANCE No. 8353 
“ 4n Ordinance Relating to and 
Regulating the Advertising of 
Sales of Goods, Wares and Mer- 
chandise in the City of San 
Diego, Cal. 


‘Be it ordained by the Common Coun- 
cil of the City of San Diego, as follows: 


“Section 1. It shall be unlawful for 
any person, firm or corporation, engaged 
in the business of selling goods, wares 
or merchandise, to advertise the sale of 
said goods, wares, or merchandise, or 
any part thereof, in any newspaper, pe- 
riodical, magazine, or in or upon any ad- 


Newspaper 


Classified Advertising Managers 


vertising medium within the City of San 
Diego unless it shall be stated in the ad- 
vertisement of the sale of said goods, 
wares or merchandise, clearly and unequi- 
vocally that said person, firm or corpora- 
tion, advertising the sale of said goods, 
wares or merchandise, is a dealer in the 
same, or unless it is stated in said ad- 
vertisement that said person, firm or cor- 
poration is engaged in the business of 
selling said goods, wares or merchandise, 
or unless the word ‘dealer’ is used con- 
spicuously in said advertisement; pro- 
vided, however, that the advertisement 
of the sale of any goods, wares or mer- 
chandise in any advertising medium, in 
such form or with such display as to 
quality and description of said 
merchandise and the 
character of the business éngaged in as 
to make it plainly apparent therefrom 
that such person, firm,’ or corporation 
thus advertising the sale of said goods, 
wares or merchandise, is actually engaged 
in such sale as a business, shall be deemed 
a sufficient compliance with the terms of 
this ordinance. 


prices 
prices, 


goods, 


wares or 


“Section 2. \ny person, firm or cor- 
poration, violating any provisions of this 
ordinance shall be deemed guilty of a 
misdemeanor and upon conviction there- 
punishable by a fine of not 
than $500.00, or by imprisonment 
in the City Jail for a period of not more 
than six months, or by both such fine and 
imprisonment.” 


of shall be 


mors 


The president was instructed to write 
to newspapers to obtain an expression as 
to whether they would be willing to co- 
operate in cleaning classified columns to 
the extent of refusing to publish national 
classified advertisements not approved by 
the Vigilance Committee. 


The recently published letter of United 
States Civil Service Commissioner Bart- 
lett ordering members of his department 
not to use classified advertising in secur- 
ing employees for the Federal Govern- 
ment, as it interfered with his machinery 
for getting free publications, was dis- 
cussed. President Boughner was_in- 
structed to write a letter to all publish- 
ers stating Mr. Bartlett’s stand and ask- 
ing their opinion on the subject with the 
view of having the association take some 
definite action. 
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“Flexideal” Dry 


will appeal to you— 
Why not try them?. 


of 
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W. B. Wheeler 


CORPORATION 
Sole U. S. Distributors 
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for March 11, 1922 


HE following classified advertisement 

from a New York paper of 1794 is 
interesting as an example of the copy of 
the period. It was inserted by a Mr. 
Brown of 116 William street. After 
mentioning that he was from London he 
states that 

“he cuts and dresses ladies’ hair in the 


newest style, has received an extensive as 
sortment of purified human hair from Lon 


don which he is making up into beautiful 
braids to represent the real hair; he also 
makes the elastic York cushion to fit the 


temples so close and natural it is impossible 
to observe it from the natural growth by 
the nicest eye, are put on in a moment and 
are so light as scarce to be felt on the head. 
Gentlemen's scalps for any necessary addi 
tion to the hair made on the most approved 
construction, same as in London.” 

Many a far less effective ad 
found in this 
particularly how 


Co py is. 


can be 
Note 


piece ot 


morning’s paper. 


this 


specilic 


66EF OW to close—that was my prob 

lem for years,” said one classified 
salesman. “I could get an audience; 
seem to interest the prospect and at the 
end—' Well, | might us« paper 
Come in and again,’ 
I'd be bowed out. 

“One day as I sat down by a man’s 
desk I said in desperation: ‘Mr. Crane, 
I know my paper is a thoroughly good 
buy for you. I can give you many rea- 
sons. But I'm not going to use up a lot 
of your time and mine if you're not ready 
to do business, even if convinced. If | 
satisfaction right here 


your 
me 


some 


day. See and 


can prove to vour 


today that | have a good buy for 
one which means that every dollar 
invest will yield at least 15 per poh 
terest, will you start usin . 
Sunday ?’ 

“He looked surprised and fina] 
‘Yes, if you can prove it. 

“I went ahead, demanding at interval 
if he admitted the truth of my ansentiaa 
He couldn't deny it. At the end I walkes 
out with a contract. But better than 
that, | walked out with the knowl 
of one way to close: to have it under. 
stood beforehand that it's to pe Settled 
definitely pro or con in : 


g my Daper 


ly saig 


; that interviey. 
I’ve repeated that scene countless times 


since.” 


Wenige Now an Editor 


. H. A. W enige, for many years prom. 
inent im newspaper circulation work ; 
now an editor. Several months ago he 
retired from newspaper work to condye: 
a grocery store in Peru, N. Y, a 
found that he needed newspaper adye. 
tising to sell his merchandise. So he 
started the Peruvian, a weekly, for whic 


] 


he solicits and writes all advertising 
copy and news and editorials, then tuns 
his circulation skill to account by actizg 
as mailing department. He is now seek 
ing a better name for the paper, but hs 
forestalled sponsors of the Peruvig 
Bark by using that name for a humorog 
colum 











the 
people in and immediately around it, and it has a 


BALTIMORE is eighth largest 


chandise up to its full population. 


on end, not only search deeply 


The American Wholesale 
Corporation was established 
in 1882 by Mr. Jacob Epstein, 
president today. 

It draws its principal fol- 
lowing from 22 different 
states—from Pennsylvania to 
Texas—an area representing 
35% of the Nation’s popu- 
lation. 


homes 


sale 


daily 
day 








America: 


Its significance in \ 
scheme of things, however, is vastly greater than its own personal buying power 


The American Wholesale Corporation, for example, only one of Baltimore's almost 


innumerable wholesale houses, has nearly 50,000 merchant 


whom come here personally every year—to the Great Market of the Southeastert 
states. In 1920, the business of this concern amounted to $38,252,909.90—in 1921 
$34,855 ,330.46. 

These merchants, and frequently their families, here for days or week or § 


into wholesale stocks, but naturally 
the leading and most progressive retail places in their own lines as well. 
the shelves of Baltimore wholesale firms and generally distributed throughout the 
City’s retail houses, are goods called very pointedly 


quantity buyers, here particularly to get posted on popular, salable, new lines— 
all by-product and clear profit from wide Baltimore distribution, since the City 
itself amply repays cost involved in getting properly organized to sell it 


An intensive, sustained campaign in the News and 
the American, through which you can reach 180,00 
practically 
‘Baltimore—is the keenest influence 
as an aid to salesmanship in securing complete whole 
and retail 


The combined rate for the News and the Americat 


1,000 lines or 
American 


THE BALTIMORE NEWS 


Evening, Daily And Sunday. 


Phe Baltimore Americany 


Morning, Daily And Sunday. 


DAN A, CARROLL J. B. LUTZ 
Eastern Representative Western Representative 
150 Nassau Street First National Bank Bids 
New York QO Wet aitise 

ADVERTISING MANAGER 


market—there are nearly 800,00 
capacity to absorb mer 
the National manufacturers 


customers, thousands of 


ramble all over 
Goods on 


to the attention of these big- 


every buying family in and near 
you can employ 


Baltimore distribution. 


Sunday, 35c; Sur 
flat. 


more—is 30c; 
Rotagravure, 35¢ per line 
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The Average Net Paid Circulation of 


Che Birmingham News 


The South’s Greatest Newspaper 





For February, 1922, was: 


Daily: 


64,643 


Sunday: 


69,412 


This is the highest mark ever achieved by any Alabama news- 


paper and represents an increase of 4,505 for the Daily Edition, and 
8,905 for the Sunday Edition, Compared with February, 1921. 











The Birmingham News’ circulation figures have always been 
substantiated by the Audit Bureau of ‘Circulations. 





The net paid circulation of The Birmingham News for Sunday, 
February 26, 1922, was 70,139—and the circulation of The News 


is still growing. 


“ne KELL. F* eee CO) “ane 


Foreign Representatives 
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ROSEWATER GETS POST 
IN PHILADELPHIA 


Former Omaha Bee Publisher Named 
Publicity Director of 150th Anni- 
versary Celebration of U. S. 
Independence 


Victor Rosewater, for many years pub- 
lisher of the Omaha Bee, has been ap- 
pointed 


director of publicity of the 
Sesqui-Centennial 
Exhibition to be 
held in Philadel- 
phia in 1926 to 
celebrate the 
150th anniversary 
of the signing of 
the Declaration 
of Independence. 
Mr. Rosewater is 
51 years old and 
a graduate of 
Columbia Uni- 
versity. He had 
much to do with 
the publicity work of the Trans-Missis- 
sippi Exposition held in Omaha in 1898 
and was director of publicity for the 
twenty-six Western states and territories 
in the campaign that elected William 
Howard Taft to the Presidency. 

In announcing the appointment of Mr. 
Rosewater, Mayor J. Hampton Moore 
of Philadelphia said: 

“Mr. Rosewater has had an extensive 
acquaintance with newspaper editors and 
publishers throughout the country, with 
whom he has been intimately affiliated 





Victor RosEWATER 


in their organizations, such as the Asso- 
ciated Press, the American Newspaper 
Publishers’ Association, the Audit Bu- 


reau of Circulations, and state press as- 
sociations and also with the national or- 
ganizations of periodical, trade paper and 
foreign paper publishers, with whom he 
has been working in connection with 
postal matters. He was a member of 
the National Republican Executive Com- 
mittee in 1908, national chairman in 
1912, on the National Advisory Board in 
1912 and 1916, and in an advisory ca- 
pacity in 1920.” 

He was at one time a regent of the 
University of Nebraska and has lectured 
on subjects in municipal government and 
topics in journalism. 

Announcement of the appointment came 
as a statement by Mayor Moore. Sub- 
sequently, there were rumors that there 
might be a hitch over its confirmation. 
It appears that 


two committees are 
working on the proposed exposition— 
one a local body selected by Mayor 


Moore and the other a state body named 
by Governor Sproul under a recent act 
of the State Legislature. The day after 
the appointment Thomas Robins, chair- 
man of the State Commission, wrote a 
letter to Edward Robins, secretary of the 
Philadelphia local committee, raising a 
question as to the necessity of the ap- 
pointment having the approval of the 
State Commission, and asking that con- 
firmation be withheld until the State 
Commission is organized and given the 
opportunity to advise upon the subject. 

In the meanwhile Mr. Rosewater has 
opened temporary headquarters in Phil- 
adelphia and the question of the con- 
firmation of his appointment may be 
merely a bit of politics. 


ROSS HEADS SEATTLE CLUB 


Newspaper Men Reelect Manager of 
Chartering Firm 

W. manager 
Chartering Company and 


Herman 


Ross 


of the 
former 


Ross, 


political reporter of the Seattle Post- 
Intelligencer, was re-elected president of 
annual 


the Seattle Press Club at the 
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meeting held March 2. Ross was first 
chosen to head the club early in 1921, 
when Frank G. Goss resigned to become 
Washington correspondent of the Post- 
Intelligencer. 

Carleton Fitchett, assistant city editor 
of the Post-Intelligencer, was elected first 
vice-president, and E. E. Carpenter, pub- 
licity man, second vice-president. James 
A. Wood was named treasurer and E. H. 
Thomas, secretary. 

Other officers chosen were: Charles 
E. Claypool, Kenneth Gilbert, Joseph W. 
Gilbert, William C. Lyon, John F. Dore 
and William J. Petrain. Kenneth Gilbert, 
Lyon and Petrain are members of the 
Post-Intelligencer staff; Claypool and 
Dore are lawyers, and Joseph W. Gilbert 
is executive secretary of the League for 
the Conservation of Public Health. 





New Puzzle in Chicago 

A “B-word picture puzzle game” is 
being conducted by the Chicago Evening 
Post. And they say that the local fed- 
eral authorities are convinced it is all 
right and are not going to interfere. The 
large picture published each day resem- 
bles a small town gone crazy. Men, 
women and children are shown, as well 
as scores of objects that begin with the 
letter “B,” such as buggy, barrel, broom. 
The idea of the game is to see who can 
find the most objects beginning with the 
letter in question. First prize, provided 
the winner has sent in one six months’ 
subscription to the newspaper, either new 
or renewal, wins $2,000. But if no sub- 
scription has been forwarded the prize is 
$50. J. R. Hughes is the puzzle manager. 


E. C. Hocmer, Jr., in Ellenville 

Edwin C. Hocmer, Jr., has just pur- 
chased an interest in the Ellenville 
(N. Y.) Press, a weekly paper. Louis 
R. Benedict and Charles H. Benedict are 
associated with him. Mr. Hocmer start- 
ed newspaper work as a reporter on the 
Catskill (N. Y.) Daily Mail and was 
later manager, the Ballston Spa (N. Y.) 
Daily News; advertising manager, Sara- 
toga Springs (N. Y.) Sun; advertising 
manager, Middletown (N. Y.) Herald; 
advertising specialist, J. W. Shaw Com- 
pany, Elmira, N. Y.; and advertising 
manager, Canandaigua Messenger. 


Enquirer Raises Charity Fund 
The Buffalo Enquirer has started a 
charity chest, which is intended to be 
permanent, the funds raised to be used 
to relieve especially needy cases and to 
provide for the city’s poor generally. 


San Antonio Express Widens Field 

The San Antonio Express has begun 
publication of a bull dog edition to reach 
points in the Lower Rio Grande Valley. 





Che Miami HUcrald 


FRANK B. SHUTTS, 
Publisher 


In Miami, Florida, 


They Say: 


“This Is Our 


Miami Paper” 
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REED PAYS HIS RESPECTS 
No Reason to Praise Press, Says Senator 
Who “Fought for Its Freedom” 


St. Louis, Feb. 28—Senator Reed of 
Missouri in an address at a joint lunch- 
eon of Peers-Williams and Walter M. 
Blakely posts of the American Legion, 
urging that the fundamentals of liberty 
as set forth in the Constitution, should 
be guarded against repressive legislation 
as proposed from time to time. As an 
instance of this he cited a war-time 
measure designed to restrict the freedom 
of the press. Senator Reed said: 

“I have no great reason to be so com- 
plimentary to the press. The newspapers 
set themselves up as the guardians of the 
public morals and as directors of the 
public’s destiny, when they know no more 
about it than anyone else. 

“Editors are human. They have their 
passions, their pet ideas and their prej- 
udices as cther men have them, but, taken 
as a whole, the American press has been 
the greatest agency for the upbuilding 
of the country that ever existed and I 
have fought to keep it unshackled.” 

Ministers Told How to Advertise 

Display advertising space in New 
York papers to sell the idea of church 
going was recommended this week to 
the Presbyterian Ministers’ Associa- 
tion by Herbert H. Smith, associate 
director of the Presbyterian depart- 
ment of publicity. Speaking on “How 
Shall a Church Advertise,” Mr. Smith 
showed slides of display 
ments of Christianity 
dividual churches and groups of 
churches in various cities of the 
country. <A clipping of the Presby- 
terian advertisements from a_ typical 
New York church ad column was 
shown together with-a readjustment 





advertise- 
used by in- 


of these announcements 
set-up whereby 


announcement of 


the 


cussion. 


Clothes Needy Newsboys 

One hundred and fifty dollars’ Wort 
of clothing has been given to Newsboy 
and carriers this winter by the Ming. 
apolis Daily Star, which had adopted 
policy of supplying its boys with ay 
needed article of clothing which Parents 
could not afford to buy. About 50 wants 
W. D. Parsons, gp. 
culation manager of the Star, also Writes 
to parents and finds that they apprecigp 
the paper's interest in the boys’ welfy 


have been filled. 





12-Year Girl Wins Detroit News Pry 

The finals in the citywide spelling be 
conducted by the Detroit News Tesulted 
in a 12-year-old girl being awarded th 
golden edition deluxe dictionary, Sq. 
dictionaries wer 
awarded to winners by the News. Mop 
than 200,000 public school children @ 
The finals wer 
held in the Majestic Theater and attrag. 
ed a large crowd, including the mayo, 


eral hundred other 


tered the tournament. 


who presented the prizes. 


New Circulator for Chicago Post 

manager for th 
will be named 
vacancy has e- 


circulation 
Evening Post 
within a few days. The 
isted for several weeks. 


\ new 
Chicago 
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Dayton News Has a 12-Page Ad 
The Dayton (Ohio) News on Mart 
3 printed a 12-page red and black sp 
plement as an advertisement of a lod 
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FOR YOUR PAPER 


A Weekly Business 





Review Page 





Saturdays or Mondays, t.f. 





















using space with you. 


tracts. 
pire. 








This page will carry the advertisements of firms not now 
They will be the best manufac- 
turers and wholesale merchants of your city. 


We will sell the advertising on 13, 26 to 52-week con- 

We will renew these contracts before they ex- 
We will keep the page going indefinitely—creat- 
ing prestige and revenue on otherwise dull days. 
We are doing this now for a number of the larger papers 
and can take on several new papers soon whose rates 


are ten cents a line or more. 


For names of client newspapers and for details address: 


THOMAS W. BrIGGS CO. 


Operating in United States and Canada 
HOME OFFICE, MEMPHIS, TENN. 


References: Dun and Bradstreet 
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HIS IS THE TITLE of a new brochure analysing the gravure 
advertising situation in New York City—and what is true of THE 
WORLD’S supremacy in th’s respect is also true of its domina- 
tion of America’s Greatest Retail Market. 


We would like to place this booklet in the hands of every advertiser 
who is contemplating a campaign in the New York market. 


Within twenty-five miles of the New York City Hall, there are 8,000,- 
000 people, with another 6,000,000, or 14,000,000 in all in the Metropolitan 
area, directly dependent for food, clothing and the necessities of life upon 
the activities of the Greater City. 


The residents of this area consume 1,250,000 pound-loaves of bread a 
day, spread it with 313,000 pounds of butter, and drink 3,750,000 pints of 
milk. Every week, they need enough meat, cereals and flour to make up a 
train 76 miles long, pulled by 200 locomotives. 


Whereas, the average resident of the United States has less than $60 
in the saving bank, the average New Yorker, man, woman and child, has 
$280 laid away for a rainy day. The average income is $4,000 per year, 
and Uncle Sam collects about 25% of his total income tax from the folks 
in New York. 

They provide business for 16,000 grocers, 2,500 druggists, 7,500 retail- 
ers of dry goods and clothing, 1,200 hardware and housefurnishing deal- 
ers, an equal number of dealers in electrical appliances, 800 furniture stores 
and 3,500 dealers in automobile supplies and accessories, which includes 
garages. Investigation has indicated that THE WORLD, Morning and 
Sunday, and THE EVENING WORLD, reach 65% of these retailers. 


The readiest access to both the retailer and the consumer in 


this vast market is 





Morning 


352,852 609,290 300,740 
Pulitzer Building, New York 


Ford Building 


Chicago Detroit 
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ALL THAT THE WORLD HAS LEARNED 
IN 36 YEARS OF PRINTING 


Since the first Linoryre composed the first newspaper, 
Experimental and Mechanical departments and In. 
ventors who are life-members of the Mercenruanr 
Linorype Company organization, have worked on 
printing problems without intermission. 


‘Lae past of the Linoryrr is its living asset. The man who 
buys a Linoryrr today buys 36 years’ knowledge and 
experience. The machine is what it is today because 
it is the product of incessantly searching activity. 
Every part in the Linoryer is there because every one 


of the 43,000 Linoryrrs at work around the world 
is better for it. 


There are no compromises, no make-shifts, no evasions, 


no “Simple-Simon” expedients in the LINOTYPE. 


Ir is simple and fool-proof, not because it lacks parts, 
but because it has them. 


MORE THAN 43,000 IN USE 


(~LINOTYPE=-) 


THE MACHINE THAT LASTS 


MERGENTHALER LINOTYPE COMPANY 


29 Ryerson Street, Brooklyn, N.Y. 


SAN FRANCISCO CHICAGO NEW ORLEANS 
646 Sacramento Street 1100 South Wabash Avenue 549 Baronne Street 








CANADIAN LinotyPE Limite, 119 Adelaide Street, West, Toronto 





This advertisement is composed entirely of LinNotyPE material 
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1886 
Orman MERGENTHALER demonstrating 
the first Linotype to Wnirecaw Rew 














TODAY—THE MODEL 24 LINOTYPE 


Four Model 9 Magazines. with a Display Unit carrying Four Auxiliary Magazines 
Continuous Composition and Distribution to All Magazines 








This advertisement is composed entirely of LiNoTyPE material 





LAY APPRENTICE LACK 
TO MASTER PRINTERS 


Only Preventative for Demoralization 
of Industry Is Personal Interest by 
Employers in Training Young 
People, Says E. G. Myers 


That the existing shortage of young 
blood in the printing industry today is 
due more to lack of interest and co- 
operation of employing printers them- 
selves in attracting and training young 
men and women to the trade than to the 
labor unions, as so often charged, is the 
contention of E. George Myers of Mil- 
waukee, well-known typographic au- 
thority and associate editor of the 
National Printer-Journalist. Mr. Myers 
predicts dire consequences unless master 
printers change their attitude toward 
apprentices. 

In an address before the recent annual 
convention of the Inland Daily Press As- 
sociation, Mr. Myers presented his views 
of what is wrong with the apprenticeship 
situation and outlined what he considers 
necessary for the future. He said, in 
part: 

“The lack of apprentices today cannot 
be blamed entirely on the trade unions. 
In the final analysis the bulk of the bur- 
den falls squarely on the shoulders of 
the master printer. And if you think 
that there is a dearth of journeymen 
printers today, you will awaken in a few 
years to find a vastly more insistent de- 
mand and a very much more diminished 
supply. 

“What interest have we manifested in 


the apprentice coming into the industry 


today that will put into his mind some- 
thing more than just the rudiments of 
composition and printing? We _ have 
taken in a young man here and there 
when we found need for one. That is, 
some of us have. More often than not 
we said: ‘I am through with appren- 
tices—they cost more and are more 
bother than the journeyman printer.’ 

“We have not interested ourselves in 
education of any kind that will mean a 
short cut for a sure course for the ap- 
prentice to engage in our industry. We 
have kept slovenly manufacturing plants, 
with equipment and accessories wholly 
out of date, and not at all compatible 
with present-day needs, so that if we did 
secure young men to take up the study 
of the business they soon soured and 
gave up in disgust, going into some other 
line of business. 

“It is well known to those who have 
made a study of the situation that there 
are about three out of ten boys who 
start out to be printers who have the in- 
herent ability and expressed desire of 
apprenticing himself in the industry. 
This fact, therefore, makes it the more 
necessary that, where a young man is 
employed as an apprentice, his mind be 
searched to determine if he is ‘meant’ for 
the industry. 

“We have distanced the time when 
young men will go on by themselves ac- 
quiring knowledge and _ information. 
There must be a mentor, a kindly help- 
ing hand to guide and steer him and to 
manifest an interest. In a word, it de- 
volves entirely upon the employer him- 
self to put his thought, energy, inspira- 
tion into the young man’s education. 
Shopwork alone will not accomplish the 
desired end. It must be supplemented by 
school work. There must be a co-ordi- 
nation of each. 

“We are beginning to receive splendid 
cooperation from school boards operat- 
ing vocational schools. The difficulty up 
to now has been that no spirit of help- 
fulness, or co-operation has been mani- 
fested in them by employing printers’ 
associations or by groups of employers. 
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“There is a vital necessity right now 
for a higher order of printing crafts- 
manship to meet the demands of the fu- 
ture. We are emerging from the indus- 
try stage into the finer precepts of the 
arts and crafts. We must teach our ap- 
prentices more than just the mechanical 
rudiments of printing. They must be 
taught the art of the trade. They must 
know typography, layout, design, color, 
and the niceties that are so essential in 
high-class printing as we are beginning 
to know it. 

“We have permitted foresighted men, 
not in any way connected with the print- 
ing industry, to come in and take the 
cream, leaving us the skimmed milk. 
Typographers have sprung into promi- 
nence the country over because of their 
ability to effectively whip type, borders 
and correlated ornaments into a happy, 
pleasing mass. All the while we have 
stood idly by, premitting the procession 
to pass, we have done the mechanical 
work, profiting at so much per hour, or 
so much per thousand, but the real money 
that was paid out for planning the pub- 
licity and executing the typography has 
gone elsewhere. 

“Supplementing vocational school train- 
ing, the young man should not be left 
to shift for himself under the tutelage 
of the foreman or superintendent of the 
plant. If this is done the scheme of edu- 
cation will fall flat, as it has in the past. 
The employer must throw himself into 
the game and live over again the days 
when he took up the study of printing, 
putting his best thoughts and efforts and 
his whole-hearted interest into each ap- 
prentice, to the end that interest does not 
lag anywhere along the line. 

“Make up your mind that the lad looks 
to you for inspiration, encouragement and 
help, and if it is not forthcoming a hap- 
hazard workman will result. Lets all of 
us, as employers, begin to get the joy 
that will be so generally bestowed by put- 
ting forth our best efforts into appren- 
ticeship training. 

“Tmagine the satisfaction that will 
come to you in the course of four or 
five years to go into your plant and see 
workmen turning out a high-class prod- 
uct, realizing that you were the biggest 
factor in building up this organization of 
highly skilled craftsmen. Picture to 
yourself, also, what an inheritance of 
good-will you will leave to the industry 
and to the men employed in it. You can- 
not continue to give of good but that 
you in return will have a greater capacity 
to receive your measure of good things. 

“Every time you help a young man or 
clarify a doubt in his mind regarding 
some phase of the industry, you are 
building for humanity and civilization. 
And don’t you forget that long after you 
have passed on, the young man whom you 
taught will extol your virtues for having 
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placed in his mind and in his hands the 
means for earning a pleasant, enjoyable 
livelihood.” 


Star Gives Toronto Music 

To meet what it believes to be a wide- 
spread demand for good music, especial- 
ly throughout the outlying section of the 
city, the Toronto Daily Star is organiz- 
ing a series of free good music programs 
for the people, under the direction of its 
musical critic, Augustus Bridle. Local 
committees, composed of people in each 
district who are interested in the promo- 
tion of the idea, are first formed to make 
local arrangements. Assembly halls of 
schools are utilized. The Star then sup- 
plies the talent. 


Weekly Show for Carriers 


The St. Paul Daily News has during 
the past year been specializing the 
newsboys’ and carriers’ welfare work 
and reports that it has arranged for a 
regular weekly theate party for the boys. 
The attendance at these affairs is run- 
ning from 300 to 500 weekly. Newsboy 
shows are given about every two months 
in which wrestling, boxing, take 
leading parts. 


ec., 


Salt Lake City Telegram Junior Paper 

The Salt Lake City Telegram has 
started a Salt Lake Telegram Junior as 
an organ of the Telegram Carriers’ As- 
sociation. 


Get School News in Dayton : 

The Dayton (Ohio) Evening 4 
has inaugurated a new department 4 

voted to news of all the schools jn 
city. The new department was inne] 
rated last week, with an “editoe 4 
two assistants in each of the City’s sthad 
buildings. These school staffs have 
tire charge of the news from their » 
spective buildings. The school ney; 
to be a daily feature. ; 


Presses in New Concord Patriot 
The new building of the Coney 
(N. H.) Patriot is nearly finished > 
presses and stereotyping department ; 
in place in the basement. The archi 
ture will conform to the state grou 
builders and a number of State ofp 
will be in the Patriot building. 


Plans for a newspaper advertising o. 
paign to popularize grape products »» 
made at a recent meeting of vine 
owners of the eastern states and Ca 
held in Buffalo, N. Y. These wil; 
submitted to grape growers of othe 
gions in an effort to make its scop 
tional. 


Special Drops and Adds One 
Alcorn-Seymour Company, Ine, 
resigned as representative of the Re 
(Nev.) State Journal. On Feb, 1 ity 


appointed to represent the Paducah (f; 
Sun. 








Baltimore is 
City” of the 


the “Home 
Country 


There are 131,711 homes in Balti- 
more, according to a recent police 


survey. 
them are two-story houses. 


The average net 
paid circulation 
of THE SUN 
-(Morning and 
Evening) for 
February, 1922, 
was 226,148 —a 
gain of 13,374 
over the corres- 
ponding month of 
the year before. 
Ask THE SUN’S 
Merchandizing 
Service Depart- 
ment for further 
facts about Bal- 
timore. 


in 


Seventy-five thousand of 


Seventy-two and _ six-tenths per 
cent. of Baltimore’s families live 
in separate dwellings; 20 per cent. 
in two-family houses; 7.4 per cent. 
three or more family houses 
Eighty thousand, four hundred and 
twenty-six families in Baltimore 
own their own homes. 


If you have anything to sell that 
belongs in a home, advertise it in 
Baltimore. 


The Sunpapers’ Home Delivery 


System guarantees you circulation 
into practically all the worth-while 
homes in Baltimore. 


Everything In Baltimore 
Revolves Around 


THE 


Morning 


JOHN B WOODWARD 
Times Bldg., New York 


Evening 


Sunday 


GUY S OSBORN 
Tribune Bldg, Chicago 





’ Baltimoreans Don’t Say “ Newspaper” 
—They Say “Sunpaper”’ 
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RADIO! 


@ The greatest, most interesting, instructive and 
entertaining newspaper feature—and only in 
its infancy. 











q THE NEW YORK GLOBE offers the news- 
papers of the country the service of its Rad/o 
Department, conceded by other newspapers 
and by national Radio experts to be the first 
authentic and intelligently conducted newspa- 
per feature in this field, and is now organizing 


The Globe Radio Syndicate. 


q Participation in The Globe Radio Syndicate 
plan will mean stronger and increased reader 
interest and advertising patronage. Practical 
demonstration of Radio news in The New York 
Globe has proven its value without question. 





@ Wire or write for full particulars, prices, etc., 
and exclusive service. 











The Globe Radio Syndicate 


| GLOBE SQUARE, NEW YORK 
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Repeat Orders from |e 
Are the Best \c 


THE PHILADELPHIA BULLETIN recently registered its unqualified endorsement 
of Hoe Machinery, and particularly of the HOE PATENTED AUTOMATIC INK-PUMp 
DIST RIBUTION, by ordering three more Hoe Decuple Superspeed Presses exactly like the six 
bought previously, equipped with this epoch- making improvement. 


THE PHILADELPHIA PUBLIC LEDGER, after having had four Hoe Superspeed 
Octuple Presses equipped with the HOE PATENTED AU TOMATIC INK-PUMP DIS. 
TRIBUTION in use for over four years, has now ordered thirty-six new Hoe Superspeed 16. 


page Units—equivalent to twelve’ Sextuple Presses—equipped with this IMPROVED SYS. 
TEM OF INK DISTRIBUTION. 


THE NEW YORK TRIBUNE, after having used the HOE PATENTED AUTO. 
MATIC INK-PUMP DISTRIBUTION for three years, has ordered a battery of four Hoe 
Heavy-Design Unit-Type Octuple Machines, all equipped with the HOE PATENTED 
AUTOMATIC INK-PUMP DISTRIBUTION. 


THE BALTIMORE SUN, after having, for two years, used sixteen Hoe 16-page Heavy- 
Design Press Units equipped with the HOE PATENTED AUTOMATIC INK-PUMP 
DISTRIBUTION, has ordered another Hoe Heavy-Design Decuple or Five-Unit Machine, 
also equipped with the HOE PATENTED AUTOMATIC INK-PUMP DISTRIBUTION. 


Among the other Newspapers for which Hoe Heavy-Design Presses equipped with the 
HOE PATENTED AUTOMATIC INK-PUMP DISTRIBUTION have recently been 


ordered are: 


Toronto Star Two Decuple or 5-Roll Superspeed Machines. 
Los Angeles Times One 7-Roll Machine with four Superspeed Folders. 
Brooklyn Times One Heavy-Design Unit-Type Sextuple Press 
Osaka Asahi Shimbun One Superspeed Octuple Press. 

Smith’s Weekly One Superspeed Octuple Press. 


HOE MULTI-COLOR PRESSES 


Also are in a class by themselves and have no equal. Two Hoe 20-Cylinder and one 12- 
Cylinder Multi-Color Press of the Pancoast Universal Unit-Type were recently installed for 
the Hearst Publications and five more 20-Cylinder machines are now being constructed for 
them, besides forty-three 16-page Units with Folders for black printing. A Hoe 20-Cylinder 
Multi-Color Press is being constructed for the Philadelphia Public Ledger and Hoe 12-Cy!- 
inder Multi-Color Presses for the Los Angeles Times and the Detroit Evening News. 





Our Old Machines were Mighty Good—Theyfiu 


HOK 


504-520 GRAND Sif, I 
827 Tribune Building, CHICAGO 109-112 Borough MAND 
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Keriminating Publishers 
t becommendation 


ent HOE INTAGLIO PRESSES 


MP 
six Are without a competitor. Machines of this type have been built for the following: 

Art Gravure Corporation St. Louis Post-Dispatch, 2 machines 
an Chicago Tribune Toronto Star 
IS. Cleveland Plain Dealer Amalgamated Press 
16. Curtis Publishing Co., 2 machines Associated Newspapers, Ltd. 
YS. Hearst Publications, 5 machines R. Clay & Sons 

Detroit News London Times 
0 Los Angeles Times-Mirror Petit Parisienne, 4 rhachines 
me New York Times, 5 machines Sydney Sun 
ED Philadelphia Public Ledger, 2 machines 

HOE MAGAZINE PRESSES 

MiP The great majority of the magazines and periodicals of large circulation, both in America 
Se and abroad, are now printed on Hoe Rotary Machines. For example, an order for thirty-five 
NN Hoe 32-Page Rotary Magazine Presses, both single-color and two-color, has just been *com- 
Bi pleted for the Curtis Publishing Company. 
the 
een Comparisons Invited 


Compare the work Improved Hoe Presses are doing and their records of actual net out- 

put, dav in and day out, with the actual press room records of machines of other makes, operat- 

ers. ing under similar conditions, and you will know why HOE machines are preferred by dis- 

criminating Publishers who investigate and look beyond the first cost when investing their 
money in printing equipment. 


Hoe Improved Heavy-Design Presses cost more to manufacture than ordinary Presses but 
the comparatively small difference is money well invested, as these Heavy-Design machines 
are far in advance of all others, not only as regards speed and perfection of output, length of 





2- life, and general efficiency and dependability, but they are also more economical to operate, 
for less costly for repairs and upkeep, and will always have a much greater intrinsic value than 
for machines of cheaper construction. An excellent example of this is Hoe Rotary Web Press 
der No. 1, built in 1874, or 48 years ago, which after having been enlarged, is still in active service 
Oyl- printing a prominent daily newspaper, and could continue doing its work indefinitely with very 


little cost for repairs if not outgrown and of comparatively antiquated design. 


[heyftunning Yet. The New Ones are Still Better. 


Or& CO. 


ND SI#!; NEW YORK CITY 
ough KQANDON, S.E.1, ENG. 7 Water Street, BOSTON 


25 











26 


LOWER AD RATES NOT 
YET, CAROLINIANS SAY 


Semi-Annual Meeting Held at Colum- 
bia, S. C.—Many Cogent Papers 
—Asheville Selected For 
Next Meeting 


Decrease in 
voted down at 
tising Managers Association semi-an- 
nual convention held recently at the 
Hotel Jefferson, Columbia, S$. C. How- 
ever, members present were unani- 


advertising rates 


the Carolinas’ 


Was 


Adver- 


the 
mous in endorsing plans for the better- 
ment of local and 
tional advertisers by using legitimate 
methods of more co-operation 
with advertisers to insure better returns 
on investment in advertising space. 


M. F. Murdaugh, 


service to both na- 


efficient 


secretary-treasurer, 
announced that in future the bulletin 
of the association would be issued 
monthly to keep the members in closer 
touch with the work of 
tion. 

During the first morning session the 
following papers were presented: “The 
Flat Rate, Its Advantages and Disad- 
vantages as Experienced by the Win- 
ston-Salem Sentinel,’ Harry  Aitch- 
ison; “My Experience in Selling a State- 
Wide Circulation to Local 
at a Profitable Rate,” J. T. Bell, Raleigh 
(N. C.) News & Observer: “The Busi- 
ness Outlook in the National Advertis- 
ing Field for the Year 1922,” 
M. Kohn, Frost, Landis & Kohn 

Papers presented at the afternoon 
session were: “Our Methods of Co- 
operating With National Advertisers 
and How this Association Can - Bring 
More National Advertising to .Carolina 
Newspapers,” J. Archie Willis, Green- 
walle. (S. C.) “The Attitude of 
National Advertisers Toward Present 
Rates, and What They Consider a Fair 
Rate Basis on the Thousand Circula- 
tion,” M. P. Martin, John Budd Com- 
pany, Atlanta; “How Our Membership 
in the Audit Bureau of Circulation 
Helped Us to Increase Advertising 
Rates,” M. F. Murdaugh, Durham (N. 
C.) Herald. 

Papers read before the morning 
sion of the second day were: “How the 
C. A. M. A, Can Work With the Ad- 
vertising Agency to Serve Better the 
National Advertiser,” William P. Ja- 
cobs, Jacobs & Co., Clinton, S. C.; 
“Does it Pay Newspapers to Carry 
Theatre. Automobile, and Other Forms 
of Free Publicity,” J. T. Fain, the Rock 
Hill (S. C.) Herald; “How Charlotte 
Newspapers Secured Increased Adver- 
tising Lineage Through Co-operating 
with Retail Merchants Association,” T. 
J. Pierson, the Charlotte Observer; 
“Why Decreased News Print Costs are 
Not Sufficient to Justify a 
Advertising Rate.” W.  P. 
Columbia State 

Subjects of the papers of the after- 
noon session were: “Is the Flat Rate 
More Preferable than the Sliding Scale 
for National Advertisers, A. E. Chris- 
toffers, Atlanta manager, Bryan, Griffith 
& Brunson; “How Proper Co-operation 
Between Morning and Afternoon Papers 
Can Result in their Mutual Profit,” W. 
N. Penny, Raleigh (N. C.) Times; 
“How the Citizen Increased its 
Volume cf Display and Classified Ad- 
vertising,” R. C. McIntyre, Asheville 
Citizen; and “How the Daily News 
Secures its Volume of Advertising From 
Wholesale Merchants and Jobbers,” A. 
B. Joyner, Greensboro (N. C.) News. 

30th Columbia newspapers were hosts 
at a dinner given to those attending the 
meeting. After this there was a thea- 
tre party at the Columbia Theatre. It 
was decided to hold the summer meet- 


the organiza- 


Advertisers 


George 


News; 


ses- 


Decreased 
Etchison, 


has 
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AD CLUB DRIVES AGAINST HIGH 
BARBER RATES 


OWN with the high cost of bar- 

bering is the slogan of the Asto- 
ria (Ore.) Ad Club, which does not 
understand why shaves and hair-cuts 
should be excepted from the general 
reduction in expenses. Here is the 
club’s resolution: 
that the Astoria Ad 
club in its ‘Buy in Astoria’ campaign, 
makes it known that barber shops are 
not to be included in the list of As- 
toria business houses for which we 
solicit patronage, as long as the pres- 
ent high prices for shaving and hair- 
cutting prevail.” 


“Resolved, 


Presumably the Astoria Ad club- 
bers may soon be identified by their 
flowing locks and various styles of 
facial foliage. 











ing at Asheville, N. C., about the middle 
of August. 

Among those at this meeting were: 
Charles E. Ader, Winston-Salem Jour- 
nal; W. R. Wilson, Atlanta office of 
Fralick & Bates; E. C. Powers, Charles- 
ton American; M. P. Martin, Atlanta 
office Johy Budd Company; A. C. 
Carere, Charleston News & Courier; G. 
H. Gunst, Atlanta office E. Katz 
Special Agency; Harry F. Aitchison, 
Winston-Salem Sentinel; J. L. Davis, 
Columbia Record; G. Paul Browne, An- 
derson Daily Mail; C. R. McIntyre, 
Asheville Citizen; M. F. Murdaugh, 
Durham Herald; J. P. Rawley, High 
Point Enterprise; J. L. James, George 
Gundling, Jr., and A. E. Christoffers, 
the Chicago, New York and Atlanta 
offices, Bryant, Griffith & Brunson; W. 
P. Etchison, Columbia State; T. J. Pier- 
son, Charlotte Observer; C. H. Canna- 
fax, Greensboro Record; W. M. Bell, 
Charlotte News; William P. Jacobs, 
Jacobs & Co., Clinton, S. C.; F. C. 
Tuttle, Greensboro; J. S. Bailey, Green- 
wood Index-Journal; W. N. Penny, Ra- 
leigh Times; J. T. Fain, Rock Hill 
Herald; G. J. Jenkins, Charleston Post; 
J. D. Parker, Orangeburg Times-Dem- 
ocrat; J. Archie Willis, Greenville (S. 
C.) News; M. H. Duval, Chicago; P. 
G. Laughridge, Wilmington Star; R. 
Charlton Wright and W. O. Boger, Co- 
lumbia Record, and F. C. Withers, Co- 


lumbia State. 


The Atlanta Journal 


ATLANTA, GA. 


10c 
Sunday 





5c 
Daily 
Associated Press 


United Press 


Leased Wire Cable and 
Financial News 


An outstanding 
newspaper 


Advertising in The 
Journal Sells the Goods 
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UNION ENDORSES PRICE CUT 


St. Louis Paper Carriers Praise Return 
of 2-Cent Paper 


Action of the four daily newspapers in 
St. Louis in reducing the selling prices 
of the daily issues from 3 to 2 cents and 
the Sunday papers from 10 to 5 cents, has 
been indorsed by Paper Carriers’ Union 
No. 5783, American Federation of Labor, 
in the following resolutions : 


Whereas, It was the unanimous opinion of 
members present that all engaged in trade and 
commerce should recognize as a fundamental 
obligation of citizenship the necessity of sharing 
in a general reduction of prices, earnings and 
profits in a common aim to effect, as speedily 
as possible, a return to prewar levels of living 
costs, and 

Whereas, The membership of Paper Carriers 
Union 5783, American Federation of Labor, de- 
sires to align itself with other organizations 
that have accepted reductions in earnings in 
support of the principle above set forth, there- 


fore be it 

Resolved, That Paper Carriers Union No. 
5783, American Federation of Labor, unani- 
mously approve action of the several St. Louis 
newspapers in taking a position of leadership 
in the return to lower levels, and unanimously 
accept for its members the reduction in earn- 
ings consequent upon the new reduced selling 
prices, and be it further 

Resolved, That this voluntary action be re- 
corded in the minutes of this meeting and a 
copy of these resolutions be sent to each of the 
several St. Louis newspapers with a request for 
publication. 

TUL SIEMERS, President. 

L. J. WINTERS, Sec. Treas. 


Tampa Sunday Citizen Appears 


The first issue of the Tampa Sunday 
Morning Citizen was issued March 4, as 
a six-column publication, carrying 24 
pages of home print. Frank B. Hill is 


president, A. L. Peterson is circulation 
manager, A. G. Waldron is advertising 
manager and S. S. Matlack is managing 
editor. Mr. Matlack left the Tampa 
Tribune about a year ago, after ten 
years as city editor. The first issue car. 
ried four pages of comics. Internationaj 
News Service report is being used. The 
Citizen has been issued since September 
3, 1915, as a weekly labor paper Labor 
features will continue to be carried, but 
will not be the preponderating consid. 
eration. 


S. F. Bulletin Carriers on Stage 
Independent carriers of the San Fran. 
cisco Bulletin held their “Periodical 
Gambol” March 4, under the direction of 
Harry C. Noe, circulation manager, 
Orchestra selections, a one-act sketch by 
the boys, a monologue, a scene from 
Shakespeare’s Julius Caesar, a come- 
dienne skit and acrobatic team stunt filled 
the evening at the Y. M, C. A. 
St. Paul News Holding Checker Match 
The St. Paul (Minn.) News is con- 
ducting a checker tournament for the 
police and firemen of the city. In the 
final set of games the best police checker 
player will meet the peer of firemen. 
Scranton Dispatch Names Special 
Thomas F. Clark & Co., 110 West 40th 
street, New York, are now foreign ad- 
vertising representatives of the Scranton 
(Pa.) Sunday Dispatch. 








Moderate size 


The tabloid page 


good work. 
go farther. 


=X BosTony: 
82 Boylston Street - 





Boston Daily Advertiser Makes 
the Advertising Dollar Go 
Farther 


advertisements 
prominently in the Boston Daily Advertiser. 


Advertiser is only two-fifths the size of the 
average newspaper page. 
fold the paper to read it. 
ment wholly visible at a glance. 


This means that moderate size space does 
It makes the advertising dollar 


RECORD 





stand out 


of the Boston Daily 


Not necessary to 
Every advertise- 


\DVERTISER 


- Boston, Mass. 
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WOULD-BE PONZI 
IN NEW YORK 


fetter Business Bureaus Rounded Up 
Fraud After Exchange Had 
Failed, Houston Tells 


Virginians 








Herbert S. Houston, chairman of the 

woard of trustees of the National Vigi- 
lance Committee and president of the 
Houston Publishing Company, was the 
chief speaker at the dinner which closed 
getter Business Bureau Week recently 
conducted by the Richmond (Va.) Ad- 
vertising Club. 

“The other day | was having luncheon 
at the New York Stock Exchange,” Mr. 
Hoyston said, “‘and Mr. Cromwell, presi- 
deat of the exchange, told me of a man 
sho was beginning to operate in New 
York who was showing a good many 
ggus of being another Ponzi. I learned 
tat the Stock Exchange had tried in 
various ways to bring this man to book 
jut without success. Within three hours 
ater the matter was brought to our at- 
tation we had two inspectors making a 
thorough survey and investigation of the 
twsiness methods of this concern. A pre- 
jminary report has been prepared and we 
we now going forward to complete his 
case. 

‘This promptness has been character- 
tic of all the activities of the Vigilance 
york carried on by the Associated Clubs. 
\nd it has been possible for us to get 
wide-reaching results quickly because of 
ot Better Business Bureaus in practi- 
ally all important cities and our volun- 
ter Vigilance Committees in intermedi- 
ate cities. 

‘Today we have a dragnet which can 
dose in on any dishonest advertiser and 
ther convince him that he must dis- 
continue his dishonest practices, or, if the 
ase iS a Serious one, see to it that he is 
brought to punishment under the laws. 
Reently, in order to strengthen the 
Vigilance work, we brought about its 
worganization under the chairmanship of 
amilitant operating committee composed 
{H. D. Robbins of New York, the first 
dairman of the National Committee, and 

i Merle Sidener of Indianapolis, the 
ond chairman, and myself, as chairman 
ithe National Board of Trustees as an 
e-fice member. We are convinced 
tut, with the trustees determining policy, 
mth this operating committee directing 
te work and with a strong headquarters 
‘af in New York in constant touch with 
te Better Business Bureaus and the 
igilance Committees throughout the 
wuntty—we are convinced that we have 

greatest and most effective organiza- 

ito work in behalf of truthful busi- 
m8 that has ever been formed.” 

fresent at the dinner were many Rich- 
ond business men, including Governor 
imkle of Virginia, Thomas B. Me- 
‘ams, president of the American Bank- 

Association, and John Stewart 

‘yan, editor of the News-Leader. Gov- 
‘nor Trinkle, in an address, pledged his 
“port toward getting any additional 
“atute or legislation that might be re- 
ured in Virginia in the interest of hon- 
& advertising, 


VARRINGTON DAWSON HONORED 





French Legion of Honor Cross For 
Charleston Newspaper Man 


.atington Dawson, Special Assistant 
» the United States Ambassador in 
“Sand a stockholder of the Charles- 
a -C.) News and Courier, has re- 
ee from the French Government the 
-8 of Chevalier of the Legion of 
» As Special Assistant of the 
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Ambassador, Mr. Dawson's newspaper 
experience has proved of the greatest 
value. He is editor of a daily paper 
which the public never sees, which has 
a circulation of but a score of copies, but 
which none of its privileged readers 
would care to be without. This news- 
paper, “The Brief News Report,” as it 
is called, published long before the busy 
hours of the day, lays before the Am- 
bassador and the Embassy staff a com- 
plete survey of French political opinion 
as reflected by the Paris and provincial 
press. The translated extracts appearing 
in this daily summary are accompanied 
by notes and comments on the writers 
and the views they express which show 
a knowledge of France, French politics 
and the French newspaper world that is 
unsurpassed. 


Editors Look Toward Topeka 


Kansas newspaper men seem to be 
active and receptive candidates for po- 
litical office, according to announce- 
ments and “reports.” The active can- 
didates for governor include the follow- 
ing:—W. Y. Morgan, editor and pub- 
lisher of the Hutchinson News and Tom 
A. McNeal, of the Capper Farm Press. 
Not unwilling candidates for the same 
office include Clyde M. Reed, owner of 
the Parsons Sun; R. C. Howard, editor 
of the Arkansas City Sentinel, and now 
state senator. Candidates for other offi- 
ces include the following newspaper- 
men: Secretary of state, D. O. McCray, 
former newspaperman; state insurance 
superintendent, Emmet George, of the 
Council Grove Republican and now pri- 
vate secretary to Governor Allen; and 
Bert Walker, present state printer and 
candidate for re-election. 





Plane Delivery to Gusher Fields 

The Corsicana (Tex.) Daily Sun is 
covering the Corsicana-Mexia oil fields 
by installing an airplane delivery to the 
field every day. The papers are dropped 
by the airplane and the agents in the 
respective cities make deliveries to sub- 
scribers. The Daily Sun is publishing 
special news direct from the big gusher 
oil field, having put on three additional 
reporters and two advertising men since 
the gusher oil field was discovered. The 
publishers, A. A. Wortham and Lowry 
Martin, have also added a fourth linotype 
machine, a model 24. 


Music Memory Contest in St. Paul 


One hundred dollars in cash prizes 
will be given by the St. Paul Daily News 
to school children in a music memory 
contest. Masterpieces which have al- 
ready been described in the News will 
be played at a public concert and the 
contest will be to recognize them when 
played. The News’ annual dog races on 
the ice at Lake Como was a record- 
breaker, 125 dogs contesting. The News 
gave over $250 in prizes, $100 of which 
was contributed by Louis W. Hill. 


Frisco Bulletin Has Junior Paper 


The San Francisco Bulletin is now 
issuing a monthly paper for its carriers, 
the Bulletin Incentive. The staff in 
charge of the junior paper consists of 
Hal Curtis, editor; H. C. Noe, J. C. 
Van Benthem, Harry Spalding, W. G. 
Weaver, D. J. Davis, F. T. Greenblatt, 
and Ben Cherin. 


Ontario Paper’s Plant Burned 


The plant of the Cornwall (Ont.) 
Freeholder was badly damaged by fire 
March 1. The Freeholder is owned by 
C. W. Young, one of the veterans of 
Canadian journalism and a former presi- 
dent of the Canadian Press Association. 
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Your Protection 
When 
Buying Ink 
GRITLESS 


THE 
AULT “™% WIBORG 








The Trade Mark of Gritless 
News Ink 


—allowed by the United States 
Commissioner of Patents — the 
publisher's guarantee that he is 
buying a thoroughly tested and ab- 
solutely gritless ink. 





Having passed the experimental 
stage months before our initial an- 
nouncement about one year ago, 


GRITLESS NEWS INK from the 


very first demonstrated its 








UNCHALLENGED AND 
UNRIVALED QUALITY 








Get in touch with our nearest branch 
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Ault & Wiborg Co. 







CINCINNATI CHICAGO ST. LOUIS 

NEW YORK CLEVELAND MILWAUKEE 
BOSTON DETROIT MINNEAPOLIS 
BALTIMORE BUFFALO SAN FRANCISCO 
PHILADELPHIA ATLANTA LOS ANGELES 





FORT WORTH 





28 


A FRONT-PAGE, STORY? 
IT WASN’T PRINTED 


Chicago Aldermen’s Safety Probe of 
Coliseum on Eve of Auto Show 
Seen by Editors as “‘Shake 
Down” 

\ story which all of the Chicago 
newspapers suppressed January 28 and 
29 told the Medill School of 
Journalism a few days ago by Oscar E. 
Hewitt the Chicago Tribune as 
illustrating “The Reporter’s Pitfalls in 
the City Hall.” The story runs: 

“About a fortnight ago—January 27, 
to be exact—a resolution was presented 
to the city council urging an immediate 
investigation of the safety of the Coli- 
seum. That was the day before 100 
people were killed in the Knickerbocker 
Theatre in Washington. The automobile 
show was to open the next day at the 
Coliseum. The resolution called for a 
searching investigation forthwith by the 
fire, police and building committees. 

“The inquiry started with a rush. The 
aldermen demanded safety and protec- 
tion for their constituents. The Building 
Commissioner appeared with an aid. The 
sergeant-at-arms was dispatched for the 
police chief and returned with the First 
Assistant. The fire marshal, the head 
of the fire prevention bureau and a couple 
of assistants were called. One alderman 
after another made a speech. They de 
nounced the lack of protection and they 
shouted defiance at the automobile man- 
ufacturers. 

“They wanted to know that the exits 
were clear, that no truck was in the 
path, that the special lighting system was 
in working order, that the aisles were 
wide and unobstructed, that no rubbish 
was piled in the basement, that flamabl 


+ 
to 


Was 


of 


Editor & Publisher 

not used, that 
smoking was prohibited and that every 
other precaution had been taken to insure 


pe rfect satety . 


decorations were 


“*There will be thousands and thou- 
sands of visitors at the show and they 
must be protected,’ yelled one alderman. 
‘Every known precaution for safety must 
taken. We would not be doing our 
duty—yea, we should be thrown out oi 
office and into jail, if we did not demand 
and order full and simple protection 
for every man, weman and child who 
goes to that show!’ 

“*More than 500 were stampeded and 
burned to death in the Iroquois disaster,’ 
added another alderman. ‘No man here 
dares flinck from his duty demanding 
adequate protection.’ 

“So it went on for more than an hour, 
sometimes several aldermen were talk- 
ing at once. At other times the depart- 
ment heads were jabbed from several 
sides with questions about what had been 
done to protect the people. 

‘A subcommittee was appointed 
make a personal investigation and 
spection of the Coliseum. 

“It looked front 
didn’t it? 

“In reality, it is the prize story of 
cheap petty graft in the city hall. It 
was an atiempt to steal newspaper space 
to shake down the management of the 
Coliseum. If the story had been printed, 
the aldermen wou!d have gotten what 
they wanted. What they wanted was not 
what they were crying for. It was some- 
thing different. It was vividly told by 


1 IC 


to 
in- 
like a 


page story, 


one of the loudest of the aldermanic ad- : 


vocates of protection for the people, 
when he whispered to one of the selected 
investigators he left the committee 
room: ‘Get tickets while you are 
down there.’ 

“The 


as 
the 
real 


purpose was to get two or 


1922 
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more tickets—the total value of which, 
including war tax, was only $1.50— 
placed in the city hall mail box of each 
alderman. Ii the story had been printed, 
as staged, they may have gotten their 
tickets, although many may have been 
frightened away from the Coliseum and 
the show would not have been the largest 
in attendance of any held in Chicago.” 


Joseph Blethen Marries 

Joseph Blethen, formerly president of 
the Times Printing Company of Seattle, 
and Mrs. Florence Davidson Gilbert, who 
recently lived in Seattle and is a former 
resident of Cleveland, O., were married 
in San Francisco, March 2. Mr. Blethen, 
who has been living for some months in 
Los Angeles, announced that he and Mrs. 
Blethen will make their home perma- 
nently in San Francisco. Mr. Blethen, 
who became head of the Times compa- 
nies on the death of his father, the late 
Col. Alden J. Blethen, in 1915, retired 
from business nearly a year ago, dispos- 
ing of his Seattle interests to his brother, 
C. B. Blethen, publisher of the Times, 
and others, 


Tanks Used to Deliver Papers 


During one of the heaviest snowfalls 
Minnesota has had in years, army tanks 
used by the Duluth tank corps company 
of the Minnesota National Guard wer« 
pressed into service by the News-Tribune 
in delivering their papers to the outlying 
districts. Street cars ordinarily used in 
distributing the papers to the carriers 


were blocked for several days 


Home Number of Springfield News 


The (Ohio) Daily News 
published annual building number 
March 5 


Springfield 
ts 


Cut Price Injunction Dissolved 

The injunction restraining the w T 
Grant Company from selling at ey Drie 
vacuum bottles marked Thermos ,,, 
dissolved on February 25 by Judge ‘n 
derson, in an equity session of 4, 
United States District Court at Bose 
The Grant company purchased hy 
bottles which were made in Germany ;. 
the American Thermos Bottle Comper 
of Norwich, Conn., under contract, an) 
which, the latter refused to accept, | 
handing down his decision Judge An}. 
son scored the American Thermos p, 
tle Company for its advertising pj. 
of representing its products as Americ: 

















made, while it was buying the glass y. 
of them abroad. He required the bys 
company to pay the court costs, 






















Big Evening for Newsboys 

Downtown newsboys who handle 4 
Columbus (Ohio) Evening Dispat: 
were the guests of the newspaper a; 
big banquet and good-time party » 
Friday evening, February 10. Abou {i 
boys were the guests of the Dispats 
first enjoying a good banquet, the; 
comedy ‘notion picture, followed by sim 
amateur boxing bouts. The Ohio coms 
four,composed of former newsboys, gy 
several selections during the evenings 
was roundly applauded. 


Fake Advertisers Prosecuted 


The Lane County (Ore.) Credit 4 
sociation, which recently began a cm 
paign against false advertising, fy 
started prosecution of Charles Sane 
and FE. R. Mazurosky. They are aceus 
of bringing in outside goods to Euge 
Ore., and advertising them as bankrs 


stocks of Eugene merchants.  Practie: 


ly all of the business men of Eugene sl 
to bal 


cently signed an agreement 
strictly to the truth in their advertisig 
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—a flawless follow-up ~)=stem. 


fering with display advertising. 


a circulation-building plan. 


your paper. 


—a brand new thought in Want 


ment this year. 


nothing theoretical. 





laneous for Sale” and ALL 


Your Classified Advertising Manager is working like 
but Want Ad selling is HARD 


“A WANT AD CAMPAIGN FOR 1922” 


(Bound in Soft Leather) 


Gives simple, practical, workable and proven suggestions 


of “Rooms for Rent,” “Miscel- 
OTHER “domestic” classifica- 


an almost perfect s:le:men’s report system. 


—a new idea for securing merchandise ads from the stores without inter- 


a tried and true Foreign solicitation system. 


an idea that finds paper enemies and turns them to friends. 


—an easy means of determining the most popular feature or section of 


Ad publicity. 


—and other matters tending to solve the problem of Want Ad develop- 


This work contains nothing marvelous, nothing magic, 
Just the culmination of 14 years’ con- 
tinuous Want Ad experience, told practically and _ illus- 
trated simply. 


“A WANT AD CAMPAIGN FOR 1922” 


Has Made a Long Stride Toward the Solution of Classified Development Problems 


YOU CAN BANK ON THE JUDGMENT OF 
THESE AUTHORITIES 


EDITOR & PUBLISHER 
‘The book cannot help but prove of 
GREAT value to the classified manager 
or solicitor who is interested in de 
veloping his business.” 

S. N. P. A. BULLETIN 
(Southern Newspaper Publishers 
Association) 

“The explanations and suggestions for 
developing Classified Advertising would 
be hard to improve upon. This book 
should be in the possession of every 
newspaper interested in Want Ad pro 

duction.” 

L. J. BOUGHNER, Mer. Classified Adv. 
CHICAGO DAILY NEWS, and Pres. 
Association of Newspaper Clas. Adv. 

MErs, 

“On the whole, ‘A Want Ad Campaign 
for 1922’ gives salesman many ex 
cellent ideas.” 


L. B. PALMER, Mer. A. N. P. A. 
“I did not know that classified cam 
paigning was handled in so logical 2 
manner. You are to be congratulated 
upon the excellence of your work.” 


T. B. GOODWIN, Publisher 

Atlanta Georgian and American 
“I am prepared to assert deliberately 
that it surpasses anything I have pre- 
viously seen on the subject. Certainly 
any newspaper can use it quite advan- 
tageously.” 

1. D. P. A. BULLETIN 
(Inland Daily Press Association) 
“An original and forceful treatise ou 
classified advertising production dur- 


ing an unusual period. Should be in 
all Want Ad Departments.” 


MORE TESTIMONIALS ON FILE 


THIS BOOK NOW ON SALE 
AT $25 THE COPY 


If your paper secures but one 


new development plan, this cost 


will have been warranted many times over. 


Make order and check to 


H. I. PARISH 


Manager Classified Advertising 


Che Birmingham News 


Tne Soutn’s Greatest Newspaper 


BIRMINGHAM, 


ALABAMA 
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G ALL THE NEWS 
WITHIN THE LAW 


(Continued from Page 11) 








yould be in effect a vicious restraint on 
’ > 5 

wor freedom of speech and of the press. 

it is manifest that if a governmental 
wody can sue for immense sums of money 
cause of alleged libels against it, it is 
in effect jn a position to suppress publica- 
a e,2 ¢ . ~T) 

ons which criticise it. Judge Fisher 
id, however, that a governmental body 
aq restrain only three sorts of publica- 
fons which affect the public—namely, 
asphemy, immorality and sedition, and 
camot, under guise of a civil suit, re- 
¢rain criticism of it, even though defam- 
atory. 

It is a matter of regret that the entire 
ginion of Judge Fisher cannot be here 
et forth. It was fully printed at the 
time. We shall, however, quote a few 
excerpts from it. 

“It would, therefore, seem that this case, care 
fully analyzed and applied to the case at bar, is 
ather an authority for the proposition that the 
rant of citizens to freely comment upon public 
caters extends even to thcse enterprises which, 
tough undertaken by a municipality as a private 
fgnction, become nevertheless impressed with a 
sblic interest. The public interest follows not 
aly from the public use, but also from the 
rght to prevent waste, inefficiency and corrup- 
fon in connection with its management by pub- 
fe officials. As counsel for defendant so well 
segested, the wider the scope these semi-private 
1 quasi-public undertakings assume, the greater 
«omes the opportunity for waste, corruption, 
fvoritism and political manipulation, and, there- 
fore, the more reason for the widest latitude for 
pablic criticism and comment.” 


Editor 





“The press has become the eyes and ears of 
the world, and, to a great extent, its voice. It 
is the substance which puts humanity in contact 
with all its parts. It is the spokesman of the 
weak and the appeal of the suffering. It tears 
1s away from our selfishness and moves us to 
acts of kindness and charity. It is the advocate 
constantly pleading before the bar of pubiic 
opinion. It holds up for review the acts of our 
officials and of those men in high places who 
have it in their power to advance peace or en 
danger it. It is the force which mirrors public 
sentiment. Trade and commerce depend upcn 
it. Authors, artists, musicians, scholars and in 
ventors command a hearing through its columns 
In politics it is our universal forum. But for 
it, the acts of public benefactors would go un 
noticed, imposters would continue undismayed 
and public office would be the rich reward of 
the unscrupulcus demagogue. Knowledge of 
public matters would be hidden in the bosoms 
of those who make politics their personal busi 
ness for gain or glorification. While not al 
ways unselfish, yet in every national crisis we 
find it constant and loyal, rendering service of 
inestimable value.” 

“None of the ahove considerations are involved 
when the action is by the municipality. While 
good reason exists for denying a publisher the 
right to print that which he cannot prove against 
in individual, and recklessly to pry into his 
personal affairs, defaming his character and 
reputation, simply because of his public position, 
no reason exists for restraining the publication 
against a municivality or other governmental 
agency, of such facts; which, as Judge Taft puts 
it, is well that the public shculd know, even if it 
lies hidden from judicial investigation. There are 
other differences to be found between an action 
by a municipality and an action by an official 
whose personal character and integrity is at 
tacked. In the one, the prosecution is at the 
public expense, in the other, at the personal 
expense of the plaintiff. Aside from the costs 
involved, there 1s much which would cause an 
individual to forebear action. The honest cffi- 
cial seldom fears criticism. He ancwers argu- 
ment by argument, and only, in extreme cases, 
resorts to law. The dishonest official is often 
restrained by the fear of laying his character 
open to a searching judicial inquiry; but if he 
can hide his own infirmities by labeling his 
acticn in the name of a municipality, the num- 
ber of suits would be governed only by political 
expediency.” 
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The Reflex of Church 
Advertising 


Every constructive church adver- 
tisement your paper prints builds a 
better town—which means bigger 


Few other sorts of advertising 
copy you carry have this beneficent 
community effect 
by William T. Ellis, appearing in 


PUBLISHER, were read by every 


town, 
town be that much better? 


used by 


the space they occupy and cash in 
on the good they do the whole town. 


Examine the Montreal Star, Min- 


Journal to see how these ads tone 
up a Saturday issue. 
Exclusive rights in each town. 


pieces, if less than 
20,000 circulation. 


SEND FOR THE ADS TODAY 


Issued by the Church Advertising Department of the A. A. C. W. and 
made available through the cooperation of the Presbyterian Department 
of Publicity, and the Editor & Publisher. 


paper. 


. Suppose the ad 
of EDITOR & 


wouldn’t the 


ten similar ads— 
nearly two 
the country. Sell 


al or Providence 


series for larger 
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New Jersey 
Seventh in Volume of Federal 


Income Tax Paid 


The importance of New Jersey as a potential 
market for the sale of advertised products is shown 
by the latest available government figures which 

rank New Jersey 


Tenth in Population 


and 
Seventh in Volume of Income 
Tax Paid, while the City of 


Newark 


ranks Tenth among the cities 
of the United States as a 


Postal Savings Depository. 


ework Evening News 


published during 1921, as it has for many years past, 

a greater volume of paid advertising than any daily 

newspaper in New York City, exclusive of Sunday 

editions. The Newark Evening News does not 
publish Sundays. 


Agate Lines 
NEWARK EVENING NEWS... 15,958,303 
Tea SON RUD fo chbciccicc cue kes 13,161,937 
New York Evening Journal 10,885,820 
SOREN I ic. < Sang cc's cme s ea 9,206,002 
New York Evening World 8,927,348 
New York Evening Sun ......... 8,200,724 
New York Morning World ...... 7,944,290 
TRG Wee Ge i icswks devices 7,220,590 
Lo eC | ee 7,063,680 
New York Evening Telegram .... 6,648,488 
INOW WOU MN. 5c ko ncencacacen 6,263,922 
New TOR. Pree ces XS 6,059,157 
New York Evening Post ........ 5,574,897 
Brooklyn Standard-Union ........ 5,265,064 
New York American ............ 4,130,794 
New York Commercial ..++ 3,003,364 
DE A, Sdn Sins cicdancan 2,778,112 


The Newark Evening News ranked fourth among 
the newspapers of the country in volume of paid 
advertising published during the year 1921 in week- 
day editions. 


- 
tal } 
Newark Evening News. 
Home Office, 215-217 Market Street 
Newark, New Jersey 
EUGENE W. FARRELL, Business and Advertising Manager 


O'MARA & ORMSBEE, INC., General Advertising Representatives 
320 Fifth Ave. 1308 Peoples Gass Bldg 1007 Monadnock Bidg 
New York City Chicago, Il. | San Francisco, Cal. 
FRANK C. TAYLOR, New York Representative 
320 Fifth Avenue, New York City 


Guaranteed Average Net Daily 


Circulation for the Year 1921 
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‘Weekly Industrial 
or Business Review Pages 


as conducted by John B. Gallagher Company, are 

giving satisfaction in widely separated parts of the 
country. When you make an agreement with us 
\ to put on a page of this kind for your newspaper, 
you can rest assured your experience will be just 
as satisfactory. 
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RADIO EXPERTS’ RULES 
COMPLETED 


Allotting Wave Lengths for Wireless 
Phone — Newspapers’ Interest 
Grows Daily—To Broadcast 
Farm Prices from 


for 









Chicago 
The report of the Radio Conference 
which began its sessions Feb. 26 were 


expected hourly as Epitor & PUBLISHER 
went to press, according to officials in 
Washington. Wave lengths will be ap- 
portioned according to their purposes. 

The uses of the radiophone for scatter- 
ing abroad information are developing 
daily. The Chicago Board of Trade 
began March 6 to broadcast prices on 
agricultural products. By this means 
the farmers within a 500-mile radius may 
obtain the current prices on their crops 
within thirty minutes. 

The Philadelphia Public Ledger co- 
operated with the American Telephone 
and Telegraph Company in giving the 
members of the Philadelphia Forum a 
demonstration of the work of the wire- 
less telephone. At a test in the Academy 
of Music the whole house was filled with 
the exception of the top gallery. ° After 
an introductory lecture by Gen. John J. 
Carty, vice-president of the telephone 
company, John J. Spurgeon, editor-in- 
chief of the Public Ledger, sitting in his 
office, read the audience news dispatches 
from Washington, Chicago, Tokio, Lon- 
don, and Guatemala, which were clearly 


heard. Later, the assemblage heard a 
twelve-year-old girl, Miss Betty Bates, 
daughter of Harry Bates, San Fran- 
cisco representative of the telephone 


company, play a violin solo, Schumann’s 
Traumerei, at her home on the Pacific 
coast. The music came clearly through 
the ether waves. Some conversation be- 
tween ships at sea and the Deal Beach 
(N. J.) broadcasting station of the tele- 
phone company were also picked up. 

The New York Globe has commenced 
syndicating its radio articles. This paper 
has a Saturday radio magazine. 

Talking between land and sea by radio- 
phone is progressing so rapidly that new 
things are being done in this manner 
every day. On March 6 Captain William 
Rind of the steamship America, 360 miles 
at sea, talked with H. B. Thayer, presi- 
dent of the American Telephone & Tele- 
graph Company, at his home in New 
Canaan, Conn. Later the same day Karl 
A. Bickel, vice-president of the United 
Press, called the America by radiophone 
and from his office in New York assigned 
Martin Petry of the U. P. staff to inter- 
view A. H. Skelton of the New Zealand 
parliament on the Japanese situation. 
The America was then 20 miles off Sandy 
Hook, When she docked late Monday 
night the interview was written and ready 
to send over the U. P. wires. 

The second Radio Show was held in 
New York this week and the annual con- 
vention of second district of National 
Amateur Wireless Association was also 
in session. According to J. Andrew 
White, president of this association, there 
are more than two and a half million 
men, women and children in the United 
States who are actively interested daily 
in radiophone and wireless telegraphy. 
They are using about a half million ama- 
teur sending and receiving sets. At this 
convention of the non-professional radio 
enthusiasts last year there were but 600 
delegates and this year over 1,500. Last 
year the show drew an average daily at- 
tendance of about 6,000 people and this 
week hundreds had to be turned away 
from the Hotel Pennsylvania, where the 
show is being held. 

The Logansport (Ind.) Pharos-Tribune 
is installing a radio station and will 
shortly be broadcasting market reports 


and late news in conjunction with a local 
department store. 

The experiences of & WOMAN reporter 
related by Miss Gertrude Gordon, fe, 
ture writer for the Pittsburgh Pr 
were recently sent out from the Westiny 
house station at Pittsburgh. 

The Rochester (N. Y.) Times-Unigg 
has established a station licensed by i 
Department of \ 
weather forecasts, market 
speeches and entertainment numb, 
are being sent out. The paper js aly 
conducting a radio column. ; 

The bureau of research and inform. 
tion of the National Retail Dry Goo, 
Association foresees great possibilities jg 
dry goods and department stores in smal 
and large cities through the evolution ¢ 
the wireless telephone, not only throug, 
the apparatus to amateurs, a. 
ready over a half million in number, by 
also as a means of direct communicatig 
with store customers. Leading stores, i 
New York and elsewhere, are now jp 
stalling receiving stations. 
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ASK RECEIVER FOR OKLA. LEADR 





Miners Union Officials Say Paper Hy 
Attacked Them 

Appointment of a receiver for the Oke 
homa Leader Publishing Company, py 
lishers of the Oklahoma Leader, an after. 
noon newspaper of Oklahoma City, Oki, 
is asked in a petition filed in the Unite 
States District Court for the Westen 
District of Oklahoma at Oklahoma Cit 
by officials of District 21, United Mine 
Workers of America, and members ¢ 
district executive board. The petition 


alleges that the Oklahoma Leader ha 
“wrongfully and unlawfully _ publishe 


articles from day to day supporting th 
action of Alexander Howat and his fo 
lowers in the Kansas miners’ controversy 
and attacking various component parts 
of the United Mine Workers of Amer 
ica.” The petition names as defendants 
Alexander Howat, deposed president of 
the Kansas miners, and Victor Berget 
Milwaukee, Wis., directors of the Leader 
Publishing Company, and John Hagk 
secretary. 


JUBILEE IN SOUTH BEND 





Tribune’s 100-Page-Edition Celebrates 
Birth of City and Paper 


(By Telegraph to Epitor & Pustisuea) Year F 

’ ex” 5 

SoutH Benn, Ind., Mar. 9—The Baus” 
South Bend Tribune today celebrated 


its golden jubilee by issuing an historical 
edition of 100 pages covering the prog- 
ress of South Bend since its founding a § . | 
1831, centering the text on the city & Bhpe | 





it was in 1872, the year of the Tribune’ mI 
birth. Less than a year ago the Tribum *" 
moved into its new plant. 

During its career of 50 years the 
Tribune has had only two editors, Al 
fred B. Miller, one of the founders, amd § 
F. A. Miller, his son, who is also vit hess. 
president of the Tribune Compa. A 
Elmer Crockett, the other founder, 8 rane 


president of the company and Charles B ff « 
Crockett, son of the latter, is secretary 
treasurer. 


Newspaper Club to Meet 

A meeting of the Newspaper Club wil 

be held in room 214 of the County Cout 

House this afternoon at 2:30 o'clock. The 

directors have passed on the constitute 

and by-laws of the organization, and # 
will be submitted for approval. 





MacLean Effects Merger 
The Farmers’ Magazine and Mat 
Lean’s Magazine, Toronto, have beé 
consolidated under the ownership of tht 
MacLean Publishing Company. 
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WHAT OUR READERS SAY 











“Newspaper Responsibility” 
STERLING, Ill., March 4, 1922. 
; PuBLisHER: I desire most sin- 
To ag oe you for your editorial in the 
eaty of Epitor & Pusiiswer under the 
as 8 “Newspaper Responsibility.” It is 
to the point and your protest should be 
nt careful consideration by the news- 
wool of the big cities. 
Pre wave of lawlessness 
cuntry is simply the reflex a 
cous ness the liquor traffic has enjoyed for 
os under the so-called license system. 
The traffic has been in rebellion against the 
vrernment for 30 years, it has made a busi- 


inflicting the 
action of the 


iy ing judges, prosecuting attorneys 
“ electing judges, [| ting ) ’ 
se mayors and law enforcing officials to 


the liquor business first and other 
afterwards when their protection did 
interfere with the protection of the liquor 
ee The continuation of this system will 
= down any government. Prohibition came 
a a protest to lawlessness than for any 
" n. : 
te readily see that many of the news- 
+ editors, saturated with the idea of liber- 
ity, thought the prohibition amendment was 
yoke, and so treated it without realizing the 
‘gm they were doing and the dangerous seeds 
4 marchy they were sowing. ‘Their sneers, 
however, have gone so tar t at your editorial 
‘« absolutely justified, and coming from such 
; gurce ought to make an effective appeal 
» ral newspaper men to Cease fighting the 
tates of booze outlawry and rebellion against 
eroment. ‘ : oe , 
Every newspaper editor with a vision six 
intes beyond his nose ought to realize that 
# the liquor traffic can break down the last 
srt to regulate it—all others having failed 
—ie way will be made open for the anarchists 
wi bolshevists to get what they want—which 
is the property of those who have by energy 
aad ciency accumulated for a rainy day. 
Tr editorial nonsense that the rich are able to 
uve their booze while prohibition deprives the 
por of their beer, will be followed later by the 
mad of the poor man for editors good 
dethes, automobiles and fine homes. The rich 
mn gets his booze because he is a law vio- 
itor himself, why should he expect protection 
is bis law violations and then demand protec- 
tim from the anarchists and soviets who are 
wpanizing to unlawfully drive him from his 
own home, kick him out of his own business 
dhe, and take over and operate his own plant? 
When that time comes—and booze lawless- 
ns upheld by big city newspapers is breeding 
jst such a black future—these same editors 
vho are now making “heros’’ of booze runners 
wi crooks, as you so truly state, will be calling 
for help. But who will respond if the news- 
jyers continue to help elevate lawbreakers 
ind crooks into seats of power? 
4s a business proposition prohibition has 
tmed billions formerly spent for booze into 
te purchase of useful household articles 
gared from newspaper advertisers and has 
patly added to their prosperity. This may 
apply to big cities, but it applies to the 
try at large. Why should any newspaper 
r with a business vision a yard long fight 
battles of lawless booze—which never ad- 
sed—against the interests of the big 
partment stores and other lines of business 
furnish the advertising on which the 


peare eve! D. W. GRANDON, 
Editor Sterling Daily Gazette. 


petect 














Superfluous 
E.ctenvitte, N. Y., March 4, 1922. 


Evitor & PuBLISHER:—Praise of your 
Yar Book is superfluous. Your “Money Mak- 
ts page is another exclusive piece of great 





E. C. HOCMER, JR., 
The Ellenville Press. 


The Inland Report Did It 
Monmouth, IIl., March 3, 1922. 
To Evtrror & PusiisHer:—Please put me on 





le city a 
Tribune's 
e Tribune 


years the 
itors, Al- 
ders, and 
also vice 
Company. 
under, i 
*harles E. 
secretary 


et 

Club wil 
nty Court 
ock. The 


jer list to receive Epiror & PuBLisHeR for 
se year, with the International Year Book. 


Tee Inland Daily Press did it. 
oO. J. FORMAN, 
Blank Book Company. 


Why Be Selfish? 
Locansport, Ind., January 31, 1922. 


To Evirorm & PustisHer: As_ circulation 
Taager of the Logansport (Ind.) Pharos-Trib- 
bn secured at least six suggestions 


Monmouth 


m | have 
“tich T could use to great advantage since you 
Saned the “Dollar Puller” department. Why 
* selfish, let us all pass on our ideas to the 


er fellow, 
LEWIS HYMAN, 
Circulation Manager, 
Logansport (Ind.) Pharos-Tribune. 


The Christian Science View 
New York. 
& Pusrisner: Doubtless there 


lo Epitor 
vibe many of your readers who will re- 





nstitution 
mm, and tt 


er 

nd Mat 
ave beet 
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rd 2 
Rd as an anomaly the strictures which the 


dy , ~ er 

"ten of divinity pronounced upon Christian 
i : a ” 
ees in the articles “Let Optimism Rule 
nea 


Searing in Eptror & PustisHer of Decem- 
“i. He seems to have failed completely 
, mprehend that Christian Scientists have 
“; able to arrive at_ an understanding of 
, ats of being, of God and His universe, 


~, man, which enables them to see as 
7. _the material world, including mortal 
"0 with his human experiences of sin, sick- 
want 
the 


» Sorrow, 


ton that in 
*Ssquence 


earnest 


and 
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and 
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religionists is not, as he intimates, of the 
‘Sunny Jim” or “glad girl” type, but rather is 
founded upon demonstratable knowledge of 

as Principle and his perfect image, man. In 
other words, Christian Science goes to the 
bottom of Jesus’ teachings revealing the Prin- 
ciple and rule of His precepts and practices. 
Many will agree that this should be the occa 
sion for rejoicing among all who claim dis- 
cipleship with the Nazarene rather than an 
incentive for criticism. 

Moreover it may be said with deep assur- 
ance that knowledge of the present perfection 
of od’s universe upon which Christian 
Scientists base their optimism is something far 
more substantial than mere _ theory. It is 
proof through demonstration of the destruc 
tion of sickness and sin which constitutes a 
necessary part of the experience of every 
student of this religion. Of this Mrs. Eddy 
says in the Preface of her chief work, “Science 
and Health, with Key to the Scriptures,” p. viii, 
“The Question, What is Truth, is answered 
by demonstration,—by healing both disease and 
sin; and this demonstration shows that Chris- 
tian healing confers the most health and makes 
the best men.” 

Apparently this critic fails to understand 
what the Discoverer of Christian Science means 
by the word reality, and be it said, her use 
of this term differs in no particular from the 


definitions of the best lexicographers. Chris- 
tian Science teaches that the man whose 
creation is described in the first chapter of 


Genesis as the image and likeness of God 
therefore spiritual and perfect as God Himself 
—is the real man, that the dust man with all 
his round of sin, disease, sorrow, misery, 
described in the second chapter, is but the 
counterfeit of the real man, a false represen- 
tative to be expelled from consciousness through 
beholding the true man. 

Spiritual healing in Christian Science re- 
sults from exactly this process, that is to say, 
in seeing the perfect man in place of his 
material counterfeit. Mrs. Eddy has expressed 
this with great clarity on pages 476-477 of 
the Christian Science textbook, “Jesus beheld 
in Science the perfect man, who appeared to 
him where sinning mortal man appears to 
mortals. In this perfect man the Saviour 
saw God’s own likeness, and this correct view 
of man healed the sick.” A Christian Scientist 
accepts without reservation the teachings of 
Christ Jesus as to the need for seeking first 
the kingdom of God and that to those so seek- 
ing, all things shall be added; and _ these 
“added things’ they understand to comprise 
the infinite bounty which we are assured God 
has already provided for His children. How 
to come into possession of this bounty is the 


problem which Christian Science solves for 
its students and followers. Its beneficiaries 
rejoice day and night in the knowledge that 


God’s promises are kept, that He is a present 
help available to all who approach him with 
understanding in humility and obedience.—Sin- 
cerely yours, 

ALBERT F. 


Science Committee 


GILMORE, 


Christian on Publication. 





‘RD: 
“Right on the Job” 
Decatur, Ill., March 6, 1922 
To Epitor & PusiisHer: I was very much 
pleased with your report of the Inland Daily 
Press Association convention and believe you 
played up the most important factor of it. It 
1s always mighty pleasant to see the interest 
Editor and Publisher displays in our sessions 


—either Mr. Redmond or some other per 
sonal representative being right on the job to 
cover the proceedings. 
R. D. RAINEY, 
Ceneral Manager, Decatur Daily Review 


The Best Inland Report 

Curnxton, Ia., March 2, 

To Epitor & PvuBLisHeR:—Permit me to 

thank you for the splendid report of the annual 

meeting of the Inland Daily Press Association 
It was the best repert we have ever had. 


WIL V. TUFFORD, 


1922. 


Secretary-Treasurer, Inland Daily Press Assv- 
ciation 
Glad He Subscribed 
St. Paut, Feb. 11, 1922 
To Epitror & Pwusiisner: Enclosed find 
$4.00 to pay for 1922 subscription to the 


Epitor & PuBLIsHER. Glad subscribed. 
The Year Book alone is worth the subscription 


price and the paper is exactly what a news 
paperman needs. _ 
W. T. BELL, 
St. Paul Dispatch-Pioneer Press 
Bound for All-Year Use 
San Francisco, Feb. 14, 1922. 
To Epitor & Pvatisuer: You are to 


be congratulated on compling in such an ac- 
curate manner the interesting data contained 
in your INTERNATIONAL YEAR BOOK. 
We have sent this edition out to be bound as 
we expect to use it often. I know it is going 
to save us a lot of time in finding out just 
what we want to know about the newspaper 
world in general. 
Tl. A. CALLAHAN, Business Manager. 


San Francisco Examiner. 
A Dandy Edition 

Peoria, Ill, Feb. 11, 

To Epitok & Pvetisuer: I want te con- 

gratulate you on vour Year Book. It is a 

dandy edition—valuable to newspaper men and 


1922 


to advertising agents and advertisers. eur 

ferce certainly put much thovght inte this 

book. CLARENCE EYSTER, 
Circulation Manager. Peoria Star 
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Protect your plates 
and rollers by us- 


ing the only 


RIT-FRE 
EWS IN 


It’s made from Carbon 
Black manufactured 
by J. M. Huber by a 
process which pre- 
vents the possible 
formation of all grit. 





SN tluber 


‘Dry Colors Carbon Blacks Varnishes 
PRINTING INKS 


65 West Houston Street, New York 


Omaha St. Louis 
Philadelphia San Francisco 
Toronto, Canada 


Baltimore 


Boston 


Chicago 
Cincinnati 


London, England 


Factories: 


Brooklyn, N.Y. Bayonne, N.J. Dola,W.Va. Swartz, La. 


HUBER’S colors in use since 1780 


32 
MRS. WILLIAM C. STEIGERS DEAD 
Wife of St. Louis ‘Post-Dispatch Officer 


Succumbs to Heart Failure 
Mrs. Helen Martha Wadsworth 
wife of William C. Steigers, second 
vice-president of the Pulitzer Publishing 
Company, publishers of the St. Louis 
Post-Dispatch, died March 4. She was 
68 years old. Heart disease was the 
of her death. 

Mr. Steigers, who is 77 years old, had 
been at his desk in the Post-Dispatch of- 
fice and was at luncheon when word was 
sent that his wife was ill. Death 
curred before he reached his home 

Mrs. Steigers was a native of Canada, 
the daughter of Charles C. Wadsworth, 
who was a nephew of Gen. James Wads- 
worth, for whom Fort Wadsworth, 
N. Y., was named, and her mother was 
a direct descendant of Sir Robert Peel, 
once prime minister of England. Senator 
-James W. Wadsworth, of New York, is 


a cousin. 


=tei- 


rers 
gers, 


cause 


oc- 


Obituary 
Mrs. Frances DeveREAUX, a daughter 
of Edward B. Clark, Washington cor- 
respondent for the Chicag Evening 

Post, died suddenly in Omaha 
Cuares E. Locke, Jr., chief clerk in 
the office of the Mayor of Pittsburgh and 
a former newspaper man, died in Pitts- 
burgh March 6. He was born in 1876, 
a son of Charles E. Locke, a veteran 
newspaper man. His first newspaper 
work was in 1898, when he joined the 
staff of the Press. Later he was with 
the Chronicle-Telegraph ie entered the 

employment of the city in 1903. 
Wittt1AM ENsIGN PRINGLE, veteran 
newspaper man and showman, and city 
editor of the Danville (Ill.) Commercial- 
News during the greater period of the 
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world war, died in a hospital at Chicago 
March 6. 


Davip Wacker WapbbeLL, for forty 
years in the service of the Toronto Globe, 
latterly a's cashier, died on March 1. He 
retired from active newspaper work two 
years ago. 


CLARENCE C. and 


Advo- 


Dupt y, 63, editor 
of the American Poultry 
cate, died recently in Syracuse. 


founder 
James Henry OttLey, former presi- 
dent and owner of the McCall Company, 
publishers of McCall’s Magazine, died 
of heart disease March 3 at his residence, 
0 West Fifty-third street. New York. 
\LFRED WILDMAN, newspaper man and 
author of outdoor stories, died recently 
at Burlingame, Cal. Mr. Wildman was 
for twenty years the editor of the Cleve- 
land Herald, now the Cleveland Plain 
Dealer. After this for four years he 
edited the Cleveland Voice of the People. 
Mrs. Mary O’NeErv Spivey, 38 years 
old, wife of Allen T. Spivey, editor of 
the East St. Louis (Ill.) Journal, died 
m March 2, following a lingering illness. 
Henry A. Rowan, for many years su- 
perintendent of building and machinery of 
the Public Ledger plant, died in Phila- 
delphia, March 1. Mr. Rowan was 72 
years old and was connected with the 
Public Ledger from 1866 until 1902. 
Epcar Ceci. Dawson, a well-known 
figure in Western Canadian journalism, 
died at the sanitarium, Fort Qu’Appelle, 
Sask., on February 26, after an illness of 
more than a year, aged 39. He began 
his newspaper career on the Edmonton 
Bulletin and was at different times on the 
staffs of the Calgary Alberton, Brandon 
News, Regina Leader and Winnipeg 
Free Press. 
CHARLES Morrison, for years police 
reporter in San Francisco, is dead at the 
age of 69. For the past 10 years he has 
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Bureau of Canadian Infor- 
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been statistician of the State Board of 
Harbor Commissioners. One of his sons, 
Charles R. Morrison, is city editor of 
the Edmonton (Alberta) Journal. 

Georce SAwtTer, former publisher and 
at one time clerk of the House of Rep- 
resentatives at Washington, D. C., and 
while there acted as a correspondent of 
the Associated Press. He was later ap- 
pointed American consul in Germany, 
then transferred to Antiqua, B. W. L., 
and subsequently became consul-general 
at Guayquill, Ecuador, resigning this po- 
sition to become assistant appraiser of 
the port of New York. Of late years 
he devoted his time to his business in- 
terests. Ile was a member of the New 
York Press Club, the Larchmont Yacht 
Club and New York Motor Club. 

Aaron H. Crark, dean of Lawrence, 
Mass., newspapermen, and former corre- 
spondent for Boston and New York 
dailies, died recently at his home in 
Methuen after a long illness. 

Witt N. Hupisure died March 8 in 
Chattanooga, Tenn. He was at one time 
advertising manager of the Philadelphia 
Public Ledger and later was on the staff 
of Town Topics. 

WILLIAM WaAtLLAce BarkKSDALE, for 
thirty-five years owner and editor of the 
Daily Leaf Chronicle, died in Clarks- 
dale, Tenn., March 8. 

Joun H. McPuerson, a clerk in the 
composing room of the New York Times, 
died March 8 at Valhalla, N. Y. 


EpcAk H. CortTReELt, Printing 
manufacturer, died March 7 jn Wess 
R. I. Mr. Cottrell’s father, Catyey 
Cottrell, before his death in 1893, 
it mechanically, possible to print 
zines on a rotary press. The sop 
oped and perfected his father’s dis, 
Later he developed the press and mai 
possible to produce cover and igs 
magazines in two colors. 

FRANK NeEwTON, for thirty yen 
the news staff of the Brooklyn 7 
Eagle, died March 8, of angina pect 

Cuartes C. BoLann, 69, a forme 
sociate of Bret Harte and Joaquin My 
recently committed suicide in Los 
geles. He was a former editor of 
Deseret News of Salt Lake City. 


Mrs. Paul Dana’s Will Filed 
The will of Mrs. Paul Dana, wix 
the former editor of the New Yorks 
has been filed for probate. It give 
family residence, 1 Fifth avenue, t) 
husband, Paul Dana, who is also » 
the executor of the estate. The rg 
is divided equally among their chil 
They are, Mrs. Warfield T. Long 
Anderson Dana, and William B, D. 
The estate is in excess of $10,000» 
and personal property. 
Marion Observer Doubles Capitj 
The (Ind.) Observer § 
has increased its capital stock § 


$10,000 to $20,000. 


Marion 





complete this job. 


matrices than can 


electrotypes. 





Cast big imprints— 
on Ludlow slugs 


Byte at one of your made-up forms of 
bright, new metal. 

with black, used logotypes, trade-mark electros 
and signature cuts! They will not print sharply. 


See how it is spotted 


New ones are always needed—in a hurry. A 
new supply of any particular one will take 
time, cost money, and might have to be made 
from a worn out pattern. So you use old ones. 
Possibly you have picked standing forms to 


There is a better way—the Ludlow way of 
casting new ones as needed. Your compositor 
(when he gets a Ludlow) can supply his own 
needs—in any quantity, all from a bright new 
pattern—dquicker than he could pick old ones 
from standing forms. 


And every one is on a metal slug—and he 
needn’t bother about saving them, because 
there are plenty more where they came from. 
And your customer is delighted with the 
bright, clean presswork. 


The Ludlow will cast larger sizes of imprint 


be used with any other 


system — quicker, cheaper and better than 


Ludlow Typograph Company 
2032 Clybourn Avenue, Chicago, Illinois 


Eastern Office: World Building, New York City 





LUDLOW QUALITY SLUG COMPOSITION ABOVE 10 PT. 














ting», 
In Wess 
Calvert 
1893, ny 
print mm 
© SON dey 
'S disco 
and Tate 
and ing 


ty years 
oklyn | 
ina pect 
L former 
iquin Mj 
in Los | 
ditor of 
City. 


1 Filed 

ana, wile 
y York § 
It gives 
enue, ty 
S also m 


ns of 
otted 
-ctros 
arply. 


y. A 
take 
made 
ones. 
ns to 


ay of 
ositor 
; own 
t new 
| ones 


nd he 
cause 
from. 
h the 


yprint 
other 
than 





Editor & Publisher for March 11, 1922 





NEW ENGLAND 








MASSACHUSETTS—Population, 3,852,356 











MAINE—Population, 768,014 


Bangor Daily Commercial...(E) 
tPortland Press Herald. .(M&S) 
‘Portland Express .......... (E) 
Portland Telegram — 


NEW HAMPSHIRE—Population, 


Keene Sentinel .............. (E) 
“Manchester Union-Leader 
(M&E) 


Newport Daily News....... (E) 
*Pawtucket Times ......... (E) 
Pawtuxet Valley Daily Times 
NEE acenicdincaacdsasdes (E) 
*Providence Bulletin ........ (E) 
“Providence Journal ........ (M) 
*Providence Journal ......... (S) 
“Providence Tribune ......... (E) 
“Woonsocket Call ............ (E) 


RHODE ISLAND—Population 


Circu- 
lation 
"ER. SE, cassccevncses (E) 4,955 
‘Boston Sunday Advertiser (S) 393,704 
| Boston Globe ............(M&E) 282,549 
NN GD occ i dccdeccccedalee 309,496 
Boston Post .. ‘ ..»-(M) 400,009 
Bette PURE cscccceces ...(S) 408,945 
Boston Transcript .........(E) 35,743 
Fall River Herald............ (E) 11,665 
*Fitchburg Sentinel .........(E) 10,067 
*Haverhill Gazette .........(E) 15,010 
y . 2. eer pees ee 16,071 
"Lynn Telegram News...(E&S) 16,134 
Lowell Courier-Citizen 
and Evening Leader.(M&E) 19,889 
New Bedford Standard-Mercury 
(M&E) 28,569 
New Bedford Sunday Standard 
(S) 23,948 
| Pittsfield Eagle .............(E) 15,432 
| ee errr rerres 19,359 
| “Worcester Telegram-Gazette 
(M&E) 73,957 
Worcester Sunday Telegram(S) 42,676 


14,535 
22,000 
25,213 
25,076 


3.267 


27,150 


6,315 
23,292 


2,475 
58,154 
32,370 
52,651 
23,206 
12,929 


2,500 
lines 
025 
55 
AS 
55 


55 


04757 
04 
10 
-10 


443,683 


VERMONT—Population, 352,428 


“eee. TOD. a cicocscsevaness (E) 

Brattleboro Daily Reformer.(E) 

Burlington Dail News...... (E) 

“Burlington Free Press....(M) 
Tah L y Cc led, rf 


Record .. evauasdeat cue 





CONNECTICUT—Population, 1,386, 


"Bridgeport Post-Telegram 


(E&M) 
“Bridgeport Post ............ (S) 
“Hartford Courant ........ (D) 
“Hartford Courant .......... (S) 
Hlastierd TRGB 20cccccscccsce (E) 
New Haven Register ....(E&S) 
‘New London Day...........- (E) 
Norwich Bulletin ........... (M) 
ttNorwalk Hour ........... (E) 
‘Stamford Advocate ......... (E) 


Government Statement, October 1, 1921. 


6,877 
2,885 
7,082 

10,518 


3,010 


45,045 
20,052 
29,709 
41,571 
42,772 
31,681 
10,484 
11,199 

4,466 

7,983 


*A. B. C. Statement, October 1, 1921. 


tPublishers’ Statement. 


*Rate on 3,000 lines. 


ttA. B. C. Auditors Report Dec. 31, 1921. 


R REBR 


B 
3 


BRgSRBESR BE 


“ 


ees 
~~ 
ahs 


s Reeeebhenan! 


07 


07 


07 


21 
AS 





021429 



































THE WORK SHOP OF 
THE COUNTRY 


New England’s industrial supremacy 
is shown by late census figures. The 
increase in value of products of the 
country as a whole is 158 per cent 
over 1914, while New England's in- 
crease was 145 per cent over 1914, 
a very creditable showing. 


The value of New England's prod- 
ucts as compared with those of the 
United States— 


United States . $62,588,905,000 
New England . 7,188,636,000 





New England's share is 11.5 per cent 
of the total for the United States. 


In New England there is an average 
of one automobile to every fifteen 
persons. 


This territory demands an enormous 
volume of merchandise for the con- 
sumer. It is mostly city trade and 
you can sell to them through the 
daily New England Newspapers 
listed herewith: 
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ARE STANDARD PRICES LEGAL? 


HAT are the limits of a trade association’s 
W activities? Evidently Uncle Sam is bent on 

finding out, through one or other of the 
myriad agencies for investigation that have grown up 
in Washington. Citation by the Federal Trade Com- 
mission of the United Typothete of America. Inc., 
on the ground that this association’s compilation of 
prices for printing and activities incidental thereto 
have as their end the tixing of prices throughout the 
industry, is another step in the march of events that 
threaten the existence of these groups of manufac- 
turers and merchants. 

Uncertainty that was raised by the Hardwood As- 
sociation decision were diminished, but not dissipated, 
by the recent correspondence between Secretary 
Hoover and Attorney General Daugherty. While the 

’ Attorney General's answers to the Secretary of Com- 
merce touch only on general points and have no legal 
force, they were accepted generally by trade associa- 
ticn members and officers as indicating lines which 
could be followed without transgressing public inter- 
est. Several associations which were on the point of 
disbanding, it is said, were influenced by the inter- 
change of letters to remain in the field. 

It was also the general feeling, however, reflected 
at the recent conference of business paper editors in 
Washington, that the correspondence left unsaid many 
things which needed clarification. Among these un- 
certainties is the Federal attitude toward work of 
the kind undertaken by the Typothete for the educa- 
tion of printers from cut-throat competitive 
methods and the establishment of standard cost 
data. 

There is no doubt that printers have benefited by 
the Typothete’s efforts, but their effect upon the pub- 
lic cannot be so easily determined. In the interest not 
only of the printing craft. but of all other industries, 
it is to be hoped that the Trade Commission will 
press the case and establish a working rule on a phase 
of trade associat! erk that is fundamental to all 
business. 


away 


PRESIDENT HARDING’S WARNING 


RESIDENT HARDING rightly -reminded the 
P newspaper men of Washington gathered at 
the National Press Club to celebrate the first 
birthday anniversary of his administration that he 
paid them no empty compliment when he told them 
they represented “a power above the law—namely, 
public opinion.” 5 
There has been no time in history when men and 
women of the newspaper profession needed to give 
serious thought to the responsibility that is theirs in 
the affairs of men and nations as today their respon- 
sibilities extend beyond “making editions” and service 
to the individual and reaches to the depths of a 
civilization in upheaval 
It is to be hoped that the President's warning 
couched in terms of a compliment will be heeded and 
that the men and women everywhere who have public 
opinion in their keeping will turn it into channels of 


law. order, patriotism and sanctity of justice. 
SOUTHWESTERN city 
$46,000 this year for 

winter El 


j spend 
“advertising” to attract 
tourists Electric signs at Northern rail- 
way stations and in nationally circulated 
magazines and newspapers are said to constitute the 
program, which is sponsored by the Advertising Club 
and the Chamber of Commerce. Maybe this city will 
get her tourists. but it is more likely that all the 
$40,000 will buy is a lesson in advertising. Of 
course, it might also be used to purchase 1,000 lines 
in every Northern daily paper, or larger space in a 
carefully selected list, but beginners in advertising 
don't usually work that way. 


proposes to 


“stories” 


HEY have some very queer ways of doing 
things out west The latest comes from Eu- 
gene, Ore., where the merchants have entered into 


an agreement the District Attorney to abol- 
ish all forms false advertising. 
The signers are all said to be members of the Lane 
County Credit Association and their action followed 
a frank and thorough discussion of the subject of 
advertising. 





mislead:ng and 
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AN AMERICAN’S CREED 


Compiled by CHartEs W. MILLER 
Vicksburg (Miss.) Herald 

E that walketh righteously, and speaketh 

uprightly; he that despiseth the gain of 
oppressions, that shaketh his hands from hold- 
ing of bribes, that stoppeth his ears from hear- 
ing of blood, and shutteth his eyes from seeing 
ev; He shail dwell on high; his place of de- 
fense shall be the munitions of rocks; bread 
shall be given him; his waters shall be sure — 
(sa. xxxiit; 15,16). And who is he that will 
harm you, if ye be followers of that which is 
good’ (1, Peter iti; 13). Blessed are they which 
do hunger and thirst after righteousness; for 
they shall be filied. Blessed are the merciful; 
for they shall obtain mercy. Blessed are the 
pure in heart; for they shall see God. Blessed 
are the peacemakers; for they shall be called 
the children of God—(Mat. v; 6-9). Keep 
yourselves in the love of God, looking for the 
mercy of our Lord Jesus Christ unto eternal 
life.-—(Jude Zn). Here is the patience of the 
sats; here are they that keep the command- 
ments of God, and the faith of Jesus. And I 
heard a voice from heaven saying unto me, 
Write, Blessed are the dead which die in the 
Lord from henceforth; Yea, saith the Spirii, 
that they may rest from their labours; and their 
works do follow them.—(Rev. xiv; 12, 13). 














MAD-RUSH CIRCULATION 


R. WILL OWEN JONES, writing intimately 

M in a recent issue of the Sunday New York 

Times, contrasts the newspapers of thirty 

years ago, when he assumed the managing editor- 

ship of the Nebraska State Journal, with the news 

papers of today. He finds the American public 
amusement mad. 

He refers to Chester Lord’s description of the 
care that was taken forty years ago in putting 
the New York Sun to bed at about four o’clock 
in the morning, and deliciously stresses present 
day drive to catch the early mail trains, rural free 
delivery routes, necessitating the writer of Sunday 
editorials on Fridays and other editorials when 
shaving in the morning. 

Hours of business and labor have been short- 
ened, says Mr. Jones. Thirty years ago the First 
National Bank opened at nine and closed at six. 
Now banks close at three and office men brag 
about the amount of work they can do in a briet 
day. slam their desks in the middle of the after 
noon and go off to play golf. Nobody with a 
union card does a tap after five. Rotary, Kiwanis, 
Lions and Path Finders foregather for luncheon. 
The market reports are out of the way by three 
o'clock and the ambition of the up-to-date editor 
and publisher, Mr. Jones thinks, is to have boys 
on the street at all hours, day and night, scream- 
ing about news, often mythical, in extras. 

The old-fashioned reporter, experienced, con 
scientious, ambitious to get all the facts and write 
informing stories, has little place in this present 
rushing life, Mr. Jones finds. 


«ptt Up or Shut Up” might be a good title .for 

the bill recently introduced in the Massachusetts 
legislature with the object of making newspapers be- 
have. If the editor who is sued for libel doesn’t file 
a bond to cover the plaintiff's damage claim within 
three days, the latter gets a lien on the newspaper's 
property. If he wins and can’t collect, the sheriff 
locks the printshop door and the paper is seen no 
more. That would be Paradise for the sensitive folk, 
known to every publisher, whose favorite diversion is 
a libel suit against a prosperous newspaper. 
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TRUE NAMES IN ADVERTISING 












































































































































































































ECEPTIVE names have played a Promiy Post, ’ 
part in weakening the pulling power of ,, -_ 
advertising. This means of cheating the ville = 

chaser has grown by leaps and bounds in the last - ite 
years, but it is only recently that the buying . Sevent! 
has realized that many of the names used are pe Herald 
with the sole intention of cheating and deceiving me 
der the guise of bargains. had he 
Unfair advertising, unfair from the standpoiy sented 
the purchaser, has been general, especially in fy Don 
furniture lines. EE New 3 
It certainly took a wild imagination and an tang Evenin 
desire for unfair advantage of the prospective when h 
tomer to label American opossum, Russian moje Pttes 
and black-dyed hare, Russian lynx; or rat, Sy tom 
American beaver. Better still, just common ¢ Hore 
Chinese wolf. The list of high-sounding, coinei Ha ma 
trade names is a long one and is one which @@ Enterp 
newspapers should demand an immediate and kgm present 
reform. before 
Some of the furniture advertising is not much to pub! 
ter, when we come to realize that mahogany § Roy 
merely means a coat of paint. of the 
No better service could be rendered to local a prises, 
tisers of America, who are now complaining gm gnfer 
the ineffectiveness of their copy, than for the x lami 
papers of the nation to wage a true name cam of the 
for the aid of reader and buyer to judge adver dresse 
articles on merit, instead of high-sounding name der of 
first purpcse of which is usually to hide some results 
that the manufacturer or the advertiser does noty : 
kcown. Clay 
Pete tor of 
ap the fa 
THE JOURNALIST’S STATUS ton, J 

EWS despatches from Boston inform us Fra 

the United States Government has ruled: daysb 
ee the newspaper worker is a member ¢ nated 
“learned profession.” It is stated that the deigm ™t€ 
was rendered by the United States immigration A H 
cials in the case of a native of England and resi Stand 
of Canada, who was halted at the border unde @ 
contract labor clause of our laws when he attemagy PY" 
























































to enter this country as the employe of a New? He 
land newspaper. editor 
This has always been a very interesting topi dress 
discussion both in and outside the profession and Instit 
decision of the American immigration officials @ of h 
Montreal is certain to attract widespread journal “ub, 
attention. Wi 
There is no doubt that journalism, by its semi autho 
to mankind equal to that of any of the accepted 9 the F 
fessions, deserves the right of such classificatioall Bible 
but should it dare claim it so long as it tolerates #§ Episc 
porting that omits the names of all persons inv F 
in important news, as in this particular case? ager 
sna aaianacnemeaadi and 
on th 
RADICAL LABOR VIEWS his a 
HE NEW YORK WORLD 15 printing 3 Ja 
"Tl Sesitg feature extracts from editorials % Yor 
articles in organs of labor unions and of 4 befor 
socialist party, showing the trend of thought @ of J 
public topics among those bodies of citizens. & ing 
\ recent issue contained the following rep 1, 
—“The Conscription Bill,” from the New Si pay 
‘all; “Judicial Usurpation,” from Labor, orga yo” 
the Plum Plan League; “Capitalist Sabot og 
from the Miami Valley Socialist; “Profiteers 4 pay 
Unemployment.” from the International Mot i 
Journal; “Why a Bonvs,” from the Milwa (W: 
Leader; “Radicals Real end Other,” from the Dest 
Werker; “Company Unions,” from the A. : 
News League; “Campaign of Coercion,” trom] ™ 
Oklahoma Leader; “Is this Sabotage?” from @j™ 
Seattle Union Record Labcr. - 
nave 
——__—_—————_ doar 
((AMP-FOLLOW ERS of labor's army who le@] F 
4 twit the American press on its unfair hat the 
of labor news will find precious little comfort 299% who 
New York newspapers’ treatment of their comtt® Da 
with the pressmen. There has been no editorial « leary 
mest and the news has been presented large! Ie 
formal statements by both parties. Whatevet “7M hy 
ment or explanation has accompanied the news "Hl Bry 
backward in its endeavor to state tre Uma "Th one 
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HARLES A. SEGNER, new man- 
psi editor of the Chicago Evening 
Post, was guest of honor at a farewell 
dinner given by the staff of the Louis- 
yille Herald, of which he had been 
managing editor for eight _ years. 
geventy-five of his political cronies and 
Herald staff colleagues attended. As a 
token of the high esteem in which they 
tad held Mr. Segner, “the boys” pre- 
sented him with a silver service. 














Don C. Seitz, business manager of the 
New York World, will give a “Piratical 
Evening” on March 30 at his home, 
when he will exhibit his books relating to 
pirates, of which he has a notable collec- 








Horace F. Wilder, who has resigned 
3 manager of the Marlboro (Mass.) 
Enterprise, was given a reception and 
presented a purse by Marlboro Grange 
tefore he left the city for Shelburn, Ind., 
to publish the Shelburn Enterprise. 














Roy Howard, chairman of the board 
of the Scripps-McRae newspaper enter- 
prises, is in Washington this week for a 
conference with Robert Scripps, 








lames P. Williams, managing editor 
of the Boston Transcript, recently ad- 
dressed the members of the Military Or- 
der of the World War of Boston on the 
results of the Washington conference. 











Clayton C. Codrington, managing edi- 
tor of the Deland (Fla.) Daily News, is 
the father of a son, Clayton C. Codring- 
ton, Jr., born Feb. 20. 

Frank J. Over, editor of the Holli- 
daysburg (Pa.) Register, has been nom- 
inated by President Harding as _post- 
mater at Hollidaysburg. He succeeds 
AH. Traugh, editor of the Democratic 
Standard, who has held the office eight 
years. Traugh succeeded Over, who 
previously held the office for 12 years. 
















Herbert Bayard Swope, executive 
editor of the New York World, ad- 
dressed the students of the Carnegie 





Institute of Technology and was a guest 
oi honor at a dinner at the Duquesne 
Cub, Pittsburgh, March &. 

William T. Ellis, correspondent and 
wthor, spoke on “St. Paul's Epistle to 
the Ephesians” at the Community Forum 
Bible Class of St. Phillip’s Protestant- 
Episcopal Church, Philadelphia. 

F. W. Bush, editor and general man- 
wer of the Athens (Ohio) Messenger 
ad Herald, is working his way North 
m the golf links from Miami, Fla. on 
his annual vacation. 













































Jason Rogers, publisher of the New 


York Globe, spoke Thursday evening 
tefore the class of the Medill School 
of Journalism. His theme was “Build- 
ng of Newspapers.” 

Laurence C. Hodgson, mayor of St. 
Paul Minn., under the name of “Larry 
Ho,” has begun a column of rhyme, 
timism, and philosophy in the St. 


Pau} Sunday News. 

Harry L. Bras, editor of the Centralia 
(Wash.) Chronicle, has been appointed 
Mstmaster of Centralia 

E. J. Lynett, publisher of the Scran- 
ton (Pa.) Times, and William Hughes, 
‘ator of the Scranton Sunday Dispatch, 
‘ave been chosen members of the new 
ward of recreation of Scranton. 

Franklin A. Merriam, publisher of 
the Mt. Vernon (N. Y.) Daily Argus, 
vho has been spending the winter at 
ytona, Fla., with his family, will 
lave for home tomorrow. 
John N. Harman. editor of the Brook- 
im Times and Park Commissioner of 
tooklyn, is convalescing following an 
‘ration on his gall bladder. 
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Fred W. Allsopp, business manager of 


the Litthke Roek (Ark.), Arkansas 
Gazette, has just completed the writ- 
ing of a book entitled “Little Adven- 
tures in Newspaperdom.” It is a 


revision of a former volume of his called 
“Twenty Years in a Newspaper Office.” 


IN THE EDITORIAL ROOMS 


ARLAN S. CUMMINGS. managing 

editor of the Lynn (Mass.) Daily 
[tem, has resigned and on March 6, 
was made postmaster of Lynn. He has 
been connected with the [tem for 27 
years. Harold D. Valpey, former city 
editor, is now managing editor. Harold 
F. Moulton is assistant managing edi- 
tor. Albert W. Pashby has been pro- 
moted from city’ hall reporter to city 


editor, and Horatio Murphy has been 
assigned to cover the city hall. Daniel 
Moriarty, formerly sporting editor of 


the old Lynn News, has become a mem- 
ber of the Item staff. 


Rev. Paul Harris Drake, formerly on 
the Boston American and Boston Trav- 
eler, who is now occupying the pulpit 
of the Universalist Church at Marl- 
boro, Mass., celebrated his 33rd_birth- 
day Feb. 22. In honor of the event 
he was presented with a birthday cake, 


on which there were 33 dollar bills. 
Horace Lee has left the Duluth 
(Minn.) Herald, and joined the St. 
Paul Pioneer Press. He is succeeded 


by Edward J. Shepard who has been on 
the advertising staff for several years. 


George L. Blake has been made news 
editor of the Duluth (Minn.) Herald 
and Albert F. Dod, former city editor 
of the Superior (Wis.) Telegram has 
succeeded him as telegraph editor. 


James Glass has joined the city staff 
of the Buffalo (N. Y.) Enquirer. 

William Bredeton has returned to the 
Buffalo (N. Y.) Enquirer as telegraph 


editor, and Frank Balch has been ap- 
pointed Western New York editor. 
Charles E. Leete has resigned from 


the Buffalo Enquirer staff to join an au- 
tomobile sales agency force 

Arthur S. Bigelow, formerly of the 
Buffalo (N. Y.) News staff, has gone to 
Pittsburgh. 

Merton M. Wilmer, 
writer of the Buffalo 
press, spoke before the 
of Niagara Falls on the 
conference. 


chief editorial 
iN. ae 
Niagara Club 
disarmament 


Harry L. Trietley, reporter of the 
Batavia (N. Y.) Daily News staff, will 
enter the school of journalism of Ohio 
State University next term. 


Albert F. Dod has joined the Duluth 
Herald as telegraph editor. He was 
formerly managing editor of the Su- 
perior (Wis.) Telegram. He succeeds 
George L. Blake, who has been pro- 
moted to news editor. 

Fred M. White, marine editor of 
the Portland Oregonian, has resigned 
and is now with the Portland Chamber 
of Commerce. 


Ralph E. Morrison, financial writer 
of the Portland Oregonian, has left the 
paper to enter the bond department of 


the Portland Railway, Light & Power 
company. He is succeeded by W. E. 
Mahoney who leaves the Oregon Journal 
to return to his former desk on the 
Oregonian. 

Kenneth Conn, formerly connected 
with the Port Huron Times-Herald, 


has joined the news staff of the Spring- 
field (Ohio) News. 

Jay R. Vessels, A. P. correspondent in 
Duluth, recently relieved J. H. Lienhard, 
the Fargo (N. D.) correspondent, when 
the latter was ill. 
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FOLKS WORTH KNOWING 








ARL G. DEZELL, for a number of 

years assistant general manager of 
the California Fruit Growers’ Exchange, 
was unanimously 
elected gen- 
eral manager of 
the exchange to 
succeed G. Har- 
old Powell, who 
died recently. Mr. 
Dezell, who is 
well known 
throughout the 
entire fruit in- 
dustry, has been 
connected with 
the exchange al- 
most since the 
date of its inception. He is experienced 
in co-operative marketing and advertis- 
ing and in the citrus industry. 

Starting with the exchange some 25 
years ago when it was known as the 
Southern California Fruit Exchange, 
Mr. Dezell came to work as an office 
boy. He has since worked up through 
practically every department of the ex- 
change to the executive department, 
where he was assistant to two general 
managers. He was at one time manager 
of the Fruit Growers’ Supply Company, 
and also handled the general Eastern 
office of the exchange at Chicago, includ- 
ing the advertising of the exchange, 
which was then supervised by that office. 














E. G. 


DezeLL 


George T. McConville, day relay ed- 
itor of the St. Paul A. P. bureau has 
returned to his desk after a month’s 
absence because of illness. 


Jesse Leason has resigned as assistant 
Sunday editor of the St. Paul (Minn.) 
Pioneer Press and has gone to Chicago. 
He is succeeded by Robert Dickson of 
Kansas City. 


Julian D. Sargent has returned to the 
city room of the St. Paul (Minn.) Dis- 
patch-Pioneer Press. Since 1912 he has 
been with the Chain Belt company in 
Milwaukee. 


Sam De Pass has returned from Texas 
to the St. Paul (Minn.) Dispatch-Pio- 
neer Press and will be on the night 
sports desk. 


M. J. McCrea, Pittston (Pa.) 


rep- 
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resentative of the Scranton Times, has 
been named a member of the city pension 


board in Pa. 

J. P. Pedigo, formerly of the staff of 
the Tampa (Fla.) Tribune and later on 
the copy desk of the New Orleans Item, 
now with the Philadelphia Public 
Ledger doing special copy work for the 
‘nancial page. 

Robert F. 
the 


Scranton, 


is 


Holbrook, night editor of 


Boston Advertiser, has become mid- 


western representative of the Boot & 
Shoe Recorder. 
Omer Langlois, for several years a 


member of the Parliamentary Press Gal- 
lery as correspondent of Le Soleil and 
other French dailies, has been appointed 
secretary to Hon. Ernest Lapointe, 
Minister of Marine and Fisheries. 

L. A. Nixon, is now on the editorial 
staff of the New York Hotel Record. 
He was formerly editor of the Whole- 
sale Grocery Review. 

Tom V. Nealon, who formerly worked 
on papers in Bridgeport (Conn.) is 
now en the staff of the Carbondale 
(Pa.) Leader. 

Arthur P. Glass, state news editor of 
the Tampa (Fla.) Times, has been 
spending some time at Miami, gather- 
ing data for a series of stories on tour- 
ists congregated there. 

Denmar Thompson, of the Washing- 
ton Post, Johnny Dugan and Ray Hel- 
gerson of the Washington Star are in 
Tampa, Fla., with the Washington Am- 
erican League baseball team. Louis 
Dougher will arrive later, for the Wash- 
ington Times. Meantime Gilbert Free- 
man, Tampa Tribune, is handling the 
baseball training for the Times. 

Ray Parmely, formerly sporting edi- 
tor of the Tampa (Fla.) Times, will 
shortly rejoin the Times staff. 

JR. Mickler, formerly with the 
Tampa (Fla.) Times, is now with the 
Tampa Tribune. 

William F. Searles, formerly of the 
Saiem (Mass.) Evening News and now 
Washington correspondent for several 
Essex County (Mass.) dailies, is at the 
head of the list for postmaster of Pea- 
body, Mass. 

Richard Spillane, editor of the Busi- 
ness News Section of the Public Ledger, 
is ill at his home in Philadelphia, 

Howard J. Cassidy, for several years 
on the editorial staff of the Pittsburgh 
Gazette-Times, was appointed assistant 
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following papers 
signed contracts for the Haskin 
Service for one year: 


The Los Angeles Times 

The Florida Metropolis 

The El Paso Herald 

The Arkansas Gazette 

The Green Bay Press-Gazette 
The Appleton Post-Gazette 
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corporation tax attorney by Auditor 


General Lewis of Pennsylvania. 

Tom J. Brislin has been named cor- 
respondent for the United Press Asso- 
ciation in Scranton, Pa. He is tele 
graph editor of the Scranton (Pa.) 
Times, 

Jay E. House, columnist of the Pub- 
lic Ledger and one-time Mayor of To- 
peka, Kan., spoke last Monday before 


the Republican Woman’s Club, Phila- 
de!phia, on “Women’s Possible Influ- 
ence in Politics.” 


L. O. Hale of the Macon News, has 
joined the editorial staff of the new 
Florida Post, Republican daily issued 
at Winter Park, and is in charge of the 
Post’s Orlando bureau. 


S. J. Duncan-Clark, former editorial 
writer for the Chicago Evening Post, 
will return to the staff of that news- 
paper about April 1. 

Herman G. Seeley of the Chicago 
Evening Post and Mrs. Seeley, have 


moved into a bungalow in Park Ridge, 


Il. 


Paul T. Gilbert, staff writer of the 
Chicago Evening Post, has a new book, 
“The Key to Culture” coming off the 
press It is, being published the 
Geological Publishing Company. 


by 


Florence Smith Vincent, editor of 
the woman’s page of the New York 
Evening Telegram, and author of “Pe- 
ter’s Adventures in Meadowland,” will 
speak every Wednesday night by radio 
from Station WJZ (Newark) on 
“Jungle Stories by Boys and Girls.” 

John D. MacFarlane. re cently of the 
Boston American editorial staff, is now 
assistant city editor of the Advertiser. 

Ralph R. Stratton, Cambridge ( Mass.) 
correspondent of the Boston Herald has 
announced his candidacy for a second 
term in the Massachusetts House of 
Representatives, 

Pierce E. Butler, a 
Chicago Evening Post 
prised this week to 
heen reinstated as a government em- 
ploye in good standing by Postmaster 
General Hays as the latter’s final offi- 
cial act. Butler was the leader of the 
Chicago postal clerks organization. Mr. 

3urleson dismissed him. Later Mr. 
Butler joined the staff of the Post after 
that newspaper had taken up the postal 
clerks’ fight. 

Warren W. Wheaton, for some years 
in charge of the I. N. S. Albany (N. 
Y.) bureau has been transferred to the 
Washington bureau. Raymond Brost, 
formerly of the Albany Argus succeeds 
him. 

R. H. Glenn, for the past three years 
manager of the Fort Pierce (Fla.) 
News-Tribune, has sold his stock in that 
publication and removed to San Diego. 
Mr. Glenn’s stock in the News-Tribune 
has been purchased by the other stock- 


member of the 
staff, was sur- 
learn that he had 


holders. L. P. Chapman, editor, will! 
assume the duties of business manager 
and C. S. Miley will be news editor. 


Robert J. Casey, rewrite man for the 
Chicago Daily News, originator of 
“Vestpocket Anthology,” and = Mrs. 
have gone abroad on a motor- 
cycle sidecar trip through Europe. Mr. 
Casey wrote a book on his army ex- 
perience in France, 

W. J. McVickar, formerly 
the Lincoln (Neb.) U. P. 
now with the Chicago U. 
He is succeeded at 
Hayes. 

James H. Burdette, 
Chicago Daily News’ 
ment, has opened the 
coming summer, 

Herbert Felkel, 


Casey 


of 
is 


head 
bureau, 
P. bureau. 
Lincoln by J. L 


of the 
depart- 
for the 


editor 
garden 
feature 


managing editor of 


Editor & Publisher 


the St. Augustine (Fla.) Record was 
a recent visitor in Miami, enroute home 
from Cuba, where he spent some time. 
Peter D. Vroom, special writer, has 
left Chicago Evening Post to be- 
come publicity manager for the Pull- 
man Company. He was presented with 
a silver-mounted whisk-broom from 
his fellow associates before he left. 
Luke Hunt of the Chicago Evening 
Post’s staff is the proud father of a 


the 


daughter. He and Mrs. Hunt have 
christened her “Harriett.” 
Miss Bernadine Ozwold of the Chi- 


Evening Post has resigned to take 
in New York City. 

Deirough, graduated from the 
Medil! School of Journalism, has joined 


cage 
up a residence 


Peggy 


the staff of the Chicago Evening Post 
where she will come face to face with 
her former teacher, Walter A. Wash- 
burne, the “city ed.” 

Frank J. Cipriani, formerly of the 
City News Bureau, is now on rewrite 
with the Chicago Evening Post. 

Frank E. Hagan, formerly connected 


with the Peoria newspapers, has pulled 
uy chair to the re-write desk of the 
Chicago Herald & Examiner 

C. P. Jadwin, formerly a reporter for 
the Chicago Evening American, has 
joined the sporting department staff of 
Herald & Examiner. 


\Valter Roderick of the Chicago Daily 


the 


Tribune, relieved E. O. Phillips, regu- 
jar political man at the constitutiogal 
convention sessions in Springfield, IIl., 
recently. 

Warren Phinney, special writer for 
the Chicago Daily News, is a candidate 
for state senator from the Sixteenth 
Senatorial district on the West Side 


ot Chicago 


red Eckhardt, staff photographer for 
the Chicago Daily News, suffered burns 
on his hands and face when he took a 
flashlight recently at the resignation of 
Former Federal Judge K. M. Landis. 
He was in a hospital for a time. 

Harry Reutlinger, who has been con- 
ducting the “Redheaded Girl Contest” 
for the Chicago Evening American, re- 
ports that he has been “deluged with 


replies from all the red-headed ladies 
in the land.” 
Charles B. Slattery has left the Chi- 


cago Herald & Examiner for the re- 
write desk at the Chicago Evening Jour- 
nal. 


E. G. Williams of the Chicago Jour- 
nai re-write desk is on a trip through 
the Seuth. 


J. R. Hayden of the Chicago Evening 


Journal staff has invested in Hickory 
Knoll land in Lombard, Ill., where he 
has his home. He plans to build 


homes there. 

George Deutschel of the City News 
Bureau must undergo an operation for 
mastoiditis next week. Mrs. Deutschel 
is ill with pneumonia, 

Richard Burritt, special staff cor- 
respondent for the Chicago Daily News, 
is in Los Angeles. 

E. D. Akers has joined the copy desk 
at the Chicago Daily News. 

H. H. Kurt has joined the staff of 
the Chicago Evening American. 

Bob Lee, city editor of the Chicago 
Daily Tribune, and Mrs, Lee, are on 
a vacation trip in the South. 


Albert Lingle of the Chicago Daily 
Tribune’s reportorial department, and 
Mrs. Lingle. have returned from. their 


honeymoon in Cuba 


T. C. O'Donnell, editor of “Wayside 
Tales,” formerly Cartoons Magazine, 
returned to his desk after an illness 


caused by influenza. 
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Patrick Gallagher, who has been in 

Peking for the Los Angeles Times and 
other American newspapers, is now on 
his way to the United States with the 
manuscript of a book on Chinese poli- 
tics. 
John Cowen has arrived at Tientsin 
and is now in active charge of the 
Nerth China Mail, an English-language 
daily after a visit in the United States 
while en route from his home in Eng- 
land to China. 


L. Lincoln Wirt, former European 
correspondent of the Boston Herald, is 
in Japan directing a campaign for the 
internationalization of the Near East 
Relief. 

A. R. Burt, advertising representative 
of the Advertiser's Weekly, London, 
has arrived in Shanghai from New 
York. Mrs. Burt returned to China 
with her husband, who has formerly 
been engaged in newspaper work in 


China. They will make Shanghai their 
home, 

Ray C. Whitaker of the editorial 
staff of the Albany, (N. Y.) Knicker- 
bocker Press was recently married to 
Julianne Rise of Chattanooga, Tenn. 

James M. Loughborough, Albany 
manager of the Pathe Film Exchange, 


has been awarded the cross of the Le- 
gion of Honor, Degree of Chevalier, by 
Marshal Foch. Mr. Loughborough 
served with the 305th Infantry and was 


commissioned a captain. He was a 
newspaper man before entering the 
service. 

Deane Alexander, who recently re- 


signed from the copy desk of the Boston 
Herald, has joined the staff of Modern 
Shoemaking. 


formerly on the Bos 
on the Boston 


Forrest Burgess, 
ton Post, is now 
copy desk. 


Herald 












IN THE BUSINESS OFFicg 


EN ANDERSON, circulation map. 

ager of the Chicago Evening Jour 
nal, has charge of a new circulating 
contest through the aid of the Junge 
Clubs. For each subscription for th 
Journal, a boy is paid 75 cents, For 
ten subscriptions, the boy is given roller 
skates in addition to the money, 


Donald F. Arthur, advertising man. 
ager of the Centralia (Wash.) Chr. 
icle, has been elected secretary Of the 
new Kiwanis Club of Centralia. 

Herbert S. Kamsler, until rece 
advertising manager of the Haverhit 
(Mass.) Record, has resigned. Prior 
his connection with the Record, he wa 
with the Bridgeport and Waterbup 
Heralds as advertising manager and» 
sistant business manager. For om 
eight years he was with the New Yo 
World. 





B. Leroy Woodbury, advertising mp. 
ager of the Worcester Telegram 
zette, is teaching the advertising courg 
at the Northeastern University brag 
in Worcester. 

Walter J. Deiss, formerly assistant) 
the sales manager in charge of distri. 
tion of Masco mops in New Englag 
has become a member of the sales a 
department of the Boston Post. 

W. P 
Raleigh 
Durham 


statt 


Renfrow, formerly with th 
(N. C.) Times, is now on th 
(N. C.) Herald advertisig 








WITH THE AD AGENCIES 


J’ JHIN BUCHANAN, of Boston, hed 
J of the John Buchanan Advertising 
\gency, was recently elected president ¢ 
the Massachusetts Plate Glass Insurane 
Company. He is a former president ¢ 
the Boston Press Club. 
(Continued on page 45) 
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THE HONOR FLAG is a silent declaration of loyalty 
to the Constitution of the United States. 





The Honor Button worn by patriotic men and women spells influence 
and support for the Eighteenth Amendment. 


Printed Cotton Flags, 12x18-inch, per gross 


roken lots, each 
Broken lots, each 
Lots of 500, each 


Lots of 100, each.. 
Broken lots, each. 


Celluloid Buttons 


Lots of 1,000, each 


Lots of 500, each.......... 


Special Prices Will be Quoted on Large Quantities 








‘TERMS CASH 








Correspondence and Checks to 
HONOR FLAG COMMITTEE 
511 Munsey Building, Washington, D. C. 
N. H. SEUBERT, Treas. 


Standard Test Bunting Flags, 3x5 ft., per doz..... 


Gold Plated Buttons or Pins (Specify Buttons or 
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“OHIO FIRST” 


To get anything of value, you must stretch out your hand. There 
is. much valuable business waiting for the outstretched hand among 
Ohio’s 1,439,345 families, who last year had to their credit in the State 
Banks of Ohio deposits totaling 


$1,269,000,000 


In developing building and loan associations, Ohio leads all other 
States with total resources of 


$467,790,287 


By reaching out through newspapers you can hold Ohio in your 
hand, which is one of the most valuable States in the Middle West for 
National Advertising. 


It is being proved every day that these Ohio Newspapers are 
winners. a 

They create demand, increase demand and sustain it in propor - 
tion to the enterprise of the advertiser. 


They will do the same for you. 








Cireu- 2,500 10,000 Cireu- 2,500 10,000 
lation Lines Lines lation Lines Lines 
Akron Beacon Journal..... (E) 32,587 .085 085 Lima Republican-Gaz....(M&S) 11,736 035 035 
SRR TE ones asscaned (E) 17,432 06 06 *Marietta Times ............ (E) 5,982 025 025 
*Akron Sunday Times....... (S) 21,834 07 07 Middletown Journal ....... (E) 4,674 .025 025 
*Athens Messenger ......... (E) 9,199 03 03 Newark Amer.Tribune......(E) 6,550 025 025 
Bellefontaine Examiner.....(E) 4,264 0179 .0179 Piqua Call and Press-Disp..(E) 6,132 025 025 
Cincinnati Enquirer...... (M-S) 72,294 17-35 .17-.35 Portsmouth Sun and 
Cleveland Plain Dealer....(M) 182,549 32 32 Times ......-.0e0-e0+ (M&E) 15,638 06 06 
Cleveland Plain Dealer..... (S) 215,703 37 37 Portsmouth Sun-Times. ...... (S) 9,552 04 04 
Columbus Dispatch ........ (E) 68,234 15 14 OEE EE ac hacdccecdcece (E) 87,519 25 23 
Columbus Dispatch ........ (S) 73,369 15 14 +Toronto Tribune .......... (E) 1,092 011 O11 
Conneaut News Herald..... (E) 3,080 017 0179 Warren Daily Chronicle....(E) 6,461 025 025 
Dover Daily Reporter...... (E) 4,103 02 02 *Youngstown Vindicator..... (E) 24,587 07 07 
*Hamilton Daily News...... (E) 7,123 03 03 *Youngstown Vindicator ....(S) 25,277 07 07 
Ironton Irontonian ........ (M) 3,150 6179 0179 
Kenton Democrat ......... (E) 2,400 014 014 Government Statement, October 1, 1921. 
*Lima News and *A. B. C. Publisher’s Statement, October 1, 1921. 
Times-Democrat ....... (E&S) 15,517 06 .05 +Publisher’s Statement. 
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Then there is a newsboys’ schoo} 
INTO THE HEART OF A school with a standing equal to any aa 
NEWSPAPER mon school in the city—for the boys a 
graduate from that school are eligible 
for high school along with the regular 
grammar school graduating class, Th : 
the chances are ten to one that he will school room looks out upon the oll lection 
be quite able to take care of himself in street of the city. Right across from it composé 
the business world when he graduates is a park, with the public library at one musical 
from the newsboy stage. The average end and the Y. M. C. A. at the Other. The, @ 
age of the boys is twelve years, although On the walls are pictures of Varios nemn0ry 
there is one boy of five and several of historic events in Grand Rapids newsboy oat of 
six, and a dozen or so of sixteen. But life—that famous houseboat trip dowp gai con 
when a newsboy reaches sixteen summers to Lake Michigan, which the boys took he prec 
the circulation manager gets him off in in the summer of nineteen-so-and-so—the 
the corner and explains to him that he swimming contest of the year before—the 
is almost grown up, and that he’d better band at one of their most successful cop. 
get out and hustle something bigger than certs—and so forth. There is a library 
a bundle of papers. And that’s not be- in connection with the school, from 
cause he will not continue to be a good which the boys may draw books just as 
newsboy and serve the paper—but be- they do at the public library. 
cause the paper wants him to become a ‘There are about thirty boys regularly 
bigger man. attending this school—and to illustrate 

In short, the newsboys are the sales- the co-operative possibilities of welfare 
men of the Grand Rapids Press. The work and business, these thirty boys are 
more they sell, the more money they on hand every noon to distribute the 
make—and of course the more the circu- noon edition of the Grand Rapids Pres. 
lation manager of the Press can sit back It was also interesting to note that the 
in his chair with his thumbs in his vest lobby in which the boys wait every day 
and smile. for their papers is enclosed, heated and 

Not that he sits back in his chair very clean. 
much, however. Mr. Sergent is a busy But it takes more than an efficient cir. 
man. He is sales manager in charge of culation organization to sell a paper. In 
twelve hundred salesmen, and it is his the first place, the newsboy must have 
job to make them the cleanest, brightest, a good paper to sell and the Press has 
most efficient salesmen for their age in found from actual experience that read 
the city of Grand Rapids. ers want advertising as well as news, 

Hence the “Happy Hour,” which from as illustrated by the following experi- 
a purely business standpoint accomplished ment: 
the following things for the Grand Rap- The Press gets out a noon edition, al- 
ids Press: though it is really an evening paper. A 

1. First of all, it instils that “get to- short time ago, to simplify the rush of 
gether” feeling—a sense of loyalty and work necessary to get out this noon edi- 
unity of purpose—in the hearts of the tion, the Press eliminated practically al] 
salesmen. advertising matter and turned out at noon 

2. It helps to educate the salesmen by a paper consisting of 32 solid columns of 
giving them good talks by good speakers news only. This edition had the same 
on good subjects. news value as had the former noon edi- 

3. It raises their standards of appre- tion containing ads as well. 
ciation by enabling them to hear enter- What happened? Sales of this all- 
tainers and musicians of established rep- news noon edition dropped to only # 
utation—generally professionals who are per cent of former noon edition sales! 
paid for their services. Whereupon the advertising was put 

4. It builds up their self-confidence and back into the noon edition, making it 
destroys their self-consciousness by the standard size—and sales immediately be- 
“volunteer” part of the program, enabling gan to pick up as fast as they had fallen 
them to overcome or escape that hoodoo off. 
of many a good salesman, “stage fright,” So, says the Press, the public wants to 
or fear of audience or prospect. read the advertising and it prints plenty. 

5. It assures the good will of the peo- Still there are ways and means, besides 
ple of Grand Rapids, and especially the having a good paper and good salesmen, 
good will of the twelve hundred families that the Press uses to boost and hold 
to whom these salesmen belong. circulation. 

“I would say without hesitation,” Mr. E. W. Booth, the general manager, 
Sergent stated, “that this paper has re- attributes the success of the Press to its 
ceived a return of 100 per cent or better early realization that a newspaper is 4 
on every dollar that it has spent for public institution, and that therefore it 
newsboy welfare work. In fact, just to has had prescribed for it from the be 
show you how important the Press has ginning the task of educating and helping 
always felt this work to be, when we the public. The result has been that the 
built this building we allowed $35,000 people of Grand Rapids have come t 
for rooms, equipment and the like, which know that the “Press has a heart”—and 
had to do with newsboy activities only.” that is the foundation of good-will. 

Whereupon Mr. Sergent proceeded to “There are some things,” says Mr 
show me the tangible results of this ex- Booth, “that we do that most other pa- 
penditure. Of course first came the hall pers do, and those things we try to do 
in which the Happy Hour service is held. better than they do them—and then there 
But besides that. there is a swimming are things that we do for our own peo 
pool in the basement, set aside for the ple, our newsboys in particular, which 
use of the newsboys: clean boys make other papers don’t do—but beyond all 0 
better salesmen. There is a club room those things, there are things that we d 
in which amateur theatrical performances for our readers, and for the public get 
and various entertainments are given. erally, which I might call the ‘plus 
There is a room devoted to band prac- things—and it is these ‘plus’ things that 
tice and musical instruction furnished by make a ‘plus’ circulation.” 
the Press. This band, by the way, is What are they? They are community 
available for civic gatherings in the vi- stunts, you might say—a graduating dress 
cinity, and is frequently called upon to contest, a swimming contest, a "4 
put pep into a program. But there is lawn” contest—things in which the whole 
one difficulty in connection with the city may participate, and things the doing 
maintenance of this hand that most band of which will educate or benefit the city 
managers do not have to contend with: as a whole. : 
the members of the band have a habit of To illustrate, we may take one certall 
continually growing out of their uni- stunt as an example of these “plus 
forms! things—a stunt that proved to be om 


Half-Page Display Church Advertisement, for Publication in Daily 
Newspapers of March 25. 


You 


Should 
Go to 
Church 


Tomorrow 


For Your Neighbor’s Sake 


(Continued from page 5) 




















For Your Children’s Sake 





For Your Country’s Sake 





For Religion’s Sake 








For Your Own Soul’s Sake 
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In Case of Illness, Death or Other 
Trouble, Any Minister Will Be Glad 
to Help. 





NOTE: This advertisement, written by Dr. William T. Ellis, is offered by 
him and by THE EDITOR & PUBLISHER, for the free use, on March 25th, 
of any newspaper. Others will appear in subsequent issues. A group of 
local laymen, willing to pay for this advertisement in half-page size, may 
usually be secured by the advertising department of a daily newspaper, with 
the co-operation of the Church Federation or the Ministerial Union 
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{ the biggest civic events in Grand Rap- 
ol~a 4s during recent years—the Musical 
com. Contest. 

Who oe tedive weeks the Press ran in its 
gible +s yarious selections of standard clas- 
Sular ‘cal music—fifty numbers in all. These 
The wlctions were chosen by a committee 
main omposed of leaders in educational and 
om it musical activities of Grand Rapids. 
t one Biren, at the end of the twelve weeks, a 
other, : ory contest was held: twenty-four 
Arious B+ of the fifty selections were played, 
WSboy inj contestants endeavored to recognize 
down se piece played and to give some fact of 
a gerest about the selection or its com- 
O—! 
e—the ae the course of this contest— 
il con Bh. is throughout the twelve weeks that 
library ese selections were being printed in the 
- from ws—school teachers were teaching 
just as Hi. to their pupils by victrola records, 
sical societies were studying them, the 
Bularly wspoys’ band was playing them on 
ustrate By possible occasion. In short, the 
welfare soe city of Grand Rapids was study- 
YS are music, and good music. 
ite the For there were prizes offered for the 
Press ¢ examination papers, and these prizes 
hat the ¢ quite substantial. The first prize 
ty day @... $185 talking machine given by the 
ed and «ss itseli—but the bulk of the prizes 
wed were offered by the piano, victrola 
ent cir music dealers of Grand Rapids. 
per. In Contestants were divided into Junior 
st have {Senior sections. There were so many 
ess has J reliminaries had to be held. At 
at read i finale, in the armory, some 900 con- 
5 NEWS, Bons who had passed the preliminaries 
exper: Bt the test, while about two thousand 
+ , dators came to watch. 
tion, a Bre are the first ten numbers given 
per. A the test program—actually rendered, 
rush of Be curse, some by a high school orches- 
oon edi- 2 others by pianists, violinists or sing- 
— al Be of Grand Rapids : 
at noon 
jumns of Bars and Stripes Forever”—Sousa 
he same [Press Newsboy Band, J. Wesley Laf- 
oon edi- ferty, Director. 
his all OE gl Tee .. Elgar 
‘only 4 Eg EC err 3eethoven 
sales! A ‘Berceuse,” from “Jocelyn”. .Godard 
was put [§\ilin Solos, Conway Peters, direc- 
aking it tof Central High School Orches- 
ately bee 2; Arthur Andersch, Accompanist. 
ad fallen JB *Prelude in C Sharp Minor,” 
Rachmaninoff 
wants © BT) a Wild Rose”...... MacDowell 
“ ar CT MEMENE 5.6 bsckcecee Chopin 
s, besides . 
salesmen, fF eturne,” from “A Midsum- 
and hold fj \ght’s Dream” ........ Mendelssohn 
farcarolle,” from “Tales of 
manager, Hollman” ............... Offenbach 
ess to MS Bixal duet with harp, Mrs. Reuben 
aper 182 Blurits, Soprano, and Mrs. Harold 
erefore it Bi, Contralto; Mrs. Lucille W. 
n the be- 3ertach, Harpist. 
ae | Bach-Gounod 
n . 
come t0 #s excerpt from the program gives 
art”—aml Bia of the kind of music chosen and 
will. i performers, and when you con- 
says Mr that these are only ten numbers out 
other pa Pity published and studied by the 
try to do JR stants, you begin to realize what a 
then there JPedous educational campaign this 
own peo Bt really was. 
jar, which JP*inals in this musical memory con- 
‘ond all ot frre given a full-page spread in the 
hat we 0 FPS on the following day—and justly 


yublic gen 
the ‘plus 
things that 


‘entirely aside from the interest of 
‘ss in the matter, the contest was 
Siem of local news. Even the 
“ing of prizes, several days later, 


-ommunity BBred a first-page location, and papers 

ating dress: Meera prize-winners were published 
a “ge 

the whole ‘results of this Musical Memory 

5 the domg BPS may he summarized in this way : 

it the city 


“atually taught thousands of peo- 
‘meat deal about really good music 
wiedge for which they are indebted 
Pe Press, 







me certait 
se “plus 
to be one 
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2. It gave music teachers, performers 


and enthusiasts an opportunity to display 
their ability, and boosted their business 
—for which they are indebted to the 
Press. 

3. It gave piano, victrola and music 
dealers of Grand Rapids an enormous 
amount of advertising and publicity, and 
created a demand for their goods—for 
which they are indebted to the Press. 

4. It gave the Press, directly, an in- 
crease in circulation, due to the number 
of people who were interested in music 
and in the contest. 

5. It tied the Press up with established 
educational and musical organizations of 
the city, thus helping to give the Press 
prestige. (For instance, the chairman of 
the committee in charge of the. contest 
was. J. W. Beattie, director of music 
in the public schools.) 

6. It yielded the Press an inestimable 
return in universal good-will. 

To sum it all up, there are three good 
reasons for the presence of the Press in 
ninety-eight out of every hundred homes 
in the city of Grand Rapids: First, they 
make a cracking good paper; second, 
they build a real sales force to sell it; 
and third, they do a little something 
extra—something “plus.” 


ENGLISH DAILY FOR OSAKA 





Mainichi Wl Start Edition 


with American Staff 
(Special to Epitcr & Puptisner from its Far 
Eastern Bureau.) 

Tokyo (by mail.)—A new English- 
language daily newspaper, the Osaka 
Mainichi, will make its appearance in 
Japan early in April. It will be pub- 
lished in connection with the vernacular 
newspaper of the same name and owned 
by the Japanese company which controls 
both the present Osaka Mainichi and the 
Tokyo Nichi-Nichi. 

The new daily will be edited by Ameri- 
cans, but, according to a director of the 
company, the personnel of the staff re- 
mains to be chosen, 

The foreign and local news-gathering 
organizations of the Mainichi and Nichi- 
Nichi will be at the disposal of the new 
paper, in addition to its local staff of 
\merican newspaper men. 

Osaka at present is without an Eng- 
lish-language newspaper, and foreigners 
in the city rely on the foreign news- 
papers of Kobe and Tokyo. 


in April 


Chicago to St. Paul Via Butte 


When the recent ice and snow storm 
paralyzed wire communication in the 
Northwest, the Associated Press main- 
tained communication with its St. Paul 
and Minneapolis bureaus by routing a 
wire from Chicago to Denver, to Butte, 
Mont., to Dickinson, N. D., and thence 
to St. Paul. Part of the time the Twin 
Cities bureaus were entirely dependent 
upon service via the Canadian Press 
from Winnipeg. It was during this 
storm that the first news was handled 
by radio. The service consisted of filings 
from Milwaukee to certain papers cut off 
entirely from land wire communication 
in upper Wisconsin. 


Chicago News Men in New Homes 


Four members of the Chicago Daily 
News staff are opening new homes 
simultaneously. John Craig, assistant 
city editor, and Mrs. Craig, are locating 
in Kenilworth. Mr. and Mrs. William 
Hedges are going to Wilmette. Mr. and 
Mrs. Clyde Brown will be their fellow 
suburbanites. John Ashenhurst, recently 
married to a daughter of Dean Robert 
Lovett, of the University of Chicago, 
are going to make their home at 5542 
University avenue. 


for 
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This great state is in the middle 


of the great “corn belt” of 
America, the greatest cash mar- 
ket in the world. The value of 
Indiana’s last corn crop was in 
excess of $229,975,000 derived 
from 158,603,938 bushels of 
corn. 


Wheat is another of America’s 
great farm products and In- 
iana is located in the center of 
the “Belt of Heavy Production.” 
Latest reports show 45,207,862 


bushels grown, valued at $98,- 
101,056. 


This vast state is becoming more 
productive and more valuable. 
The density of population is in- 
creasing from year to year. 


Indiana’s buying power is grow- 
ing rapidly. Intensified culti- 
vation of this market will pay 
vou handsomely. Your efforts 
should be concentrated in these 
daily newspapers. They are the 








leaders. 
Rate for 
Circulation 5,000 lines 
I IR onc os ck cccesbecaat (E) 3,120 .025 
~~ ll M) 23,103 .05 
I GID + 6a. 04 Cte ston: ce08e (S) 21,158 .05 
Fort Wayne Journal-Gazette and 
I (M&E) 39,358 -10 
*Fort Wayne Journal-Gazette .......... (S) 25,389 .07 
*Fort Wayne News-Sentinel ........... (E) 31,454 -08 
*Gary Evening Post and Tribune... ... . (E) 8,603 .05 
. og eee (E) 115,958 -20 
SR Keer ee re (E) 3,676 .025 
Rich IN a cana wan Kuen ere E) 11,750 .05 
M ~-e ) 
+South Bend News-Times ....... (EX ans 18.191 -05 
ee 2 (E) 16,430 .055 
*Terre Haute Tribume ............. (E&S) 21,841 .06 
Vincennes Commercial ........... (M&S) 4,719 .025 


Government Statements, October 1, 1921. 
*A. B. C, Publishers’ Statements, October 1, 1921. 
+Publisher’s Statement. 
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TIPS FOR AD MANAGERS 








Pine and 2lst streets, 


Company ar t 
Handling advertising for the St. 
Pump & Equipment Company. 


Albee Corporation, 14 East Jackson blivd., 
Chicago. Issuing copy in large cities on Hag- 
gard & Marcusson Company. 


N. W. Ayer & Son, 300 Chestnut street, 
Philadelphia. Again placing crders_ with 
newspapers in various secticns for the Amer- 
ican Sugar Refining Company; placing orders 
with scme Pennsylvania newspapers for the 
Atlantic Refining Company, gasoline and 
motor oils, 3144 Passayunk avenue, Phila- 
delphia. 


Barrows & Richardson, Drexel Blidg., 
delphia. Using half page advs for the 
Car Cempany, of Ardmore, Pa., in 
where they have dealers. 


Bessick M facturing C y, Chicago. 
his account, formerly placed by McCutcheon- 
Gerson Service, will be handled Iccally in 
future 


George Batten Company, 381 ith avenue, 
New York. Sending out orders for B. T. 
Babbitt, Inc. Making 5.040-line yearly con 
tracts for the Central Oil & Gas Stove Com 
pary. 


Benson, Gamble & Slaten, [Tribune Bldg., 
Chicago. Making 5,000-line yearly contracts 
with newspapers for the White Company. Pre- 
paring a list of Cornell Wood Products. 


Berrien 19 West 44th street, New 
York. Making 3, 000- line contracts for Breslin & 
Cainpbell, “Quincy Cigars.” 


Biow Company, 116 West 
York. Sending out orders 
Nets. 


Brandt Advertising Agency, 7 South Dear- 
born street, Chicago. Issuing general copy on 
Crown Chemical Company. 

Nelson Chesman & Co., Publicity Blidg., 


St. Louis. Sending out orders for the Hodge- 
Davis Drug Company, “Sans Ake.” 


E. H. Clarke Advertising Agency, 28 East 
Jackson Blvd., Chicago. Making 2, 500- line con- 
tracts with Texas newspapers for Jap Rose 
Soap. 

Collins-Kirk, Inc., 400 North Michigan ave- 
nue, Detroit. Placing the following accounts: 
“Kirk Olive Soap,” Chicago; and D. B. Scully 
Co., Chicago. 


Cowen Company, 
York. Sending out 
buoy Soap. 


Cox Advertising Agency, Inc, 101 Tremont 
street, Boston. Said to be about to place 
orders for R. T. Sullivan Estate, Manchester, 
N. H., cigar manufacturers. 


rs 
St. Louis. 
Louis 


Phila- 
Aut o 


“Itles, 





32nd street, New 
for Regina Hair 


New 


50 Union square, 
Life- 


4-time orders for 


Critchfield & ‘Co., Brooks Bldg., Chicago. 
Handling the following accounts: Otis Ele- 
vator Company; Torberts Academy of Prac- 
tical Motoring, Minneapolis; Field Packing 





BUFFALO EVENING NEWS 
ne | Leads All Six-Day Publications 
in United States in National 
Advertising 
In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
a all papers publishing only six days per 
week. 
In 1922 the Buffalo News retains this 
leadership. 
National Advertising 1921—2,517,574 
agate lines. 
THE BUFFALO MARKET. 
The Buffalo market is a responsive market, 
an economical market, and built upon the rocks 
sound conservative growth. 
In 1921 there were more building permits 
and more money spent for buildings of all kinds 
including rer and additions than in any 


@ther 3 
In 1921 oa @ were more business 

erected in Buffalo than in any previous year. 
It is significant to note that at the preseat 

time > —, retail store for rent. 


Buffalo is prosperous. 
Buffalo is withstanding the onslaught of the 


Your campaign will pay ‘alo. 
BUFFALO EVENING NEWS 
E. H. —- Editor & Publisher. 

Kelly-Smith Company, Representatives, 
bridge Bidg., New york, N. Y.; Lytton 
Chicago, Ill. 


Mar- 
Bldg., 








NEW YORK 
EVENING 
OURNAL 


has the largest 


circulation of 
any daily news- 
paper in Amer- 
ica. 











Company, 
Company, 
accounts: 
Company, 


Owensboro, Ky., Pollack Stogie 
Pittsburgh. Placing the following 

Knape & Vogt Manufacturing 
Grand Rapids, Mich.; Ace Motor 
Corp., Philadelphia; Consolidated Gas & (aso- 
line Engine Company, New York and North- 
western Oil Company, Superior, Wis. 


Hanff-Metzger, Inc., 95 Madison avenue, 
New York. Making yearly contracts for W. 
R. Grace & Co. 


Hewitt-Gannon, Inc., 52 Vanderbilt avenue, 
New York. Placing orders with New York 
newspapers for Air-O-Phone Corporation, 17 
3attery place and 122 Sth avenue, New York. 

Albert P; Hill, Inc., 233 Oliver street, Pitts- 
burg h. Making 2,000-line contracts with news- 
apers for W. W. Lawrence & Co. 

Hoyt’s Service, 116 West 32nd street, New 
York. Placing orders with newspapers in New 
York State and New England for Phillips & 
ae: *‘Andes” stoves and ranges, Geneva, 


K. A. Hughes Co., Boston. Placing copy 
direct in list of papers for Salicon tablets 
Arnold Joerns & Co., 14 East Jackson blivd., 
Chicago. Sending out orders fer Dr. Ritholz. 
Rone ss Kahn, 47 West 34th street, New 
k. Placing orders with newspapers in 
arious sections for the Southern Dyestuffs 
Cumene, 505 Sth avenue, New York. 


Kraff Advertsing Agency, 431 Palace Bldg., 
Minneapolis. Placing orders with large city 
newspapers in the Northwest for the Sterling 
Electric Company; placing orders with Metro- 
politan daily newspapers for the Collins Pub- 
lishing Company ; placing orders with 
newspapers in Minnesota, Wisconsin, Iowa, 
Nebraska, South and North Dakota, and Mon- 
tana for the George H. Randall Company, 
auto specialties, Cleveland and Minneapolis. 

Long-Costello, Inc., Mallers Bidg., Chicago. 
Making 1,000-line yearly contracts for the 
Youth Craft Distributor Company. 


J. H. Cross Company, 214 South 12th street, 
Philadelphia. Will use newspapers in Eastern 
territozy for the Mountain Valley Water Com- 
pany. 

D’Arcy Advertising Company, International 
Life Bidg., St. Louis. Will place copy of 
Gardner Automobile Company on 50-50 basis. 
Five-hundred line company will be run Sun- 
days. 

George L. Dyer Co., 42 
York. Reported to have secured advertising 
account of the John Hancock Fountain Pen 
just placed on market; making 7,000-line con- 
tracts for the Allean A. Company. 

F. A. Ensign Advertismg Agency, Union 
Arcade, Pittsburgh. Placing orders with 
Pittsburgh newspapers and later will extend to 
other cities for the V. B. Corporation, Mac- 
Sol-Dent, dentifrice, Pittsburgh. 

Federal Advertising Agency, 6 East 39th 
street, New York. Again placing orders with 
newspapers in various sections for H. O. Co., 
“H-O” Oatmeal and “Presto” Flour, Buffalo, 
N. Y.; again placing copy with newspapers in 
various sections for the Tobacco Products Com- 
pany, “English Ovals” cigarettes, New York; 
placing orders with newspapers that have roto- 
gravure sections for Fred Butterfield & Co., 
oo Fabrics,” 361 Broadway, New 

orl 

Richard A. Foley Adv. Agency, Terminal 
id¢., Philadelphia. Placing advertising for 
Mifflin Chemical Company, “Alkohol Massage,” 
Philadelphia; planning a special campaign in 
a. Philadelphia territory for Baltimore & Ohio 
XN il roac 

Fonda-Haupt Company, 286 Sth avenue, 
Mow York. Placing advertising for the South- 
‘rm Molasses Company. “B. & O.” molasses. 

Frizzell Advertising Agency, Dispatch 
Bldg., St. Paul. Placing orders with news- 
papers in various sections for the Coffee Prod- 
ucts Company, 51 North Third street, Minne- 
apolis, Mirn. 

Gardner-Glen Buck, Inc., East 26th 
New York, and Locust street, St. Louis. 
Again placing with newspapers in 
various sections Certain-teed Products 
Corp., St. Louis. 

Charles C. Green Advertising Agency, 15 
West 27th street, New York. Handling ad- 
vertising for the New Ycrk Wireless Tele- 
phone Company, Brooklyn; handling account 
for the United States Radium Products Cor- 
poration, New York and Buenos-Ayres; send- 
ing out orders generally for Wiss Shears; also 
newspaper schedule in the Eastern States for 
C. F. Mueller Company. 

Masseng: Advertising Agency, Candler 
Bidg., Atlanta. Making 2,000-line contracts 
for the Federal Reserve Bank of Atlanta. 

Metropolitan Advertising Company, 
York. Offering simultaneous advertising in 
the New York ‘Times, Philadelphia Ledgers, 
end Chicago Tribune, for nationally advertised 
products. Minimum space accepted will be 56 
lines to be carried on four week days and 
four Sundays on a 3, 6, or 12 menth contract 
basis with a head to designate the national 
character of the advertising. 

McJunkin Advertising Company, 5 South 
Wabash avenue, Chicago. Handling adver- 
tising for the Ideal Laboratories Company, 
“Lura” Shampoo, 533 South Wabash avenue, 
Chicago. Will handle account of Ederheimer 
Stein & Co. Will place copy on the Roamer 
car. 

Robert M. McMullen Company, 
avenue, New York. Making yearly 
for the George Washington Coffee 
Company. 


Broadway, New 


street, 


orders 
tor 


New 


522 5th 
contracts 
Refining 


for March 11, 


Mitchell-Faust Advertising Company, 
South Dearborn street, Shite, Handling A 
vertising for the Aladdin Industries, Inc., 
“Aladdin Thermalware,” Chicago. 


Byron G. Moon, Proctor Bldg., Troy, N. Y. 
Making 1,358-line contracts with newspapers 
for the Tryon Knitting Mills Company. 

William T. Mullally Company, 198 Broad- 
way, New York. Making 1,000-line yearly con- 
tracts for the New York American. 


120 West 32nd 


1922 


Newell-Emmett Company, 
street, New York. Sending out orders for 
Liggett & Myers, “Chesterfield” cigarettes. 


Potts-Turnbull Advertising Company, Gates 
Bldg., Kansas City. Making yearly contracts 
fie the Portland Cement Association. 


_Frank Presbrey Company, 456 4th avenue, 
New York. Reported to be handling adver- 
tising for the Cycle Trades of America, 35 
Warren street, New York. 

_ Fred M. Randall Company, Chicago. 
ing account cf Williamson Candy 
“Oh Henry” candy. 

William H. Rankin Company, 
street, New York. 
erally for the 


Plac- 
Company, 


1 West 37th 
Sending out schedules gen- 
Prestolite Company. 

Joseph Richards Company, 9 East 40th 
street, New York. Placing account for the 
J. B. Williams Company, Glastonbury, Conn. 


Roberts and MacAvinche, 30 North Dear- 
barn street, Chicago. Will handle account of 
the Schaeffer Pen Company. Making 1,000-line 
contracts for the Medco Company. 


mi J. Ross Company, 110 West 46th street, 
New York. Using full pages one time for 
Funk & Wagnalls (Literary Digest). 


Ruthrauff & Ryan, 404 4th avenue, New 
York. Placing orders with newspapers. in 
various sections for the Domino House, ‘“‘Com- 
plexion Clay,” Philadelphia. 


Frank Seaman, Inc., 470 4th avenue, 
York. | Making 2.000-line ccntracts for 
E. I. Dupont de Nemours Company. 


Frank Seaman, Inc., 104 South 
avenue, Chicago. Preparing a list 
baker Motor Company. 


Snitzler Advertising Company, 225 North 
Michigan avenue, Chicago. Has’ secured the 
account of Reid Murdock & Co., Chicago. 

Stewart-Davis Adv. Agueey, 400 North 
Michigan avenue, Chicago. Making 250-line 
contracts for the United Profit Sharing Cor- 
poration. 

Tel-U-Where Co., Boston. Reported trying 
out use of large-space localized advertising, 
hacked by merchandising to dealers, as supple- 
ment to national campaign. If successful, 
likely will extend large local advertising cam- 
paigns. 

. Walter Thompson Company, 242 Madison 
avenue, New York. Lever Brothers, Cam- 
bridge, Mass., reported getting ready to make 
up list. 

Trades Advertising Agency, 665 5th avenue, 
New York. Placing orders with newspapers 
in various sections for Bonar-Phelps Straw 
Hats. 

United States Advertising Corporation, 1415 
Madison avenue, Toledo, Ohio. Placing ad- 
vertising for the Toledo Scale Company, To- 
ledo, Ohio. 

Louis V. Urmy, 41 Park Row, New York. 
Making 2,006-line contracts for Ed Pinaud. 

Vanderhoof & Co., 167 East Ontario street, 
Chicago. Have secured account of the Lori- 
mer Soap Company, Chicago., “Fluffy White 
Soap Flakes” and “Fiufty White Washing 
Machine Soap Powder.” Newspapers in the 
Middle West are to be used. 

Van Patten, Inc., 50 East 42nd street, 
York. Sending out 60-inch copy, 
for “£111” cigarettes. 

Wells-Ollendorf Company, 7 South Dear- 
born street, Chicago. Has secured the account 
of the American Fruit Products Company, Chi- 
cago, manufacturers of Avalon Grape Concen- 
trate, a new grape drink. A newspaper 
campaign is being planned, 

Williams & Cunnyngham, 111 Fifth avenue, 
New Yerk. Using Southern newspapers for 
Penn Tobacco. 

Wood, Putnam & Wood Company, Oliver 
Ditson Bldg., Boston. Reported will use some 
New England newspapers for the T. R. Sav- 
age Company, teas, coffee, Portland, Me. 


New 
the 


Michigan 
for Stude- 


New 
once a week 


Ayer Hotel Burns 


Meredith Inn, a large summer hotel 
at Meredith, near Oneonta, N. Y., which 
was owned by N. W. Ayer & Son, Phila- 
delphia, was destroyed by fire last Sun- 
day morning, March 5. F. W. Ayer, 
president of the Ayer agency, was at his 
summer residence, a short distance from 
the Inn, when the fire occurred. Sev- 
eral automobiles owned by Mr. Ayer 
were rescued from the Inn garage before 
it was burned. 


Agency Changes Name 


The Bert Butterworth Agency has 
changed its name to the Butterworth- 
Wolf Agency, and its new address is 
312 Homer Laughlin Building, Los An- 
geles. 





The Deseret Nevs 


Salt Lake City, Utah 


Flat Rate Effective 


January 1, 1922 


| 
| 
Daily, 7c. per line : 
Saturday, 8c per line | 


Cone, Hunton & Woodma 


Incorporated 
Publishers’ Representatives 
New York, a Detroit, Atlant, 
Kansas City, San Francisco and 
Los Angeles 











Features by 


Irvin S. Cobb 
Fontaine Fox 
Hugh Fullerton 
Rube Goldberg 
Ed Hughes 
Burns Mantle 
T. L. Masson 
Frederick Palmer 
H. J. Tuthill 


and others 


Central Press Association 


Times Building, New York 


After April 1, this business will b } 
conducted under the style of the Me 
Naught Syndicate, Inc. 








New Markets 
From Old 


If the distribution of your 
product in Chicago is not 
what it should be, then per- 
mit us to make a suggestion: 
Ask us to send you a printed 
exposition of the icago 
market. 


Between the covers of this 
exposition you will find a de- 
scription of a practical plan 
for securing adequate distri- 
bution before a line of adver 
tising is published. 


Chicago 
Herald and Examiner 














TO REACH THE RICH 
TRADE OF KANSAS 


Topeka 
Batly Capital 


Sworn Government Repot | 


for 6 Months ending March 31, 8 


35,472 


Its sales promotion department i 
at the service of advertisers. And 
it really promotes. 


Member A. B. C. Publisher. 
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yews OF THE ASSOCIATIONS 
AND CLUBS 








DAUL M. PEARSON, director of the 
pe I Chautauqua Association of Swarth- 
| re College, spoke on “Talks” at the 
eekly luncheon of the Poor Richard 
yb, Philadelphia, last Thursday. 

Interest is being shown in the forma- 
Mon of an advertising post of the Amer- 
Legion at Boston. A. H. Kenyon 
ithe Wood, Putnam & Wood Company, 
«taking an active part in sounding out 
entiment. 

Vaudeville skits, music and speeches 
tertained the members of the Poor 













on Richard Club, Philadelphia, at a smoker 
00 = ven in the club house last Wednesday 


ht. Philip C. Staples, president, was 
aster of ceremonies. 
The Pilgrim Publicity Association of 
Boston has completed a course in adver- 
cement writing in which actual experi- 
Bocce in copy writing was the outstanding 
~ture. Forty-five men and women took 
is course under Charles E. Bellatty, 
rofessor of advertising, Boston Univer- 
ity. Over 50 studied the art of writing 
iter letters under auspices of the 
sociation. A course in marketing, with 
) students, is now being given. The 
sociation plans to disseminate all pos- 
ble information on the business. Plans 
¢ being made whereby detailed studies 
f various kinds of business will be made 
y Pilgrim members under direction of 
Prof. Daniel Starch of Harvard Univer- 
o ity. The results, it is expected, will be 
ciation rinted in the club’s house organ, The 
York jp zrim, and the trade press. 
ss will by Ie Among the gatherings to be held be- 
f the Mc (MMore or during the Boston Automobile 
Show will be that of the Massachusetts 
Press Association, which will be the 
ests of Chester I. Campbell, manager 
ts f the show, on March 13. 
The Southern Illinois Editorial Asso- 
fation, comprised of publishers, editors, 
porters, and editorial writers of news- 
f your apers in the territory between Cairo and 
2 ger |fpelssvill, IIL, will meet in Granite 
estion: ity, Ill, March 17. Mayor R. E. Rob- 
printed | @erson, of Granite City, will welcome 
hicago | em. There will be two business ses- 
os. Clarence H. Howard, president 
ff the Commonwealth Steel Company, 


of * ill be host to members of the associa- 
~ yo n ata luncheon at the steel plant, and 


distri- dies of the Eastern Star will assist in 
pret serving of a dinner at the Masonic 
emple. Will C. Carson, of the Green- 
lle Advocate, is president of the or- 
alization. 
} The Advertising Association Club of 
miner |S Moines has just held its annual 
tolic” and show at the Coliseum. 
ore than 2,000 people attended. The 
irpose was to raise funds to send dele- 
RICH Ms to the Milwaukee convention of 
¢ Associated Advertising Clubs, 
NSAS ff S“°ci# 
¢ National Foreign Trade Council 
hold a three-day session in Phila- 
| Wvbia, May 10, 11 and 12. 
ital The Keyboard Club, an organization 
students at Dartmouth interested in 
Report Nertising, has been granted a charter 
ch 31, 82 |BRrity. 





Alpha Delta Sigma, advertising fra- 
Alpha Delta Sigma was organ- 
Mat the University of Missouri 
2, tool of Journalism, in 1913. All chap- 
bong on with the Associated 
Wertising Clubs. 
ay The National Foreign Trade Conv 
: nven- 
" will hold its ninth annual meeting 
Philadelphia, May 10, 11-and 12. The 


ted expanding of overseas com- 
pis € will be the central theme of the 


are before the convention. Group 
ee itself to advertising. The 
$ taken up at this group meeting 


sales ‘promotion through adver- 





Editor & Publisher 


tising, the use of dealers’ helps, and the 
essentials of a market survey. 


The Advertising Club of New York 
will entertain the Port Authority of New 
York, March 22. Eric H. Palmer, direc- 
tor of the bureau, will be the speaker, 
and moving pictures will be shown. 
Dances will be given at the Advertising 
Club on March 20 and April 17. The 
latter will be on Easter Monday and will 
be a dinner dance. Frank E. Fehlman, 
president of the Advertising Club, who 
underwent an operation for appendicitis 
March 6, is recovering. 





Sir Philip Gibbs Addresses Ad Club 


Sir Philip Gibbs was the guest and 
speaker at the luncheon at the Advertis- 
ing Club of New York March 8 He 
spoke of European economic conditions 
and predicted the failure of the general 
economic conference, due to the non- 
participation of the United States. He 
expressed the hope that the United 
States would later call a conference of 
its own. 








Freight on Newsprint Reduced 


A reduction in freight rates on news 
print paper for Camas, Wash., and West 
Linn, Ore., to Texas points has been an- 
nounced in circulars received by the 
Dallas freight bureau. The new rates are 
effective March 8, and are a reduction 
from $1.42 to $1.25 a hundred pounds. 





Fighting Rent Profiteers 


The Durham (N. C.) Sun is crusading 
against profiteering landlords. Its efforts 
have already resulted in the erection of 
100 new houses in Durham by a housing 
committee appointed by the mayor. In 
other ways, too, the campaign is turning 
out successfully. 


Receiver for Columbus Herold Co. 


William Lucks has been appointed re- 
ceiver for the Columbus (Ohio) Herold 
Printing Co., publishers of a tri-weekly 
German-language newspaper. The paper 
will continue to be issued during the re- 
ceivership. 


German Paper’s Editor Dead 


Robert Hansehke, for 40 years a 
resident of San Antonio, Tex., and up 
until a year ago editor and publisher of 
the Freie Presse fur Texas, a German 
newspaper, died recently in Berlin, Ger- 
many. 


New Building in Sandusky 


The Sandusky (Ohio) Star-Journal 
formally opened its new building to the 
public February 25. The Alvord & Peters 
Company, publishers of the Star-Journal, 
were hosts from 7 to 11 p. m. at a re- 
ception in the new home. 


Maj. Masseck Joins Schiele 


Major C. J. Messeck, director of sales 
of the Capper Publications, Topeka, has 
been elected vice-president of the Schiele 
Advertising Company, St. Louis. 





Panhandle to Meet in April 


The Panhandle Press Association will 
hold its annual meeting at Amarillo, 
Tex., April 21 and 22. 


Dillon Press Club Trustee 


Philip R. Dillon has been elected a 
trustee and member of the entertainment 
committee of the New York Press Club. 
Through inadvertence it was stated last 
week that he held these offices in the 
Newspaper Club. 
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Has the advantage of 
Efficient Transportation 


Whether Great Lakes transportation to the At- 
lantic for ocean-going steamers ever becomes a 
reality or not Iowa is well supplied with transpor- 
tation facilities—thank you. 

Forty-three railroad companies operate in the state 


—twelve trunk lines cross the state—twenty-two 
electric inter-urbans supplement the service of the 
twenty-one steam lines—and every Great Lakes 
steamer carries its share of lowa’s famous products. 
The greatest distance between railroads in lowa is 
twelve miles. In addition there is an automobile 
for every 5.5 persons. 


Iowa Newspapers are 
Unusually Productive 


In addition to the distribution of products, trans- 
portation facilities also play an important part in 
the success of lowa newspapers—in the exceptional 
circulations made available to advertisers in this 
rich territory. lowa papers reach a wide circle 
within a few hours after the presses start. Iowa 
people read the news while it is news. 

It is easy to realize that newspapers having such 
close contact with subscribers and giving the re- 
markable news service enjoyed by Iowa readers, 
insure quick, tangible results for advertisers. 


THESE PAPERS ARE THE DIRECT 
ROAD TO THE IOWA MARKET 








Circu- Rate for 
lation 5,000 lines 
*Burlington Hawk-Eye ............. (M) 10,010 -035 
*Burlington Hawk-Eye ............. (S) 12,759 .035 
Cedar Rapids Gazette ............. (E) 19,568 .06 
*Council Bluffs Nonpareil ........ (E&S) 14,413 .05 
*Davenport Democrat & Leader...... (E) 15,108 .06 
*Davenport Democrat & Leader...... (S) 17,683 .06 
SE Wg cn oca.s nc n0.tmdee (E) 23,913 .07 
CR I oes nec cccnwees (E) 52,708 14 
*Des Moines Sunday Capital......... (S) 32,934 14 
*Des Moines Register and Tribune. . (M&E) 114,131 .20 
*Des Moines Sunday Register........ (S) 102,559 -20 
lowa City Press-Citizen ............ (E) 6,560 .035 
See SUN kc ok 0 ks cc es shes (E) 7,832 -035 
CN eS on oi daca eda en oe (E) 12,237 .05 
Stowm Cite Jemmmal 2... cccsscer (M&E) 50,074 11 
pe Fe re (S) 33,476 «11 
*Waterloo Evening Courier ......... E 15,280 A 


(E) 
Government Statements, Oct. 1, 1921. 
*A. B. C. Statement, Oct. 1, 1921. 
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The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 

This is an acknowledgment 
of its power that the adver- 
tiser should heed, if desirous 
of reaching the people of 
Mount Vernon. 


GEO. B. DAVID & CO. 
Foreign Representative 


171 Madison Ave. NEW YORK 











Associated Editors 








They Forget 
the News— 


They Remember 
the Features. 











35 N. Dearborn St., Chicago 























Thousands will visit and buy at the 
“Own Your Home” 


Exposition 
MARCH 6-11 INCLUSIVE 


Cover these important events in a@ prosperous 
community. Complete information upon request 


TRENTON TIMES 


New Jersey 


KELLY-SMITH COMPANY 
Marbridge Bldg., New York City 
Lytton Bidg., Chicago 











Advantage 


Publication of news is not restricted, 
but the element of reliability is given 
when it is read in 


The Pittsburgh Post 


This atmosphere of dependability is 
communicated to the advertising col- 
umns of the paper which has served 
and promoted the interests of Pitts- 
burgh for more than three-quarters 
of a century. 


DAILY AND SUNDAY 








New Hauen 
Kenister 


is New Haven’s 
Dominant 
Newspaper 
Bought every night by More New 


Haven po than buy any other 
TWO New Haven papers COMBINED. 


New Haven Register 


The Julius Mathews Special Agency 
Boston — New York—Detroit—Chicago 
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wie MONEY sex 


This is a regular weekly department designed to answer questions, offer suggestions 
and generally help the man and woman of the smaller city dailies and weeklies. 
Henry Beetle Hough, co-editor and publisher of the Martha’s Vineyard Gazette, will 
be a regular contributor, but your ideas on money making and for money saving are 


wanted also. 


For each idea published we will pay $1. 


When your idea appears clip 


it out and send it to the MONEY SAVER EDITOR and payment will be made by 
return mail. Your ideas must be workable, told in as few words as possible and new 


to this department. 


HERE is a great national distrust 

of country weeklies founded on no 
reason at all, but simply on the super- 
stition that the weekly is a pretty weakly 
thing. When a country publisher sells 
some advertising he should not consider 
his job done. He ought to follow up an 
idea by writing a strong letter to the 
advertiser giving whenever possible an 
idea of what the ad in the paper accom- 
plished. 

It is a good idea to print up some 
special letterheads with a good-looking 
line across the top, “We are giving you 
service.” Write every advertiser on a 
sheet of this paper and tell him what 
sort of service you are giving him. Call 
attention to the good appearance of his 
ad; tell him you arranged with a local 
dealer for special window displays or 
took some proofs of his ad and gave 
them out for window cards, or whatever 
you did do to make his advertising pay 
him better. 

Virtually none of this sort of thing 
has ever been done by country publishers. 
It will pay for the time and energy @x- 


pended.—H. B. H. 


Every local newspaper ought to have 
the poll list of its entire territory, and 
the list should be gone over weekly to 
scrape up every bit of news about every 
voter. It is well to put a check mark 
beside every name every time it gets into 
print. In this way with a very small ex- 
penditure of time the editor has a record 
of his news columns; he gees who is 
being slighted and knows where he must 
get busy and dig. The poll list saves 
head-scratching and prevents items being 
forgotten. 

This list with its check marks show- 
ing how many times everyone has been 
mentioned in the paper is a great thing 
to put up to the advertiser. It sells him 
more quickly than anything could on the 
question of whether the paper is read 
and on its importance in its territory.— 


HM, Bs. 


A New York publisher tells of one of 
his printers who cannot plane down a 
form. He is a veteran and one of the 
best, but he always gets excited and 
barks his fingers with the mallet. After 
he had shed blood over the forms weekly 
for a month the publisher ruled that 
someone else must do the planing.—H. 
B. H. 


Make a blank form suitable for the 
listing of stock and articles to be sold 
at farm sales and run it at intervals in 
your paper during the farm sale seasons. 
Farmers preparing for sales will appre- 
ciate this and in many cases it will cause 
them to place the advertisement of their 
sale in your paper where otherwise they 
would not.—L. H. 


In the small city in a farming district 
nice advertising revenue can be obtained 
by co-operation between the “county 
editor’ and the advertising department. 
The editor should call attention to all 
items of farmers selling their land, or 


Contributions to this department will not be returned. 


preparing to retire, which country corre- 
spondents usually send in as choice news. 
The advertising men can get good auc- 
tion sale space out of the tips.—R. F. 


The A. B. C. rules that all short term 
subscriptions be stopped promptly at ex- 
piration. Often, due to either lack of 
system in keeping records or to hesi- 
tancy in possible loss of subscription, the 
paper is not stopped. A simple yet ef- 
fective way to keep such a record is to 
enter every such subscription under 
proper date in a large diary. This should 
be done at the close of each day after 
all receipts have been credited to sub- 
scription cards. A few days prior to 
expiration, a nicely worded post card 
can be mailed the subscriber giving no- 
tice of expiration: renewals will be 
forthcoming in quantities. The public 
takes kindly to this treatment. After 
expiration, all subscriptions not renewed 
should be turned over to a good solicitor 
to ascertain why renewal has not been 
sent in. A renewal is worth more than 
any two new prospective subscriptions. 
A bird in the hand, ete.—J. F. L. 

Try filing subscription cards under ad- 
dresses instead of under names of sub- 
scribers. First make an index card for 
every street in your city. It will be sim- 
pler then to file subscription cards under 
the house numbers in any given street 
The circulation manager can always tell 
at a glance then, how many papers are 
being delivered to a house. In a house 
having more than one family it is de- 
sirable to have more than one paper go- 
ing there and solicitors should then be 
sent to see why every family is not get- 
ting the paper. When a subscriber moves 
to another address simply make note of 
new address on card and transfer to 
proper place in street index. When a 
subscription is discontinued card should 
be removed and filed under subscriber’s 
name so that card can be readily found 
if subscription is renewed at some fu- 
ture date and subscriber has changed 
address during the lapse—J. F. L. 

\ little intelligent effort will frequently 
result in co-operation between the man- 
ufacturer and the dealer which will re- 
sult in profit not only to the manufac- 
turer and dealer but to the paper and 
the public as well. Find out from your 
local dealer the names of the manufac- 
turers of certain lines he is carrying. 
Write to the manufacturer and ask him 
if he will pay one-half of the expense 
of an advertising campaign to increase 
the sale of his product. At the same 
time, take the matter up with the local 
dealer and ask him if the manufacturer 
will stand half the cost of an aggressive 
advertising campaign, will he stand the 
other half. He can readily see that any 
money spent by the manufacturer in his 
home town, where his customers are lo- 
cated, will result in increased sales and 
increased profits for himself. A proper 
presentation of the facts to the manu- 
facturer and to the local dealer will 
often result in the securing of advertis- 
ing that you would not otherwise get— 
fe Oe 





Sell Detroit and yoy 


open ‘the door to all 


Michigan. And you can 
sell all Detroit through 
one medium—The De. 
troit News—which has 
93% of its circulation 
concentrated in the city 


and suburban territory, 








BOSTON 
TELEGRAY 


The newest, up-to-date 
and fastest growing 
newspaper in 


Metropolitan Boston 
HAVING 
Largest Evening 
Circulation 
REPRESENTED BY 


BENJAMIN & OR 


Los Angeles 
Van Nuys Bidg. 
New York 
225 Sth Ave. 








Pittsburg Press 


Daily and Sunday 


Has the Larges 


CIRCULATION 
IN PITTSBURG 


MEMBER A. B. C. 
Foreign Advertising Representative 
Wrigley Biig 
JOHN 
Chicago 








The amalgamation of the two 
rogressive Jewish newspapers 
ew 


brings into bei the most 
advertising A in the Jewish 


INDE 


The National Jewish Daily 
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RENFRO HORN 


fhe Juvenile Sherlock Holmes 

is the ideal newspaper carrier 

He will instruct your carriers and 

entertain them in the Renfro 

Horn books, built to make better 

amiers- The first volume is 
“THE MYSTERY OF THE 

all MISSING EYEBROWS” 

can Others will follow. These are 
h regular $1.50 books and will be 

ue wid to the newspapers at 75 


you 


De- cents each. ; p 

has The books are ideal prizes to 

; core carrier increases, because 

tion they help to improve carrier 

city erice. A prize plus a service.” 
Write the 

ory. 


LA.GORE PUBLISHING COMPANY 


Rooms 6-7, Naylor-Cox Building 


Terre Haute, Indiana 














o 
Jinx 
an be eliminated selling 
where there is real con- 
amer demand for your 
product in the markets 
where you have distri- 
bution. 
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a News 
c Tok Office: Dan A. Carroll, 150 Nassau St. 
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day FIRST IN PAID CIRCULATION 
(Over 140,000 daily) 
FRST IN PAID ADVERTISING 
rgest (National and local) 
ON FIRST IN RESULTS FROM ADS 
JRG ‘Supreme in the evening field” 
B. ¢ Representatives 


resentative New York Chicago 
Wrigley Bly W. Moloney G. Logan Payne Co. 
'OHN “am Times Bldg. 


432 Marquette Bldg. 





Chicago 








“= Heth Amboy, N. J. 
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Plants are putting on men. 
Plant managers are opfti- 
mistic regarding future. 
Building trades active. 


vening News 


F. R. NORTHRUP 
Madison Avenue, New York City 
Foreign Representative 
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Great Cities 
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lines) than any other 
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the United States. 
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Advertising and circulation managers are always on the lookout for new 


ideas that will increase advertising receipts and win new circulation. 
idea for increasing advertising or circulation may not appeal to 
but it may be just the thing that some other manager wants. 
LISHER wll pay $1 for each idea printed under this head. 


Your 
our manager, 
“pitor & Pus- 
The fact that the 


idea is now being used in your city does not bar it from the department. Ad- 


dress your communications to the Dottar Putter Epitor. 


clip them and mail them in and receive 

ideas will not be returned. 
Ww not a page of garden advertise- 

ments or a directory of stores han- 

dling garden seeds, tools, etc., to run for 
a month or so? Such a page or direc- 
tory should include dealers in garden 
seeds, garden tools, fertilizers, potted 
plants, and hot-house sprouts, and in- 
secticides.—C. W. V. B. 


Why not get the book-sellers and sta- 
tioners of your town together to run an 
“old book sale” of volumes over 10 years 
old? By concentrating on these books in 
good-size copy, the dealers will be able to 
move a considerable number of them and 
you will obtain some extra advertising. 
The plan has not yet been used by news- 
papers, but the book publishers them- 
selves are finding it profitable to use a 
special number of a forthcoming national 
magazine for the same general idea.— 
J. M. M. 





A most interesting page can be pre- 
pared for your Sunday issue under the 
general title of a “Better Health Page.” 
Interviews with the public health officials, 
statistics as to health conditions and other 
similar data will make the page interest- 
ing. On this, or the opposite page, your 
advertising solicitors should be able to 
place the announcements of stores han- 
dling fly screens, etc., as well as the ads 
of various druggists and other firms 
handling sanitary appliances and equip- 
ment.—H. L. 





A rather pretentious and very effective 
advertising stunt is being worked by the 
State Register, Springfield, Ill. A four- 
page circular, gotten up in the same style 
and size as a newspaper with regular 
front page makeup and inside filled with 
samples of the features the paper pub- 
lishes, is being used to show people of 
outside towns what the paper is offering. 
The streamers across the top of the page 
tell why the people demand the Register, 
while the news stories on page one treat 
of the paper’s offerings. The circulars 
have a big “extra” in one corner.—L. 
GS: 

Here is an adaptation of a Telephone 
Page idea recently suggested in this de- 
partment of Epitor & PusiisHer. The 
Ottawa (Ont.) Citizen recently put on 
a full page containing. twenty-four ads, 
each of which contained a small phone cut 
and a “tangled” number. For example, 
if an advertiser’s number was Queen 
5500, the ad gave only three of the num- 
bers, with a blank left for insertion of 
the missing one: Queen 5-00. The re- 
mainder of the space contained a brief 
indication of the nature of the business, 
and a blank reply form. Prizes of $10 
and $5 were offered, and hundreds of 
replies were received. On the second 
run, announcing the winners, each adver- 
tiser was required to take double his orig- 
inal space, thus giving two pages—or a 
total of three on this special—O. J. H. 





In order to create reader interest and 
advertiser patronage of their Friday Mar- 
ket Section the New Orleans Item is 
running a “Quality, Cleanliness and Fair 
Prices” campaign. A coupon is run 
every Friday with an introductory head- 
ing, and when filled out by grocers ac- 
cording to instructions, a representative 


When they appear 
payment by return mail. Unavailable 


of the Item's advertising department calls 
and inspects the grocery or market as the 
case may be. If the establishment comes 
up to the requirements it is then listed 
as a “Star Store” and carried thereafter 
on the list of “Star Stores” of the city. 
\ short filler is run on both sides of the 
list, one explaining to retailers how they 
may become listed as “Star Stores,” and 
the other telling the housewives of the 
city what it means to trade with the 
stores listed. Each establishment which 
passes the inspections is given a sign to 
display in the window, showing that it 
has been inspected and passed by the 
Item. Additional reader interest is cre- 
ated in the market section by this plan, 
and in consequence it boosts the sale of 
advertising space in the section—Mc. D. 


“Tomorrow 


Only Ads,” run twice 
weekly in the Detroit Journal, are very 
popular. The city is divided into sec- 


tions, and the liner ads placed geograph- 
ically, so that anyone can consult his own 
neighborhood stores’ advertisements for 
bargains.—F. T. L. 


The St. Petersburg Independent has 
just staged a “parachute release” stunt 
which attracted much interest both 
among advertisers and readers. Several 
dozen gaily colored parachutes were re- 
leased above the city. The parachutes 
were numbered consecutively—each be- 
ing “good for” some prize, from one of 
the city’s business houses. Everything 
from a “dinner for two” to assistance 
in the preparation of an income tax re- 
port was included among the “prizes.”— 
AS ed: 


The best way in which to get more 
paid advertising on athletic games is to 
run a special page on the event. We 
sold six inch space across eight columns 
to the home college and three columns 
on either side were sold to local sport- 
ing goods concerns, leaving a two col- 
umn box for the write-up on the game. 
This was published the day on which 
the game was to be held. It resulted not 
only in good advertising for the paper, 
but in a much better attendance at the 
games.—A. E. B. 

The Minneapolis Journal will build a 
six-room house to demonstrate how a 
comfortable and artistic home may be 
built and financed by the average family. 
The Journal will print detailed informa- 
tion of the work as it progresses, the 
writer posing as “John W. Journal,” a 
skilled mechanic, for whose family the 
house is designed.—T. 





Getting out of the “rut” in the adver- 
tising of hotels or winter resorts is some- 
times a problem for the advertising so- 
licitor going after one of these accounts. 
One New England advertising man added 
to the pulling power of such copy by de- 
voting the copy largely to the various 


feature attractions of a single winter 
hotel resort town, simply incidentally 
mentioning the names of the _ hotels, 


which shared pro rata in the cost. This 
advertising man is convinced that this 
method is much more satisfactory than 
simply featuring the name of a hotel, 
since the selection of a hotel is incidental 
to the attractions of a resort—J. M. M. 
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The Best Paper 


New Orleans— 


New Orleans 
States 


Watch for next ABC 
Statement from New Or- 
leans Papers. 















Win and hold BIG 
circulation with a 
Hollister Campaign! 


We made big gains for The 
Philadelphia Inquirer (twice), 
Los Angeles Times (twice), 
Washington Post, Cleveland 
Plain Dealer, and others. 


And now it’s the San Fran- 





cisco Chronicle. Write or 
wire for details. 
HOLLISTERS CIRCULATION - 
ORGANIZATION 


bargeat in the United Statea 
300 Merritt BioG., Los Anceres,Cat. 
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Wherever You Are 


You are anxious to keep in touch with 
the news from home. That’s why you 


,* The 
Pittsburg Dispatch 


and know you get the “Best Always.” 
Branch Offices: 
Wallace G. Brooke, 
Brunswick Building, New York 
e Ford-Parsons Co. 
Marquette Building, Chicago, II. 








FIRST IN 1000 
NEWSPAPERS 


A National Advertiser with 30 
years’ experience recently stated 
that his records show that for 
the money expended the results 


produced by the Washington 
Star placed it FIRST IN 
AMERICA ‘among a _ thousand 
newspapers. 

Western Representative, J. E. Lutz, 
First Nat'l Bank Bldg., Chicago, II. 
Eastern Representative, Dan A. C 


ar- 


roll, Tribune Bldg., New York, N. Y. 











Because of its diversified resources the 
North Jersey Shore is doing an excel- 
lent business despite the depression in 
other sections. Advertisers should re- 
member that this prosperous section 
can be thoroughly covered by using 


THE ASBURY 
PARK PRESS 


(Evening and Sunday editions) 
FRANK R. NORTHRUP 
Special Representative 
350 Madison Avenue, New York City 
Association Building, Chicago, Til. 
J. LYLE KINMONTH Publisher 
Asbury Park, N. J. 
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WIRES BREAK BUT PAPERS APPEAR 


Hydro Plant and Telegram Plant Keep 
Toronto Dailies Going 


Toronto newspapers went through a 
trying experience lasting for two days 
recently when the power lines from 
Niagara Falls were put out of com- 
mission temporarily by a _ severe sleet 
storm. Power died in the Globe and 
Mail and Empire offices about five 
o'clock on Wednesday afternoon just as 
staffs were getting busy on the Thurs- 
day morning editions. 

As soon as it was ascertained that the 
break was serious, skirmishers were sent 
out to secure a supply of candles and by 
6.30 all departments were lighted in the 
old-fashioned way. The Globe manage- 
ment then made efforts to obtain a sup- 
ply of power from the Hydro Electric 
Power Commission, whose line from Ni- 
agara Falls was still standing up against 
tae storm. 

In the meantime, the management of 
the Evening Telegram was asked for 
assistance, which was promptly rendered, 
the entire Telegram plant being thrown 
open. As it was equipped with Hydro 
power, Globe operators were soon busy 
at the Telegram linotypes. At nine 
o'clock word came that the change-over 
had been effected at the Globe office and 
the operators were brought back to their 
own composing room. The Telegram 
plant was immediately taken over by the 


Editor & Publisher 


Mail and Empire staff and used by them 
throughout the night. 

Operators on both papers were put on 
their mettle by the delay. The Globe, 
thanks to an earlier start, was able to 
make a record. Not only was a regular 
size edition printed but it was run off 
sixteen minutes ahead of the usual time 
and no difficulty was experienced in 
catching the Flying Mail, which leaves 
early in the morning for Western On- 
tario. The Mail and Empire also pro- 
duced a normal edition on the Telegram 
presses, but missed the Flying Mail and 
a special train was chartered to serve 
the western territory. 

Serious breaks in power occurred on 
the second day and the Star was also 
forced to accept help from the Telegram, 
which was therefore the only one of the 
four Toronto dailies to come through 
without serious interruption. The Tele- 
gram put its Dupont street plant at the 
service of the Star. 


Keep Crime Scrap Book 


A new use for newspaper clippings has 
been discovered by state detectives Rob- 
ert E. Molt and Edward J. McCarthy, of 
Worcester, Mass., who have found them 
valuable in running down criminals. The 
detectives go through a big list of ex- 
changes daily and clip items relating to 
criminals. The detectives’ scrap book 
contains clippings from virtually every 
big newspaper in the United States and 
Canada for a decade. 








SUPPLIES & 
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EQUIPMENT 


Making 














Printers’ Outfitters 

Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner. Fendler & Co., 96 Beekman St., 
New York City. 





Used Newspaper Presses For Sale 
Goss Sixteen Page Press 
Prints 4, 6, 8, 10, 12, or 16 page papers. 
8 columns to page, 22” long. 
DUPLEX TUBULAR PRESS 
Prints 4, 6, 8, 10, 12, 14 or 16 pages at 
25,000 per hour. Length of page 22%” 


SCOTT THREE DECK PRESS WITH 





have 


Wanted 
Fight page section, color deck and positive 


folder for Hoe Press, standard short size. 
Daily World, Wenatchee. Wash. 


For Sale 


Goss Junior Straightline 16 page press, belt 
driven and electric control; with full stereo- 
type equipment and trucks and chases. Bar- 
gain for quick sale. Call or address 
Gazette, Kalamazoo, Mich, 


For Sale 
Havin 








recently installed a larger press we 
or sale a 24 page Goss press in good 
conditicn, Price reasonable. The Dispatch, 





The 


for March 11, 1922 
REPORTERS BID LANDIS FAREWELL 


Federal Beat Pressroom Has Blues as 
Judge Quits Bench 

Newspaper men, “covering” the Fed- 
eral building beat in Chicago, did not 
forget Judge Kenesaw Mountain Landis 
on the day of his resignation, They had 
been coming in contact with the fiery 
jurist for years, visiting his court room 
or his private chambers daily—often a 
dozen times a day—in order to get in- 
formation about the news of the docket. 
So they sent the judge the following 
testimonial : 

“Judge Landis: For newspaper men 
the Federal building will not be the same 
place after you have gone. You will take 
the life of the joint away with you. The 
good opinion of newspaper reporters ‘is 
seldom sought, perhaps, but damned few 


men can say, as you can, that the 
parture made the pressroom bly 

“We've known you for a lop, 
and we'll miss you for a longer 
Not just because there is ‘copy’ j, 
forthright way of doing things, by 
cause we think you are an hones. 
man and a judge with the right j; 
backbone.” It was signed: ‘ 
LUCK.” 


Florida Printers’ School Cong 


TAMPA, Fla., Mar. 8—The , 
committee of the Florida State 
Association appointed to devise way; 
means for financing the printery 
school at Monteverde Industrial y 
will meet at Monteverde Marg 
George E. Hosmer, of the Manate) 
Journal, chairman of the commitiy 
called the meeting for that date 





EDITOR & PUBLISHER 


NEW YORK, \ 
RATE Cay 
im effect March) 





1, General Advertising 


a. Transient rate 50c per agate line (minimum 


space 14 lines—1 inch). 
Full page 

Half page 

Quarter page ...... 
Eighth page 
Sixteenth page ..... 


672 agate lines $200.00 
336 * ™ 113.00 
60.00 
35.00 
20.00 


b. PREFERRED POSITIONS, 
Front and back cover rates on ap) 
Inside front and back covers 10% 


All other positions 25% extra, 





2 Time Contracts 
6 insertions 
within year 
$188.00 
100.00 
56.00* 
30.00° 
18.00° 


Quarter page 
Eighth page 
Sixteenth page 


12 insertions 
within year 
$175.00 

94.00 

50.00° 
28.00° 
15.00° 


26 insertions 52 ing 
within year within 
$150.00 $125, 
88.00 " 
47.00* 4 
25.00° 
14.00* i) 


All 52 consecutive-insertion contracts (see last column above) are based on 


sertions within the year. 
for one insertion only. 


Extra space is charged at the 52-insertion rate, but contract is 


Half pages and full pages on 6, 12 and 26-time contracts may be used at the option 


advertiser within the twelve-month period. 


“Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger 
For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 peri 
is accorded the privilege of half pages at $88 and full pages at $150, but such advert 
to be credited on contract as but one insertion of contract space. 

c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net 


per agate line. Extra space pro rata. 


d. All rebates earned by advertisers using more than contracted space within life of ¢ 


| are paid in advertising space to be used within one month after expiration of contract, 





3. Classified Advertising. 


4. Reading Notices—(None.) 


| York, Pa. Ss. TE, Ne sc aves beast nts -06 a word 


RS a5 va eubn ode cceokwnds -06 a word 5. Commissions. Allowed to recognizi 
Situations Wanted............ .03 a word cies on other than publishers’ advert 
Business Opportunities......... .06 a word 
b. All advertisements inserted on a strictly cash basis, 
except on orders from contract advertisers. 
ce. No discount for frequency of insertion. 





COLOR CYLINDER 
Prints 4, 6, 8, 10, 12, 14, 16, 18, 20 or 24 
pages with first, last and two inside pages 
in two colors. Speed 24,000 per hour. Prints 
7 columns 13 ems or 8 columns 12 ems to 
page. issue daily paper. 
Which Press Interests You? Write & Publisher, 


WALTER SCOTT & CO. “= 


PLAINFIELD WwW RS 6. 
sn York: UST mahiar es Newspaper Plant Equipments 
Chicago: 1441 Monadnock Block Established in 1912 


PECKHAM MACHINERY CO. 


MARBRIDGE BLOG, 3ith & Bway 
NEW YORK CITY 


Complete Plant 
| Eight page 
Miller Saw Trimmer, 
materials with all 


Duplex press, two 14 Linotypes, 
, full supply type and 
office equipment ready to 


Address B-862 care Editor 








TERMS. 

a. All accounts payable net 30 days and subject to sight draft immediately thereafter 

b. Two (2) per cent. cash discount allowed on current advertising bills paid on or be 
tenth (10th), provided all previous bills are paid. 
Engravings, electrotypes, etc., are made at the expense of the advertiser and are mI 
ject to cash discount. 


Advertising copy will be prepared by the service department of EDITOR & PUBL 
at an additional charge of 10%. 























For Prompt Service 


TYPE 
Printers’ Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 


Exclusive Sale of Complete 7. 
Newspaper Plant; 16 page press, 
Model B Intertype, 2 Model 
Linotypes, steel cabinet, new type; 
installed 8 months ago. Can ship 
and install immediately. Good 
terms. 


LIST 26, 16 Pages, For Publishers, NOW READY 





Mechanical Requirements. 
Column width, 13 ems. 
9 x 12 inches. 
Double center spread, 12 inches deep x 19 inches wide. 
should be 133 line screen. 


Column depth, 168 lines. Columns to page, 4. Sid 


Half tones used in 








| 8 





Time Schedule and Miscell 9. Publishing Date—Saturday of each 
. All copy subject to publishers’ approval. b. Forms Close Thursday. . 
Advertisements must be in office by Wednesday P. M. for current week's issue. 
Corrections on advertisements may be made up to Thursday, 5 P. M. 
EDITOR & PUBLISHER will not be responsible for errors in advertisemetts 
failure to return proof in time to make corrections. 
Failure to furnish new copy on definite insertion contracts will compel use of 
advertisement. : 
Copy for advertisement should be received as early in the week as possible to inst 
display and position. 
h. All cuts should accompany copy. 
advertiser. 








Take It To 


POWERS 


Open 24 Hours out of 24 
The Fastest Engravers on || w. 
the Earth ws: 


Powers Photo Engraving Co. 


154 Nassau St., Tribune Bldg. 
New York City 


“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 


Boston Pittsburgh 
New York Cleveland 
Philadelphia Detroit 
Baltimore Chicago 
Richmond Cincinnati Portland 
Atlanta St. Louis Spokane 
Buffalo Minneapolis Winnipeg 


i. All new cuts and art work made st 





Kansas City 
Denver 

Los Angeles 
San Francisco 


Circulation. 
Member of A. B. C. 
b. (February 1/22) Circulation 5,007. 





11. Subscription Rates—Domestic $4.00. Canada $4.50. Foreign $5.00. 











12. E tive Per 1 


J, W. Ferguson, general manager; John F. Redmond, managing editor. 
| J. B. Keeney, advertising; Fenton Dowling, circulation. 





























Editor 


& Publisher 


for March 11, 1922 



































a 
hat duct to Employ d Employ 
ey 
blue troduction to pioyer an pioyee 
a long g 
longer 
‘ony inl SITUATION WANTED HELP WANTED BUSINESS OPPORTUNITIES 
INS, by A WORD for advertisements under this 6c A WORD tor advertisements under this 6c A WORD for advertisements under this 
honest. Cash with order. For classification. Cash with order. classification. Cash with order. 
_ ‘ one insertion (adv. not to Advertising Solicitor 
a N s@ words) FREE. and copy writer, permanent position, salary. For Sale 
Good opportunity for advancement. Give full ae, nawepapes aad job plant in Minnesota 
P particulars of previous experience. Camden City of 8,0 Modern equipment including 
som uigh Grade a _ , h Daily Courier, Camden, N. J. —— 14 linotype. Business last year $12,000. 
: ', services for the first six months ———__—_—_—_—_—_————._ Price $12,500—$5,000 cash, balance easy terms. 
Con <9 sea week, in accordance to require- Editor, Advertising Solicitor Opening for daily. Address Box B-855, care 
—The y s and responsibility of a by weekly paper in county of over 85,000 pop- Editor & Publisher. 
t connection consi ; * ulation, more than 100 coal mines. Good . on a eas 05 
State at end of eS ee salary ‘with opportunity for bonus. Rare op- Magnificent Opporunity 
Vise Way; Experienced as 4 4 1 g' ortunity. Apply Welch Publishing Company, Half. interest in high class, well established 
oud manulacturing, wholesale an retal enter- Velch, W. Va. evening and Sunday paper, occupying exclu- 
rintery As plan and copy, man with agency, sive, fertile field. Southeast. Good plant, 
1strial \y newspapers, ¥ ee Soo Wanted rapidly growing city; earning 12 percent net 
> Mand y drecuse organs, etc, Commended as Experienced newspaper contest men, or young ©" Price asked. Requires $20,000 cash; bal- 


d to render valuable advertising 
ue easirese Box B-833, Editor & Pub- 


Manatee j 














tion Manager 

b fifteen years experience on two of the 
atry’s best known newspapers back of him 
now employed on morning, evening and 
nday, seeks opening where there is real 


srtunity for constructive work in all lines 
circulation development. Also have 
ough knowledge of office systems and cir- 
bition accounting: Not a cheap man but 
ling to start on moderate salary, Refer- 

former and present employers. Address 
x B-859 Editor R Publisher. 


YORK, \ 











































































IONS. 





eS ON ap 
culation Manager 


vers 10% ou position open for young, success- 
cxpereaced Manager of Circulation? One 
extra. » knows how to get the business. Under- 


nd and experienced in every phase of the 
ulation ome, both inside the office and 
on the road. Know how to get best 
uits from carriers and solicitors. Can fur- 
h A-l references and recommendations. 
ite or wire at my expense. Will work 
where in United States or Canada. R. C. 
ks, 31715 Avenue A, Beaumont, Tex. 





Advertising Manager; 


ee years’ experience in various branches 


oR CONsteLt he classified and display advertising de- 
ontract is ¢ ments of the Chicago Tribune, having 
i sales and minor executive positions. 
the option ployed for the last ten months as classified 
hager on an evening paper of 13,000 cir- 
tion in a town of 75,000. Would like to 
ir from a publisher who believes that such 
for large experience could be put to advantage in 
| $47 per i institution. Address Box B-865, itor 
h advertisndmPublisher. 





ines—net Manager-Publisher 
erienced and successful newspaper execu- 
familiar with up-to-date advertising and 
pulation methods; efficiency and business de- 
and proper direction of all departments of 
paper making, seeks opportunity as 
ral Manager-Publisher of live small city 
ly with field for expansion. References in- 
leading publishers. Address B-861 care 
lor & Publisher. 


in life of ¢ 
contract, 





Editor 


journal (industrial) 15 years newspaper 
rience, wants — = writer on ee 
, Newspaper or Sunday magazine. 35, 
ed, West or Middle West preferred. 
ress Box B-863 Editor & Publisher. 





id on or 
ing man, 26, desires to learn publishing 
sion. Two years of business experience 
i graduation from college, including one 
of selling. Looking for opportunity 
hard work and ability to learn will 
at. Single, of Protestant faith, and able to 
ish highest references as to character and 


nality. Address B-860, care Editor & 
isher, 


r and are of 


R&P 





, 4. Sind 





Experienced Newspaper Man 


managing editor in town of 165,000 de- 
change. Best recommendations. ‘Address 
*, care Editor & Publisher. 


d in 


of each v- 
Ay essful Editor-Manager 
ss management daily paper in which he 
mvest after he has proved ability. Best 


mmendations, Address B-857, care Editor 
ublisher, 


ek’s issue. 


pel use of 












or Wire 


al are im need of a man 23 years old, 

wy i copywriting, soliciting, foreign, 

by: Papers of 5,000 and 25,000. J. E. 
- 4th St., Owensboro, Ky. 


sible to inst 
made st 


Open Atlanta Office 

talick & Bates, Inc., newspaper ad- 

iM representatives, have opened a 
office in Atlanta. Wilbe R. 

M, formerly of the Massengale Ad- 

ing Agency, will be in charge. 


USO) 


is 


men solicitors for contest work. F. R 


: 7 - Long, 
care Register-Leader, Marietta, Ohio, 





Wanted 


Experienced country circulation manager, who 
has experience with agents, newsdealer pro- 
motion; with a practical knowledge of mail 
order promotion. Must have original ideas 
and know how to successfully use them, creat- 
ing new business. Location middle western 
state. Morning and evening. Combined cir- 
culation 105,000. Give age, your present posi- 
tion; state whether married or single, and 
furnish references; also state salary expected. 
Good opportunity, if you are willing to ac- 
cept a reasonable salary. Your results will 
govern future advancement. Address B-837, 
care Editor & Publisher. 





PERSONALS 


(Continued from page 36) 








The William H. Rankin Company will 
move their Chicago offices from the Mon- 
roe Building to larger quarters in the 
Le Moyne Building, corner Wabash ave- 
nue and Lake street. 

S. L. Meulendyke, formerly with the 
Dorland Agency, Inc., and more recently 
with the Journal of Commerce, has been 
made general manager of the James Ad- 
vertising Agency, New York. 

The Burnet-Kuhn Advertising Co., of 
Chicago, will move May 1 into quar- 
ters in the new Lake Shore Trust & 
Savings Bank Building. 

I. R. Spiegel, formerly of Lord & 
Thomas, now is with Critchfield & Co., 
Chicago, as vice-president. 

Boston advertising men and newspaper 
men recently had an active part in the 
staging of an afternoon benefit, all-star 
performance at a Boston theater. The 
show netted $3,400, which will be used to 
assist wounded veterans. Among those 
who assisted were Royal Wetherald, of 
the James T. Wetherald Advertising 
Agency; Carl Shumway, of the F. P. 
Shumway Company; Henry C. Pragoff, 
Adams-Pragoff Company; Walter M. 
Pratt, of the Dennison Pratt Paper Com- 
pany; William C. McEwen, of the An- 
drews Paper Company; Carroll J. Swan, 
publishers’ representative, and Louis 
Glaser, of the Glaser Corporation. 


WITH THE AD FOLKS 


G. FROST has resigned as adver- 
*tising manager for the Davis Sew- 
ing Machine Company, Dayton, Ohio, 
and has joined the staff of the J. Horace 
Lytle Company, Dayton, advertising 
agency. He is secretary of the Dayton 
Advertising Club. 

Walter C. Resor, New England man- 
ager of the J. Walter Thompson Com- 
pany, has been on an extended trip 
through the South. 

H. C. Hiller, of Scranton, Pa., has 
joined the advertising staff of the 
Bridgeport (Conn.) Evening Star. At 
one time he was in charge of New York 
City advertising for Staten Island 
(N. Y.) Advance and later was man- 
ager of the merchandise service bureau 
of the Worcester (Mass.) Telegram- 
Gazette. 


ance easy terms. For the love of Mike, don’t 
answer this ad unless you have the money. 


J. B. Shale, Times Building, New York. 


Will Buy Small Daily 

Newspaper man of experience will take busi- 
ness management of small daily with ninety 
day cpticn on purchase of all or controlling 
interest. No objection to run down paper. 
Price must be right. Address B-864, Editor 
& Publisher. 


Wanted 


A going publication printing plant. Box B-796, 
Epivor & PuBiisner. 











VISITORS TO NEW YORK 

F, B. Wachs, Lexington (Ky.) Leader; 
at Hotel Astor. 

N. T. Bowman, Toronto Telegram; 
at Prince George. 

W. H. Pettibone, Detroit Free Press; 
at Pennsylvania. 

Frank J. Markey, Chicago Tribune 
Syndicate. 

C. L. Snowden, Bridgeton (N. J.) 
Evening News; at Hotel Richmond. 

Frank B. Webb, Baltimore News & 
American; at Hotel Astor. 

Robert E. Ward, Chicago; at Hotel 
Seville. 


ASSOCIATED PRESS NOTES 


Ohio members of the Associated Press 
will hold an all-day meeting March 27 at 
the Hollenden Hotel in Cleveland, fol- 
lowed by a dinner. Joseph Garretson of 
the Cincinnati Times-Star, is president. 
The meeting will be attended by Jackson 
S. Elliott, assistant general manager of 
the Associated Press. 

B. L. Abernathy has been appointed 
correspondent at Jefferson City, Mo. 

Kenneth Clark» has been appointed 
correspondent at Wichita, Kan. 

H. L, Rennick, of the A. P. staff, is 
now in Moscow, Russia. 

James P. Howe is in Riga, Latvia. 

George Denny, formerly of the Lon- 
don staff, is now en route to Tokyo, 
Japan, where he will become chief of 
that bureau, succeeding Joseph Sharkey, 
who has been assigned to other duties. 

Walter E. Whiffen, chief of the 
Peking bureau, will come to the United 
States early in the summer for a vaca- 
tion. 





Great Northern Price Now $3.50 


The Great Northern Paper Company 
has reduced its price on newsprint from 
$3.75 to $3.50 per hundredweight, f. 0. b. 
mill This company contracted with 
some of its customers at the beginning 
of 1921 for three years at $5 per hun- 
dred, which was reduced to $4 during 
1921 and to $3.75 on January 1, 1922. 





Brings Sousa to Raleigh 


John A. Park, publisher of the Raleigh 
(N. C.) Times, brought Sousa’s Band to 
Raleigh one night recently for a public 
concert. Mr. Park is also giving the peo- 
ple of Raleigh the benefit of a lot of other 
good talent, both in his newspaper and 
through other means such as. the Sousa 
band concert. 


$25,000 


cash for first payment on daily 

newspaper property. Southern 

and Atlantic Coast locations pre- 

ferred, but buyer will go where 

there is a good opportunity. 
Proposition X. M. 


Charles M. Palmer 


Newspaper Properties 
225 FIFTH AVE. NEW YORK 








$35,000 


cash for first payment on a 
daily newspaper property. 
Northern Indiana locations 
preferred. 


Proposition X.K. 


Charles M. Palmer 


Newspaper Properties 
225 FIFTH AVE., NEW YORK 








Unusual Opportunities 


Daily & Weekly 
“NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 
Times Building, New York 
Established 1910 











For Sale: 32-pp Hoe 


Rt. le, two decks, four plates wide, 

8 cole. 12 =“ ler Con . 

col. len ry in., tapeless 

extra roller stocks and metal 
nace, carved casting x, 

table and double steam table. 


IMMEDIATE DELIVERY 


Southern Publishers Exchange 


INCORPORATED 
Newspaper Properties and Equipment 
No. 203, Carneal i 


Richmond, Virginia 











SUBSCRIPTION BUILDER 
and mail sales chief with 
farm journal background is 
tready to prove $4,000 value. 
Since 1918 put on and has 
held 83-1/8 per cent gain; 
still adding; not yet at his 
peak, ‘‘Has knack of putting 
sincerity and human interest 
into sales literature.” Have 
you the place for 453-B? 


FERNALDS EXCHANGE, INC. 


THe Natl..Bios. Sprinerie.o. Mass. 





Lexington Herald Uses Dry Mats 


The Lexington (Ky.) Herald has 
changed from wet to dry mats, using 
12-em columns, with 34-inch paper rolls, 
against the 12%-em columns and 36-inch 
rolls formerly used. 








Twelve 
Illustrated Short 
Stories by 


RUBY AYERS 


For 


release weekly beginning 
Sunday, April 9 
“Ruby Ayres is a Magic Name to 
Circulation Managers” 
Our general offer will go into the mails 
in a day or two. 

WIRE FOR OPTION NOW 
The McClure Newspaper 
Syndicate 
373 Fourth Avenue New York City 











Million 
Dollar 


Hearst 
Features 


The World’s Greatest Circulation 
Builders 


International 
Feature Service, Inc. 
New York 

















For Evening, and Sunday Newspapers 


Infernational News Service 
World Building. New York. 














“The African World” 
& 
“Cape-to-Cairo Express” 
Published every Saturday in 

naon. 
AMERICAN OFFICE 
No. 1 West Thirty-fourth St., 
NEW YORK CITY 


Telephone Fitz Roy 2969 











We can increase your business— 
you want it increased. 


You have thought of press clip- 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 


Established a Quarter of a Century 
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HUNCHES 


Wanaging editors and city editors are always on the lookout for news; and 


feature ideas that can be used locally. 
each hunch published under this head. 


Epitor & PvuBLisHER will pay $1 for 


The fact that the hunch is now being 


worked successfully in| your city does not bar it from this department. 
Address your ccntributions to the Huncn Epitor. When they appear, clip 
them and mail them in and receive payment by return mail. Unavailable 


nches will not be returned. 


7WAT is the state of your city’s water 
supply? The Washington Post a 

few days ago looked into this important 
question and found that the capital of the 
United States depends upon a 60-year-old 
conduit, fifteen miles long, to keep a daily 
supply of water coming to its storage 
reservoir, which holds less than the 
amount consumed every 24 hours. In- 
vestigation may disclose similar or other- 
wise interesting conditions in your city.— 


Aer. 


The conduct of an annual current 
events bee, modeled on the old-fashioned 
spelling bee, has attracted annual capac- 
ity audiences, to one of the largest audi- 
toriums in Brooklyn, has sold many extra 
papers of the issue containing the ques- 
tions and answers, and has attracted 
much favorable comment in educational 
circles. The Brooklyn Daily Eagle, 
which originated the idea of the Current 
Events Bee, has already co-operated with 
a score of newspapers in other cities who 
have introduced the event successfully. 
This year every public and private high 
school in Brooklyn is entered in the Bee. 
The Brooklyn Sunday School Union has 
organized a Bible Questions Bee on the 
Eagle plan, and numerous private socie- 
ties have introduced the Current Events 
Jee as an evening entertainment.—E. 


The next time there is masquerade or 
costume ball in your city, try this for 
creating interest in your funny paper. A 
week or two before the affair is to be 
put on, announce that your paper will 
give prizes to those wearing costumes to 
the ball which most perfectly represent 
the characters in your Sunday funny 
paper. Whether you are using “Bring- 
ing Up Father,” “Mutt and Jeff,” “Ever- 
ett True,” or what not, if the contest is 
given a good send-off your funny section, 
and incidentally your whole paper, will 
get a lot of good publicity —R. M. 





The average long-time resident gives 
little thought to the advantages his city 
offers to the tourist and sightseer. A 
good plan to use in pointing out these 
assets of the city, and at the same time 
create added reader interest, is to run a 
story, possibly illustrated with a photo- 
graph, each day or every Sunday, de- 
scribing some point of interest about 
town. The department might be headed. 
“What the Tourist Sees,” or “Miss Tour- 
ist Visits (the name of your city).” If 
the department is written-up in breezy 
style, and the right subjects sought out, 
there is no doubt that reader interest in 
your paper will increase —Mc. 


\ feature that will make many new 
friends for your paper is the story of 
your foreign-born citizens. Analyze your 
population; show where they come from. 
Interview some of your leading men who 
are American by adoption. In writing a 
story of this kind recently, I was sur- 
prised to find how many successful busi- 
ness and professional men came to Amer- 
ica in the steerage and started at the 
foot of the ladder. For example, one of 
the successful attorneys of Portland, 
Ore., was born in Iceland and gave me 
a most fascinating story of the land of 
his forefathers.—F. L. 





To attract interest to its Town Talk 
column, composed of little items not 
wholly news, the Detroit News daily 
prints somewhere in the column, Learn a 
Word a Day. Then some word is given 
and its pronunciation and meaning ex- 


plained.—E. C. L. 


“How I Chose My Life Work” is the 
title of an interesting series of short sto- 
ries, which may be illustrated with a pic- 
ture of the man quoted. Have the de- 
tective chief on your police force tell 
why he decided to become a detective; 
run down the list of your city’s notables. 
—E. C. L. 





The St. Paul Daily News offers $10 in 
cash to whoever sends in the best ghost 
story, and $1 each to those who furnish 
the next best yarn of the same sort.—T. 


The State Register, Springfield, Ill., is 
running a neat feature. A reporter inter- 
views a traveling man each day, asking 
him what he likes about the city. This is 
used as a feature story on page one.— 
LoGre. 


An interesting series can be built un- 
der the caption of “Men Who Challenge 
Father Time.” Each day or at intervals 
during the week run a story describing 
some old settler of at least some promi- 
nence giving his receipt for living to an 
old age and how he accomplished the 
achievement. There are plenty of men 
over 80 years in every community who 
furnish good material for such a series. 


J. HS. 





The Detroit Times is making good use 
of a series based on the birthdays of 
prominent local men. Under a one-col- 
umn cut of the birthday celebrator is a 
short sketch of his life, starting: “The 
Times extends birthday greetings today 
to ——. ———_.."_-_E. “ 


The Pontiac Daily Press, when a crime 
or scandal story, such as the Taylor mur- 
der, is being carried day after day on the 
first page, makes a practice of using an 
“off-set” story, on the same page—some 
bright and cheerful picture or feature 
which will provide a balance for the 
darker stuff.—R. M. F. 


Cooperating with a local motion pic- 
ture house, one Ohio newspaper makes 
slides of all big news bulletins during 
the day and sends these to the picture 
house where they are displayed on the 
screen. A line at the top: “Furnished by 
The Star,” affords good publicity for the 
paper. News photos taken during the 
day are also shown during the evening 
at the theatre with credit given, “Photo- 
graph furnished by The Star.”—B. A. T. 


The Merchants’ National Bank of 
Burlington, Ia., used every Sat- 
urday evening on the church announce- 
ment page of the Burlington Gazette ad- 
vising readers to go to church. Consid- 
erable local comment has been aroused, 
but the bank officials do not consider 
advice to attend the religious duties out 
of place from an institution which wants 
church-goers’ banking patronage.—R. 
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i)| “The Metropolitan for Fiction 






















Itself of times that were, the 
Galleon is used as a symbol of Love, 
venture, Romance, Mystery in 


FICTION OF TODAY 
Metropolitan Newspaper Sern 
150 Nassau St., New York, specialing 
the most popular contemporary fiction 
























best known writers. 


Y 
GENE BYRNES 


A full page 


comic that is no experiment, 


“Reg lar 


color Sund 


The Toledo Times was add 
to the list this week. 


For Samples and Prices write 


THE HERALD-SUN 
SYNDICATE 


280 Broadway New York 























Last week we received 


14 ORDERS « 


Baseball Leal 


Batter up! Game begins March th 


THE INTERNATIONAL 
SYNDICATE 


213 GUILFORD AVENUE 
BALTIMORE, MD. 






















America’s Best 
Magazine Page 
Daily and Sunday 







Newspaper Feature Seri 


241 WEST 58TH STREET 
New York City 



























ARE daily pictures in gravur 
practicable for papers of lant 
circulation ? 








Is there not an enormous publi 
demand for pictorial news not y# 
discovered by metropolitan paper 

The Offset Gravure process ber 
tains some interesting answers © 
these inquiries, and — progressi¥é 
publishers are invited to investiga 
its possibilities. 


Offset Gravure Co 


351 WEST 52d ST. 
Telephone Circle 7395 
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| ONE-THIRD OF PEOPLE PAY ALL 


TAXES IN 





A recent report of the Dept. of Internal Revenue shows that in 1920 
Penn. had a total of 2,908,946 taxables. This, approximately, makes 
one person in every three a tax payer. Records compiled show that 
the assessed value of all real estate in the State in 1920 was $7,172,242,497. 


Savings deposits in all banking institutions amounted to the 


enormous sum of $1,526,715,266. 


Place your message before the eyes of these 2,908,946 tax payers. 
Consider their tremendous purchasing power. 


Concentration in newspaper space will produce results. The 

















columns of the newspapers listed in this announcement will carry your 
message and concentrate on the purchasing power of this com- 
monwealth. | 
A LIST THAT GETS RESULTS 
Circula- 2,500 10,000 Circula- 2,500 10,000 
tion lines _lines tion lines _lines 
Menten Call... osc nc cccice (M) 28,384 .09 .09 oy (E) 1,585 .025 .025 
j TAllentown Call ............... (S) 17,000 09 » Pottsville Republican .......... (E) 11,430 .055 ..05 
| Bethlehem Globe ............. (E) 7,775 04 04 Scranton Republican Us wok ta ae ate (M) 33,135 12 10 
Bloomsburg Press ............ (M) 6,069 029 029 Came FRM 6 6 5 oe 0s cc ccc (E) 36,121 12 10 
*Chester Ti d Republi CR II a oie Kt iecsced anc (E) 4,704 .021 .021 
cS ot (MAE) 14,752 .065 05 Sushusy Dally lem ........:.. (E) 3,718 .021 .018 
a Record ............ (E) 5,394 021 021 *Warren Times-Mirror ...... (E&M) 7,157 .036 .036 
Connellsville Courier .......... (E) 5,722 .0179 .0179 *Washington Observer and Re- 
"Eee Mapbdee sss... os ck cce (E) 14,038 .05 .05 porter ............... (M&E) 14,700 .06 .05 
a ee. (E) 12,443 .05 05 West Chester Local News....... (E) 10,825 .03 .03 
yg ny as (E) 26,182 .08 08 Wilkes-Barre Times-Leader ..... (E) 19,724 .05 .05 
"Harrisburg Sere (E) 34,096 .095 .095 Vouk: Diepatels. 2. cc cccscccecs (E) 16,121 .045 .045 
Lancaster Intelligencer and News- York Gazette and Daily........ (M) 16,078 .045 .045 
mr EE Ra (M&E) 21,738 -08 .08 
Oil ee (M) 6,263 .035 .035 Government Stat ts, October 1, 1921. 
Pittsburgh INN? nc vicdanets (M) 58,639 .17 15 *A. B. C. Publishers’ Statement, October 1, 1921. 
Pittsburgh _ | Bere neeer (S) 70,618 -22 18 +Publisher’s Statement. 
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Build for Results on 
This Foundation 


Advertisers who are shrewd in selecting 
daily newspaper mediums that assure in 
advance largest returns on their invest- 
ments will erect their plan-and-copy 
superstructure on the tested materials 
brought together in this substantial 
foundation. 











Circulation on Merit Concentration in Cleanliness of Rate Inducement 
as a Newspaper City and Suburbs Advertising Columns per inch per thousand 














Advertisers Make-Up, of leadership, reputa- Advertising, presenting the 


Service to a oe in Prestige of age, fame Volume and variety of 
Presswork, Etc. tion of success. market-place aspect. 














Subscribers’ Preference or , 
Attachment because of Responsive Readers, who are 
: > long continued, habitual in the habit of noticing ads 
Purchasing Ability reading. and comparing offerings. 


A Constituency of 
Buying Power or 











and reliability—Commanding Con- ; : 
fidence and Esteem of Readers. culation, Popularity of Home-and- 
Family Contents and Features. 








Character as a Newspaper—fairness Strength in Home-and-Family Cir- | 


“Head of the Corner” 








In the consensus of judgment of many leading national 
advertising agencies, recorded in the results of a recent 
questionnaire, no other among New York evening 
newspapers of larger circulations possesses in such large 
measure the sum total of all these “pulling powers” as 
does 











THE NEW YORK GLOBE 


JASON ROGERS, Publisher 
Lorenzen & Thompson, Inc., Special Representatives, New York and Chicago 


MEMBER, AUDIT BUREAU OF CIRCULATIONS 





























